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Before  Americans  listened  to  their  Pops. 


Arthur  Fiedler  and  Pops  late  I920’s. 


The  Boston  Pops.  They  were  a  small  group  of  musicians 
playing  second  fiddle  to  The  Symphony.  Then  came  Fiedler,  the 
man  who  would  lead  them  into  the  public  eye.  And  ear. 

But  it  was  years  before  The  Pops  popped  up  that  The  Boston 
Globe  started  conducting  business.  Internationally  and  locally. 
From  London’s  Old  Vic  to  Boston’s  Old  Howard.  Covering 
opera,  symphony,  the  blues  and  all  that  jazz.  If  it  was  opening 
on  stage,  you  could  find  it  by  opening  the  Globe. 

Which  is  why  long  before  people  listened  to  The  Pops,  they 
listened  to  the  Globe. 
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THE  WHEEL  OF  GOOD  FORTUNE 


When  you  place  your  advertising 
dollars  with  Greater  Chicago  News¬ 
papers  it’s  no  wager,  it’s  an  invest¬ 
ment.  GCN  evoives  around  a  dynamic 
suburban  market  of  over  369,000 
households  in  Chicago’s  Outer  Loop. 

These  affluent  homes  located  in 
Lake,  Kane,  Wiii  and  DuPage  Coun¬ 
ties  boast  an  effective  buying  income 
of  $35,612  per  househoid. 

It’s  no  roll  of  the  dice  when  you  use 
GCN  to  buy  this  upscaie  community, 
1984  Saies  and  Marketing  Manage¬ 
ment  statistics  indicate  the  “Market 
Apart”  expended  $5.22  billion  in  retail 
sales  annually.  This  reflects  a  114% 
growth  since  1973. 

In  the  Chicago  market.  Greater 
Chicago  Newspapers  have  always 
been  a  “market  apart,”  reaching 
households  not  reached  by  the  Chi¬ 
cago  Tribune  and  the  Chicago  Sun- 
Times.  To  compiete  your  Chicago 
buy,  you  need  GCN.  Caii  now  and 
watch  your  fortunes  begin  to  im¬ 
prove! 


“A  MARKET  APART” 


GREATER 

CHICAGO 

NEWSPAPERS 


THE  BEACON-NEWS 

THE  HERALD-NEWS 

THE  COURIER  NEWS 

DAILY  JOURNAL 

THE  NEWS-SUN 

Aurora,  IL 

Joliet,  IL 

Elgin, IL 

Wheaton,  IL 

Waukogan,  IL 

(312)844-5858 
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Represented  Nationally  By  Sawyer,  Ferguson,  Walker  Co.,  Inc. 


uzzled  by  all  the  choices? 

TV  DATAputs  the  pfeces  together 


TV  DATA®  has  become  the  first  alphabetized  movie  listings.  This  tradi- 
choice  for  over  2500  publications  by  be-  tion  of  product  improvement  continues 
ing  first  in  service,  technology  and  ex-  today  with  delivery  to  almost  any  com- 
perience.  Our  professional  customer  ser-  puter  system  and  customized  listings  in 
vice  and  marketing  departments  are  any  format  you  can  think  of. 
ready  to  work  with  you  to  meet  your  So  when  it  comes  to  choosing  the 

changing  listing  needs.  We  offer  virtu-  best  TV  listings  service,  its  not  such  a 
ally  unlimited  formats,  with  your  choice  puzzle  after  all. 
of  camera-ready  or  wire  delivery.  Our 
20  years  in  the  industry  give  us  the  expe¬ 
rience  needed  to  produce  accurate  list¬ 
ings  and  deliver  them  on  time. 

TV  DATA  is  consistently  first  in 
industry  innovations,  having  intro¬ 
duced  wire  delivery,  multi-line  grids  and 


CaU  Susan  J.  Winne,  TV  DATA- 
Glens  Falls,  800-833-9581,  (In  NY: 
518-792-9914),  John  Dodds,  TV 
DATA-Atlanta,  800-241-3895,  (In  GA: 
404-355-9884),  or  Johanne  C.  \^te, 
TV  DATA-Toronto,  416-821-0661. 


ill  DATA:  The  first  choice  in  TV  listings 


AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 
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Fort  Lauderdale  m  boomins 

South  Florida,  renowned  the  world  over  for  its 
endless  sunshine  and  sandy  beaches . . .  and  one  of 
America’s  most  competitive  newspaper  markets. 


Communicate  ...  is  the  theme,  with 

a  focus  on  newspaper  marketing  and  promotion 
strategies  that  will  put  you  in  touch  with  advertisers, 
readers  and  co-workers.  Topics  include: 

•  Effective  listening 

•  Internal  communications 

•  Making  effective  sales  presentations  to  selected 
clients 

•  Using  direct  marketing  and  advanced  market  data 
to  reach  advertisers  and  readers 

•  Promoting  NIE  to  educators. 

In  addition,  author  Lawrence  Miller  will  speak  about 
his  book,  “American  Spirit:  Visions  of  a  New  Cor¬ 
porate  Culture.”  INPA  members  will  tell  you  about 
the  best  of  newspaper  community  events  and 
show  you  the  best  of  radio  and  TV  newspaper 
promotion. 

So  come  to  Fort  Lauderdale  and  hear  top  newspa¬ 
per  industry  speakers  discuss  the  future  of  newspa¬ 
per  advertising  .  .  .  why  marketing  is  just  as 
important  as  editing  ...  the  Sunday  magazine 
revolution. . .  and  much  more. 


INPA’s 

56th  Annual 

International  Conference 
May  18-21, 1985 
Marriott’s  Harbor  Beach  Resort 
Fort  Lauderdale,  Fla. 

For  resistration  information,  please  call 
(703)620-9560 


International  Newspaper  Promotion  Assn. 
1 1 600  Sunrise  Valley  Drive 
Reston,  Virginia  22091 
(703)620-9560 
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MAY 

26*28 — International  Federation  of  Newspaper  Publishers,  FIEJ  Congress, 
Ritz,  Lisbon. 

29-31— Florida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Sales  Conference,  Myatt  Hotel,  Sarasota. 

30/6-1 — Foundation  for  American  Communications,  Advanced  Economics 
Conference  for  Journalists,  Co-sponsored  with  the  Gannett  Found¬ 
ation,  Stouffer  Pine  Isle  Resort,  Atlanta. 

30/6-1— National  Society  of  Newspaper  Columnists,  Omni  International 
Hotel,  Norfolk,  Va. 

31/6-1— Pennsylvania  Press  Conference,  PNPA,  Hershey  Lodge  and  Con¬ 
vention  Center,  Hershey. 

JUNE 


3- 6 — Suburban  Newspapers  of  America,  Annual  Convention,  Royal 

Orleans  Hotel,  New  Orleans. 

4- 6 — New  York  Newspapers  Advertising  &  Marketing  Executives,  Spring 

Meeting,  Sheraton  Canandaigua  Inn,  Canandaigua. 

4- 7 — Catholic  Press  Association,  75th  Anniversary  Convention,  Hyatt 

Regency  Columbus,  Columbus,  Ohio. 

5- 7 — Wisconsin  Newspaper  Association,  Annual  Meeting,  Radisson 

Hotel,  Lacrosse. 

11- 14 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island  Hilton, 

Jekyll  Island. 

12- 14 — Mississippi  Press  Association,  Convention,  Biloxi  Hilton. 

12-15 — Oklahoma  Press  Association,  Summer  Conference,  Lake  Texoma 
State  Lodge,  Kingston,  Okla. 

19-21— Florida  Press  Association,  Annual  Convention,  Sarasota. 

19- 21 — Kentucky  Press  Association,  Summer  Convention,  Fort  Mitchell. 

20- 22 — Advanced  Economics  Conference  for  Journalists,  Co-sponsored  by 

the  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Harrison  Conference  Center,  Glen  Cove,  N.Y. 

21- 25— American  Newspaper  Publishers  Association,  Operations  Manage¬ 

ment  Conference  and  Expostion,  Georgia  World  Conference  and 
Expostion,  Georgia  World  Congress  Center,  Atlanta. 

22- 25— Newspaper  Personnel  Relations  Association,  Annual  Conference, 

Marriott  Mark  Resort,  Vail,  Colo. 

22- 26 — Association  of  Newspaper  Classified  Advertisng  Managers,  Drake 

Hotel,  Chicago. 

23- 25— NENAEA,  Summer  Convention,  Red  Jacket  Inn,  North  Conway,  N.H. 

24- 28 — National  Association  of  Advertising  Publishers,  Hyatt  Regency  Hotel, 

Chicago. 

26-28 — Tennessee  Press  Association,  Summer  Convention,  Johnson  City. 
26-29 — Investigative  Reporters  and  Editors,  National  Conference,  A  Jour¬ 
nalist's  Guide  to  Documents  and  Techniques,  Portland  Marriott, 
Portland,  Oregon. 


SeminarsIWorkshopsIClinics 

MAY 

21-22 — NENA/NEACE  District  Manager  Training  Workshop,  Sheraton-West 
Hotel,  West  Springfield,  Mass. 

27-30— The  Poynter  Institute  of  Media  Studies,  National  Teaching  Awards/ 
Ethics,  St.  Petersburg,  Fla. 


JUNE 

1-4 — SNPA  Foundation,  Financial  Planning,  Forecasting  and  Budgeting, 
Lexington  (Ky.)  Herald  Leader. 

1-11— American  Press  Institute,  Management  and  Costs,  Reston,  Va. 
4-5 — NENA  Participatory  Management  Training  Seminar,  Marriott  Hotel, 
Worchester,  Mass. 

8-13 — American  Press  Institute,  Newsroom  Administration,  Reston  Va. 
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ATHENA  Awards/  ^ 
Creative  Newspaper  11  f 

Eligible:  Any  form  of  doily  or  Sunday 
newspaper  advertising  (see  entry  blank 
for  categories)  published  since  June  ], 
1985. 

No  entry  or  hanging  fees.  Simply  . 
attach  entry  blank  to  a  tearsheet  or 
proof  and  mail  it  in.  Don’t  send  origi-  ' 
nal  art. . .  and  entries  cannot  be  .  j 

returned. 

Deadline  for  entries:  June  2,  1986.  ^ 

All  ATHENA  and  Award  of  Merit  % 
ads  will  be  published  in  Creative  C 
Newspaper  11 . . .  100,000  copies  of  f 
which  are  circulated  to  the  advertis-  ' 
ing  community.  ATHENA  winners  get 
a  relief  sculpture  of  herself. 

Go  for  it.  A  goddess  would  look 
heavenly  in  your  office. 


ATHENA  Awards/ 

Creative  Newspaper  11 

Attach  this  Entry  Form  or  a  photocopy  to 
each  ad  entered.  Entries  must  reach  the 
Bureau  by  June  2, 1986.  Address: 
Creative  Newspaper  11,  Newspaper 
Advertising  Bureau,  1180  Avenue  of  the 
Americas,  New  York,  NY  10036. 


Nome  oi  person  submitting  i 


■  company 


OPTIONAL— Checkmark  category.  ATHENAs  are  awarded  in  these 
categories,  with  separate  Retail  and  General  awards  in  1-6: 

1 )  B&W  over  one  page  9)  Cover  of  special  section, 

2)  B&W  over  half  to  full  page  advertising  supplement  or 

3)  B&W  half  page  and  under  insert 

4)  Campaign  (3  or  more)  1 0)  Insert 

5)  ROP  one  color  (plus  black)  1 1 )  Oassified  display,  B&W 

6)  ROP  multicolor  1 2)  Oassified  display  color 

7)  Coupon  ads  1 3)  Oassified  special  section 

8)  In  newspaper  magazine  or  1 4)  Classified  in-column 
special  section 


Newspaper  Advertising  Bureau,  Inc. 

T180  Avenue  of  the  Americas.  New  Vbrk.  New  York  10036 


Illustration:  Mark  English,  represented  by  Bill  Erlocher,  Artists  Associates 
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Reach 

them 

with 

Editor  &  Publisher’s 
Annual  Linage  Issue 

Smart  graphics?  Stimulating  editorial? 

Top  demographics?  Massive  market  stats? 

Reach  the  nation ’s  top  advertisers  and  agencies 
...  with  E&P’s  special  linage  issue.  Saved  and 
referred  to  throughout  the  year,  it  is  a  unique 
marketing  tool.  Whatever  your  ad  message,  tell  it 
in  this  issue  that  has  bonus  life. 

Billions  of  lines  of  newspaper  advertising,  in  cat¬ 
egories  of  retail,  general,  automotive,  financial, 
and  classified,  with  totals,  are  published  in  the 
E&P  Annual  Linage  Issue,  which  becomes  a  ref¬ 
erence  for  advertisers,  and  an  especially  valuable 
vehicle  in  which  to  promote  the  fine  points  of 
your  paper  and  market. 

Published  May  31 

Space  close:  May  21 

Copy  close:  May  23 

Let  Ei&P  help  you  reach  your  ad  goals,  whatever 
they  may  be.  Call  your  E&P  representative  or 
Donald  Parvin,  Ad  Manager,  at  212  675-4380. 


H  Editor  &  Publisher 

11  Wesi  191h  Sireel  •  New  York  N  Y  10011 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Sulzberger  honored.  Arthur  Ochs  Sulzberger,  publisher 
of  the  New  York  Times,  received  the  1986  Annual  Commu¬ 
nication  Award  from  the  Center  for  Communication  in 
New  York.  The  award  honors  Sulzberger  for  his  “fairness 
and  open  mindedness,  unswerving  devotion  to  the  First 
Amendment”  and  commitment  to  journalistic  excellence. 

RFK  award  winners.  The  Chicago  Tribune  won  the 
grand  prize  for  best  overall  coverage  in  1985  of  the  prob¬ 
lems  of  the  disadvantaged  in  the  18th  annual  Robert  F. 
Kennedy  Journalism  Awards.  The  Tribune  also  won  first 
prize  in  the  print  category  for  its  36-part  series  on  the 
American  underclass. 

The  Philadelphia  Inquirer  won  first  prize  in  the  photo¬ 
journalism  category  and  the  Detroit  Free  Press  won  first 
prize  in  the  editorial  cartoon  category. 


Weintal  prize  winners.  Robert  C.  Toth  and  Doyle 
McManus,  Washington-based  correspondents  of  the  Los 
Angeles  Times,  received  the  12th  annual  Weintal  Prize  for 
Diplomatic  Reporting.  The  Weintal  prize  is  sponsored  by 
the  Institute  for  the  Study  of  Diplomacy  at  Georgetown 
University’s  School  of  Foreign  Service. 


Nikon  winners.  Four  American  newspaper  photogra¬ 
phers  were  among  the  winners  of  Nikon’s  annual  World 
Press  Photo  Contest.  The  U.S.  winners  were  David 
Parker,  Yuba-Sutter  (Calif.)  Appeal-Democrat,  spot 
news;  Eric  Luse,  San  Francisco  Chronicle,  news  features; 
Carol  Ann  Guzy,  Miami  Herald,  people  in  the  news;  and 
David  Turnley,  Detroit  Free  Press  for  daily  life  series. 

City  planning  coverage  honored.  The  Chicago  Tribune, 
Gwinnett  Daily  News,  in  Lawrence ville,  Ga.,  and  weekly 
San  Francisco  Bay  Guardian  won  top  honors  in  the 
American  Planning  Association’s  annual  journalism 
awards  competition  for  outstanding  coverage  of  city  and 
regional  planning  issues  in  1985. 
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By  the  year 2000, 2 out  of  3 
Americans  could  be  illiterate 


Read  that  again,  just  to  be  sure  you  read  it 
correctly. 

Because,  believe  it  or  not,  it's  true. 

Even  today,  about  one  American  adult  in 
three  can't  read  adequately.  And,  each  year  that 
goes  by,  reading  skills  continue  to  decline  while 
the  standards  for  literacy  keep  rising.  By  the  year 
2000,  Americans  will  need  greater  reading  skills 
than  ever  before,  but  fewer  Americans  will  have 
them.  If  these  trends  continue  unchecked  for 
two  decades,  U.S.  News  &  World  Report 
envisions  an  America  with  a  literacy  rate  of  only 
30%.  Which  means  that  the  average  person 
with  three  grandchildren  could  find  that  two  of 
them  are  considered  illiterate. 

Before  that  America  comes  to  be,  you  can 
stop  it  by  joining  the  fight  against  illiteracy 
today.  It  takes  no  special  qualifications.  If  you 


can  read,  you  can  tutor  or  help  us  in  countless 
other  ways.  You'll  be  trained  to  work  in 
programs  right  in  your  own  community,  sharing 
the  satisfaction  of  seeing  people  learning  and 
growing.  And  you'll  know  that  you're  not  just 
helping  them  but  their  children  and 
grandchildren,  too.  Because  you're  stopping 
illiteracy  before  it  reaches  them. 

So  join  the  effort.  Call  the  Coalition  for 
Literacy  toll-free  800-228-8813.  You'll  be 
fighting  illiteracy  for  generations  to  come. 


'^Innteer  Against  Illiteracy. 
The  only  degree  yon  need 
is  a  degree  of  caring. 


cialition  for  Literacy 


GOSS 


Newspaper  Products 


THE  COSS  MFCS:  ONLY  A 
ADVANCED  COULD  HE  SO 

T 


The  revolutionary  new 
Goss®  Modular  Press 
Control  System™ 

(MPCS) — integral  to  the 
latest  generation  of 
Headliner  Offset® 
presses — constitutes  a 
quantum  leap  forward  in 
newspaper  productivity. 

As  operationally  simple 
as  it  is  technologically 
sophisticated,  the  MPCS  provides 
new  capabilities  for  shorter  make-  ' 
ready  and  reduced  waste  through 
computerized  presetting  and  run¬ 
ning  adjustments. 

Redefining  user-friendliness,  a 
menu-driven,  touch-sensitive  work 
station  display  is  the  key  to  MPCS 
simplicity.  Following  a  fast  self-diag¬ 
nostic  precheck  of  system  software 
and  microprocessors,  the  MPCS 
uses  computer  intelligence  to  help 
the  operator  select,  preset  and  later 
adjust  press  functions  from  the 
quick-response  touch-screen  menu. 
Subsequent  color-coded  displays 
quickly  confirm  input,  progress  and 
function  achievement — or  report 


- p"- T  LftH 


On  the  menu- 
driven,  touch- 
sensitive  display,  the 
operator  begins  to 
set  the  press. 


unattainable  commands  and 
describe  the  problem. 

Here's  what  this  unique  system  , 
means  to  you.  In  addition  to  fast 
makeready  and  greater  manpower 
efficiency,  the  flexible,  powerful 


MPCS  also  produces  significant 
materials  savings.  For  example,  ink¬ 
ing  values  are  defined  across  the 
web  based  on  stored  computer 
information.  Paper  is  similarly  con¬ 
served,  with  waste-reducing  adjust¬ 
ments  made  automatically  before 
any  paper  is  used.  There  is  no  waste¬ 
ful  guesswork  or  experimentation. 

MPCS  advantages  don't  end 
there.  The  system  allows  better  use 
of  pressroom  manpower — for 
example,  multiple  work  stations  on 
a  single  press  permit  input  by  more 
than  one  pressman  at  a  time.  The 
sequence  of  presetting  the  press 
closely  follows  pressroom  opera- 


By  simply  touching  the  MPCS 
workstation  display,  a  single 
opera  tor  can  preset  press 
functions.  The  productivity- 
programmed  central 
computer  takes  it  from  there. 
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Headliner  Offset 


MFCS 


SYSTEM  SO 
SIMPLE. 


The  new  Goss 
Modular  Press 
Control  System 
achieves  significant 
technological 
advancement 
for  the  newest 
Headliner  Offset 
presses  (a  four-color 
unit  is  shown). 


The  display  verifies  ink  zone 
settings. 


On  another  couple,  a  problem  is 
indicated  on  the  display. 


tions — for  example,  pages  can  be 
input  as  available  and  the  system 
automatically  presets  ink  zones  for 
each  page.  Other  MPCS  benefits: 
easier  circumferential  and  sidelay 
adjustments.  Running  adjustments 
by  plate  or  page.  Specially  designed 
diagnostic  features  for  checkout  and 
maintenance.  Library  of  impositions. 
Press  settings  for  a  frequently  used 
or  an  interrupted  job  can  be  saved 
and  recalled  at  the  operator's 
command. 

There  are  important  initial  econ¬ 
omies,  too.  With  the  building-block 
design  of  the  MPCS,  you  order  only 


what  you  currently  require.  The 
MPCS  has  assured  expandability 
to  grow  as  your  requirements  and 
press  operations  grow.  It  is  easily 
maintained  and  accommodates  a 
wide  range  of  peripherals. 

Perfected  through  more  than 
30  man-years  of  quality-assured 
development,  the  Goss  Modular 
Press  Control  System  makes  the 
Headliner  Offset  press  more  than 
ever  the  world's  pacesetter  for 
newspaper  productivity.  For  J 
more  details  on  MPCS  potential 
in  your  pressroom,  contact 
Goss  Newspaper  Products, 
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Graphic  Systems  Division, 

Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Or  phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 
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Right  of  reply 

The  side-tracking  of  the  licensing  laws  in  some  Latin  American 
countries  was  a  major  achievement  for  the  Inter  American  Press 
Association,  the  World  Press  Freedom  Committee  and  other  orga¬ 
nizations  that  supported  them.  The  Inter- American  Court  of  Human 
Rights  ruled  last  winter  that  Costa  Rica’s  press  licensing  law  violated 
Article  13  of  the  American  Convention  on  Human  Rights. 

It  was  a  major  victory  for  the  free  press,  but  it  has  had  little  effect 
on  Costa  Rica  which  continues  to  apply  the  licensing  law.  The  battle 
has  just  started,  apparently.  The  WPFC  has  announced  it  will  pro¬ 
ceed  to  appeal  the  licensing  laws  in  the  12  countries  where  they  exist, 
including  Costa  Rica.  Those  governments  will  not  voluntarily  rescind 
those  laws.  WPFC  needs  all  the  help  it  can  get  from  international 
groups  and  the  U.S.  press  in  this  endeavor. 

In  the  meantime,  another  threat  has  arisen  in  Latin  America  with 
respect  to  the  “right  of  reply.”  It  was  at  the  urging  of  lAPA  that  the 
government  of  Costa  Rica  asked  the  Court  of  Human  Rights,  which  is 
located  in  San  Jose,  to  rule  on  the  legality  of  the  licensing  law.  After 
its  defeat  in  that  case,  Costa  Rica  asked  the  court  for  an  advisory 
opinion  as  to  whether  Article  14  of  the  Convention  on  Human  Rights, 
which  provides  for  a  “right  of  reply,”  is  automatically  incorporated 
into  the  laws  of  the  signatory  nations.  If  it  is  not  automatic,  then  is  it 
not  the  duty  of  nations  to  adopt  laws  establishing  a  “right  of  reply,” 
the  government  asked. 

Article  14  clearly  refers  to  a  “right  of  reply”  with  respect  to 
inaccurate  or  offensive  statements  in  a  “legally  regulated  medium  of 
communications.  ”  Costa  Rica  is  asking  for  an  interpretation  to  apply 
it  to  all  media. 

The  WPFC  and  its  allies  have  been  alert  to  this  and  have  filed  a 
strong  brief  with  the  Inter- American  Court  arguing  that  Article  14  is 
not  “self-executing  ”  and  that  privately-owned  communications 
media  do  not  fit  the  definition  of  a  legally  regulated  medium.  Applica¬ 
tion  of  the  “right  of  reply”  to  the  press  and  all  print  media  not 
controlled  by  government  is  prohibited,  the  brief  states. 

Joining  in  the  brief  with  WPFC  are  the  lAPA,  ANPA,  FIEJ, 
Copley  Press,  Miami  Herald,  USA  Today,  Wall  Street  Journal, 
International  Herald  Tribune,  and  Newsweek.  It  is  an  important 
issue  the  outcome  of  which  could  affect  the  press  of  this  hemisphere. 

In  pursuit  of  excellence 

This  year’s  Pulitzer  Prizes  prove  how  dangerous  it  is  to  generalize 
about  whether  chain  or  group  ownership  is  harmful  to  a  newspaper’s 
quality. 

Twenty-four  newspapers,  or  their  staffers,  were  named  as  win¬ 
ners  of  the  14  top  prizes  or  as  finalists  in  those  classifications.  There 
were  numerous  duplications  —  three  newspapers  winning  two  prizes 
each. 

Group-affiliated  newspapers,  three  of  them  non-public  or  private¬ 
ly-owned,  won  all  but  one  of  the  top  prizes.  All  of  those  named  as 
finalists  were  also  group-owned  by  public  or  private  companies  with 
only  two  exceptions. 
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Clarifies  his  position 

Your  April  19  editorial  attacking 
certain  parties,  using  words  like 
“shocking”  and  “stupid,”  seems  to 
be  directed  at  me  and  remarks  I  made 
on  a  panel  at  the  recent  convention  of 
the  American  Society  of  Newspaper 
Editors. 

Your  editorial  expressed  fears 
about  government  intervention  in  edi¬ 
torial  content  of  newspapers.  I  share 
your  fears.  As  a  reporter  and  editor,  I 
have  spent  significant  parts  of  my  pro¬ 
fessional  life  fighting  that  intervention 
and  not  just  in  rhetoric. 

I  do  not,  however,  share  your  inter¬ 
pretation  of  what  went  on  in  that 
panel,  and  certainly  not  of  what  I  said. 

Your  editorial  said  that  you  cannot 
imagine  any  editor  or  journalism  pro¬ 
fessor  suggesting  anti-trust  laws  to 
insure  editorial  quality.  Neither  can  I. 

I  said  something  quite  different 
about  which  you  may  have  been  mis¬ 
informed.  I  suggested  to  ASNE  that 
the  endless  argument  over  whether 
chains  as  a  whole  compared  to  com¬ 
parable  independent  papers  as  a 
whole  increase  or  reduce  the  editorial 
quality  of  newspapers,  might  be 
resolved.  I  suggested  that  ASNE  — 
not  the  government  —  conduct  a 
survey  to  determine  such  measurable 
evidences  of  quality,  like  quantities  of 
local  and  national  news,  and  journal¬ 
ists  hired  per-non-advertising  page,  in 
a  cross-section  of  comparable  papers. 

At  no  time  did  I  say  or  imply  that 
government  should  intervene  in  such 
matters. 

In  a  different  context,  I  noted  that 
the  American  pattern  of  local  newspa¬ 
per  markets  was  not  addressed  by 
antitrust  policies  based  on  domina¬ 
tion  of  national  markets.  The  subject 
of  the  panel  was,  after  all,  the  issue  of 
chains.  It  is  true  that  the  head  of  anti¬ 
trust  in  the  Department  of  Justice, 
also  a  member  of  the  panel, 
responded  by  saying  that  government 
should  not  approach  licensing  of  the 
press,  which  is  a  statement  I  find  reas¬ 
suring,  but  that  has  no  discernible 
relationship  to  what  I  said. 

I  do  find  your  final  declaration  dis¬ 
ingenuous.  You  concluded  your  edi¬ 
torial  by  saying; 

“We  hope  the  newspaper  business 
will  never  turn  to  government  — 
especially  the  Department  of 
Justice  —  to  solve  its  problems.” 

The  newspaper  industry,  like  most 
others,  regularly  turns  to  government 
to  help  solve  its  problems,  including 
turning  to  the  Department  of  Justice.  1 
refer  you  to  your  own  heavy  coverage 

EDITOR  &  PUBLISHER  for  May  10,  1986 


on  chains  vs.  independents 


of  many  such  campaigns,  some  of 
which  I  think  were  justified  and  some 
not. 

There  are  regular  appeals  to  the 
Department  of  Justice  for  joint 
agency  agreements,  for  example.  The 
Newspaper  Preservation  Act  itself 
was  a  three-year  battle  by  major 
newspaper  chains  to  force  the  Depart¬ 
ment  of  Justice,  by  special  legislation, 
to  apply  antitrust  laws  differently  to 
newspapers  than  to  other  corpora¬ 


tions.  Under  that  law  the  Attorney 
General  of  the  United  States  is 
empowered  to  determine  which 
papers  he  will  insist  must  follow  con¬ 
ventional  antitrust  laws  and  which 
shall  be  exempted. 

Whether  it  is  wise  for  the  industry 
to  turn  to  the  Department  of  Justice  to 
solve  its  problems  is  a  matter  of  argu¬ 
ment.  Whether  it  does  turn  to  it  is  not. 

Ben  H.  Bagdikian 


An  expression  of  gratitude 


The  trustees  and  the  advisory 
board  of  the  Swann  Foundation  for 
Caricature  and  Cartoon  wish  to 
express  their  gratitude  and  apprecia¬ 
tion  to  the  editors  of  the  870  newspa¬ 
pers  that  published  the  “  ‘Doones- 
bury’  Sleeze  on  Parade”  sequence 
(April  14-19)  precisely  as  Garry  Tru¬ 
deau  created  it. 

This  admirable  and  silent  vote  of 
confidence  in  the  integrity  of  Tru¬ 
deau’s  satire  is  also  an  affirmation  of 
the  readers’  ability  to  decide  for  them¬ 
selves  what  may,  or  may  not  be,  fair 
play. 

Trudeau’s  work  continues  to  chal¬ 
lenge  and  extend  the  parameters  of 
comic  strip  art.  While  it  is  possible  to 
sympathize  with  the  discomfort  of  an 
editor  who  feels  he  has  a  tiger  by  the 
tail,  it  is  surely  not  appropriate  for 
such  a  person  to  suppress  a  single 
series  —  or  worse  yet  —  to  commit 
random  surgery  upon  it.  By  now, 
“Doonesbury”  is  hardly  an  unknown 
commodity.  Audacity  and  unpredic¬ 
tability  are  guaranteed  ingredients. 
Any  newspaper  which  feels  that  its 
readers  are  happier  without  them  is 
free  to  cancel. 

It  is  disappointing  to  note  that  four 


papers  —  including  the  Los  Angeles 
Times  —  declined  to  run  any  of  the 
“offending”  strips.  Several  other 
papers  dropped  some  of  them,  or 
made  alterations.  If  any  of  these  exci¬ 
sions  resulted  from  a  nervousness 
over  possibilities  of  libel,  perhaps  the 
excisors  will  take  heart  from  the 
Supreme  Court’s  ruling  of  April  21st. 

For  now,  however,  it  is  salutary 
that  870  papers  out  of  880  opted  not  to 
leave  their  readers  in  the  dark. 

Henry  Goldschmidt 

(Goldschmidt  is  president  of  The 
Swann  Foundation  for  Caricature  and 
Cartoon.) 


Seigenthaler 
is  honored 

A  $1.25  million  endowed  Chair  of 
First  Amendment  Studies  honoring 
John  Seigenthaler,  publisher  and  edi¬ 
tor  of  the  Tennessean  and  editorial 
director  of  USA  Today,  has  been 
established  at  Middle  Tennessee 
State  University. 


Drive  rr  Forever 

Auto  Tips  From  Expert  Bob  Sikorsky 

“This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside.... You  will  be  makins  a  mistake  if  you  do.” 

FRANK  E.  JOHNSON,  executive  editor,  The  Arizona  Daily  Star. 
Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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The  Syracuse  Newspapers 

have  class... 


In  the  newsroom  and  the  classroom,  we  at  The  Syracuse  Newspapers 
have  a  commitment  to  the  people  in  our  community. 

That’s  why,  in  1985,  we  started  a  credit-bearing  journalism  class 
for  minority  high  school  students.  We  developed  the  curriculum.  Our 
reporters  teach  the  course.  Our  newspaper  is  the  classroom.  And  we’ve 
enlisted  the  city  schools  and  Syracuse  University  as  partners  in  our 
project  to  interest  minority  students  in  print  journalism  careers. 

Each  year,  we  give  our  top  graduate  a  full  four-year  scholarship  - 
tuition,  fees,  books,  room  and  board  -  to  Syracuse  University’s  New- 
house  School  of  Public  Communications.  (Last  year,  two  of  our 
runners-up  also  got  full  scholarships  from  Syracuse  University.) 

Our  first  winner,  Christine  Coney,  and  all 
those  who  follow  her  will  also  be  invited  to  work 
in  our  newsrooms  throughout  their  college  years 
and,  we  hope,  long  beyond. 

We  think  of  it  as  an  investment  in  the  future 
of  our  community. 

A  textbook  case,  you  might  say.  Christine  Coney 


^  Syracuse 
Newspapers 
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NASA,  media  at  odds  again 

Prior  to  Delta  rocket  launch  failure,  news  organizations  refused  demand 
that  they  allow  NASA  to  confiscate  film  should  problems  arise 


By  Andrew  Radolf 

News  organizations  refused  to  go 
along  with  a  NASA  demand  that  it 
have  the  right  to  impound  any  unde¬ 
veloped  film  from  automatic  cameras 
placed  in  “security  areas”  around  the 
launch  pad  in  the  event  of  a  “contin¬ 
gency”  during  the  liftoff  of  the  un¬ 
manned  Delta  rocket  on  May  3. 

The  “contingency”  occurred. 

The  Delta  rocket,  which  was  the 
first  launch  at  Cape  Canaveral  since 
the  Jan.  28  shuttle  disaster,  began 
wobbling  out  of  control  about  70  sec¬ 
onds  into  its  flight  and  was  blown  up 
by  NASA  91  seconds  after  takeoff  to 
prevent  it  from  swerving  and  crashing 
into  coastal  communities. 

The  refusal  of  the  news  organiza¬ 
tions  to  comply  with  NASA’s  demand 
meant  that  there  were  no  closeups  of 
the  blast-off  available  to  the  media. 

News  organizations  refusing  to 
accept  NASA’s  demand  included  the 
Associated  Press,  United  Press  Inter¬ 
national,  Agence  France  Presse, 
Florida  Today,  Miami  Herald, 
Orlando  Sentinel,  Time  magazine  and 
the  New  York  Times. 


‘7hey  have  10  times 
the  number  of  cameras 
we  have,”  Mears  said. 
‘There’s  no  picture 
they’re  not  going  to  get.” 


Prior  to  the  Delta  launch,  which 
was  originally  scheduled  for  May  I 
and  then  moved  back  to  May  3, 
NASA  officials  demanded  news  orga¬ 
nizations  wanting  to  place  cameras  in 
the  security  area  sign  a  new  permis¬ 
sion  form. 

The  form  said:  “In  order  to  obtain  a 
more  advantageous  view  of  the 
launch  ...  I  hereby  request  permis¬ 
sion  to  place  a  camera(s)  in  a  position 


inside  the  NASA  security  area  and  to 
which  access  during  launch  opera¬ 
tions  is  not  permitted.  In  return  for 
this  permission,  I  agree  to  allow 
NASA,  in  the  event  of  a  contingency 
requiring  investigation,  first  use  of  the 
film  from  my  camera(s).” 

NASA’s  form  said  the  film  would 
be  returned  to  news  organizations  “as 
soon  as  reasonably  possible.” 

The  issue  of  access  to  film  first 
arose  after  Space  Shuttle  Challenger 
exploded,  killing  all  seven  astronauts 
aboard.  NASA  confiscated  the  auto¬ 
matic  cameras  news  organizations 
had  set  up  in  the  security  area  on 
grounds  that  it  needed  the  film  for  its 
investigation  of  the  disaster. 

Ted  Majeski,  vice  president  of  UPI 
News  Pictures,  said  the  space  agency 
returned  duplicates  of  UPI’s  film 
about  four  days  later,  but  that  it  did 
not  return  the  original  film  for  several 
weeks. 

Moreover,  Majeski  said  that  UPI 
never  got  all  of  its  film  back. 

“They  lost  our  black  and  whites,” 
Majeski  said,  but  he  did  not  think 
there  was  a  political  motive  for  the 
film’s  disappearance.  “I  assume 
they’re  telling  the  truth,”  he  said. 

Buddy  Baker,  editor  of  Florida 
Today,  said  NASA’s  demand  to 
impound  the  film  “probably  amounts 
to  a  First  Amendment  violation.  We 
have  the  same  objections  to 
impounding  our  cameras  and  film  as 
we  would  if  they  wanted  the  notes  and 
tapes  of  our  reporters.” 

The  space  agency  controls  all 
access  to  the  security  area  near  the 
launching  pad.  For  two  decades,  it 
had  been  standard  procedure  to  allow 
news  organizations  to  use  remote 
cameras  in  the  security  area,  which  is 
too  near  the  launch  pad  for  photogra¬ 
phers  to  operate  safely. 

The  remote  cameras  are  triggered 
by  the  sound,  light  and  tremor  of  the 
blast-off.  The  cameras  are  focused  on 


the  pad  and  base  of  the  rocket  and 
produce  photos  of  the  first  seconds  of 
the  launch. 

AP  executive  editor  Walter  Mears 
said  a  compromise  was  proposed 
whereby  news  organizations  would 
turn  their  photos  over  to  NASA  after 
they  were  developed  and  sent  over 
the  wire. 

NASA  refused  that  offer,  saying  it 
had  to  have  the  film  first. 

Mears  noted  that  NASA  made  a 
counterproposal  that  it  would 
develop  the  film  and  turn  over  the 
pictures  after  agency  officials  have 
seen  them.  Mears  said  that  offer  was 
“unacceptable”  to  the  news  organi¬ 
zations. 

The  AP  executive  noted  that 
NASA  itself  places  numerous  auto¬ 
matic  cameras  around  the  launch  pad. 

“They  have  10  times  the  number  of 
cameras  we  have,”  Mears  said. 
“There’s  no  picture  they’re  not  going 
to  get.” 


Greene  pointed  out 
that  NASA’s  demand  only 
involves  the  remote 
cameras  in  the  security 
area. 


Added  Baker:  “NASA’s  got  more 
sophisticated  photo  gear  than  any 
newspaper.  That’s  one  problem  I  had 
with  their  insistence  on  collecting  the 
gear  of  newspapers.  Why  wasn’t 
theirs  satisfactory?” 

According  to  an  AP  dispatch, 
NASA’s  director  of  public  affairs, 
Shirley  Greene,  maintained  that  the 
space  agency  needed  to  receive  all 
data  immediately  in  the  event  of  a 
“contingency  situation.” 

Greene,  AP  reported,  told  the  news 
service’s  photo  supervisor  in  Cape 
Canaveral  that  the  agency  was  con- 
(Continued  on  page  12) 


NASA  demands 

(Continued  from  page  11) 


cerned  that  if  news  photographs  were 
distributed  to  the  media  prior  to  a 
NASA  investigation  of  any  accident, 
the  public  might  be  misled  about  what 
happened. 

“There’s  some  policy  implication 
they  won’t  admit  to,”  Mears 
remarked. 

Greene  told  E&P  that  concern  over 
the  public’s  being  misled  did  exist  at 
NASA,  but  that  it  was  not  the  main 
issue. 

She  said  NASA  management  feels 
it  must  be  able  to  impound  all  data 
immediately  after  an  accident  in  order 
to  determine  its  cause. 

“There  can  be  no  misunderstand¬ 
ing,”  she  stated.  “NASA  will 
impound  anything  that  is  in  the  path  of 
an  investigation.” 

The  space  agency  feels  it  must 


place  all  original  material,  including 
film  from  impounded  cameras, 
“under  lock  and  key,”  Greene  said. 
NASA  would  make  duplicates  of  all 
the  materials,  she  continued,  and 
intends  to  take  steps  to  provide  dupli¬ 
cates  of  the  film  to  news  organizations 
quickly  to  meet  their  time  demands. 

The  space  agency  rejected  the  news 
organizations’  proposal  that  they  turn 
film  over  to  NASA  after  they’ve  used 
it  because  of  “NASA  management’s 
reluctance  to  let  any  original  data  out 
of  their  hands  until  they  know  there  is 
a  duplicate,”  Greene  said. 

One  idea,  she  said,  is  for  NASA  to 
have  a  photo  lab  onsite  at  Cape 
Canaveral  to  develop  the  film  and 
make  duplicates  right  away. 

Greene  pointed  out  that  NASA’s 
demand  only  involves  the  remote 
cameras  in  the  security  area. 

“Photographers  can  still  cover 
launches.  There  are  press  sites  at  the 
best  possible  angles  for  the  launch 
which  are  not  in  any  danger  areas,” 


she  said. 

Greene  also  noted  that  the  reason  it 
took  NASA  several  days  to  provide 
news  organizations  with  duplicates  of 
their  film  after  the  shuttle  disaster  was 
because  NASA  investigators  spent 
the  first  few  days  scouring  the  launch 
pads  for  clues  and  did  not  get  around 
to  collecting  and  unloading  the 
cameras  for  a  few  days. 

“Unfortunately,  it  was  several 
days  before  the  film  was  even  taken 
out  of  the  cameras.  Our  security  peo¬ 
ple  have  to  get  out  there  quickly,” 
Greene  said,  commenting  she  was 
confident  NASA  and  the  news  organi¬ 
zations  can  “work  out”  a  mutually 
acceptable  arrangement  covering  the 
use  of  remote  cameras. 

Baker  wondered  if  NASA  would  be 
able  to  make  film  copies  available  “in 
time  for  same  cycle  use.” 

“If  it’s  possible  for  NASA  to  do 
that,”  he  continued,  “it’s  also  possi¬ 
ble  for  Florida  Today  to  do  that  and 
provide  NASA  with  copies.” 


Bill  introduced  to  broaden  scope  of  permissible  JOA  activities 


By  James  E.  Roper 

Sen.  Orrin  G.  Hatch  (R.-  Utah)  has 
introduced  a  bill  that  states  specifi¬ 
cally  that  newspaper  members  of  joint 
operating  agreements  are  authorized 
to  engage  in  any  activity  that  would  be 
legal  for  newspapers  which  are  not 
members  of  such  agreements. 

The  measure  would  amend  the 
Newspaper  Preservation  Act  of  1970, 
which  established  the  system  of 
allowing  rival  newspapers  to  merge 
their  business  and  printing  functions 
if  the  editorial  departments  are  kept 
separate  and  at  least  one  of  the  news¬ 
papers  is  in  danger  of  failing. 

Hatch  said  the  1970  act  has  worked 
well,  but  some  of  the  language  has 
become  outdated  because  of  techno¬ 
logical  developments. 

His  amendment,  he  said,  would 
allow  newspapers  under  joint  operat¬ 
ing  agreements  to  distribute  news  by 
electronic  means  or  on  resolution- 
improved  paper  such  as  slick  paper, 
instead  of  on  “newsprint”  as  men¬ 
tioned  in  the  1970  law;  and  would 
allow  them  to  participate  in  total 
market  coverage  programs. 

Joining  in  sponsoring  Hatch’s  bill 
were  Sens.  Jake  Gam  (R.-Utah)  and 
Daniel  K.  Inouye  (D.-Hawaii).  The 
measure  was  referred  to  the  Senate 
Judiciary  Committee.  Hatch’s 
administrative  assistant.  Dee  Ben¬ 
son,  said  the  committee  probably 
would  hold  one  hearing  and  then 
approve  the  bill.  Benson  said  the 


sponsoring  senators  hoped  to  get 
Congress  to  pass  the  bill  this  year. 

Benson  said  newspapers  in  some 
joint  operating  agreements  have  wor¬ 
ried  that  they  might  be  prosecuted  or 
sued  if  they  engaged  in  some  of  the 
activities  not  specifically  authorized 
by  the  1970  act. 

Hatch  said  he  introduced  the  pro¬ 
posed  amendment  at  the  request  of 
the  Salt  Lake  City  newspapers,  the 
Tribune  and  Deseret  News,  which  are 
members  of  a  joint  operating  agree¬ 
ment. 

Hatch  said  his  bill  was  needed  to 
dispel  newspaper  fears  and  clarify 
what  he  said  was  Congress’  intent  in 
passing  the  Newspaper  Preservation 
Act. 

“Dissemination  of  the  kind  of  infor¬ 
mation  traditionally  associated  with 
newspapers,”  Hatch  told  the  Senate, 
“is  no  longer  confined  solely  to  the 
newsprint  formats,  and  electronic 
transmission  of  newspapers  to  indi¬ 
vidual  readers  is  now  practical.  Mar¬ 
keting  strategies  have  evolved  in 
response  to  changing  demographics 
and  consumer  interest  and  techniques 
such  as  total  market  coverage  — 
TMC  —  whereby  some  or  all  of  a 
newspaper  is  provided  to  all  readers 
in  a  given  area,  have  become  conven¬ 
tional  tools  in  the  competition  to 
secure  increased  revenues,  at  least 
among  non-JPA  papers. 

“When  Congress  enacted  the  NPA 
in  1970,  it  could  not  reasonably  have 
foreseen  the  substantial  pressures 


such  technical  advances  and  rede- 1 
signed  strategies  would  exert  on  the ' 
newspaper  publishing  business  and 
consequently  did  not  draft  the  legisla¬ 
tion  with  them  specifically  in  mind.” 

In  elaboration.  Hatch  declared: 
“The  deletion  of  the  reference  (in  the 
Newspaper  Preservation  Act)  to 
‘newsprint  paper’  will  encourage 
JOAs  to  utilize  newly  emerging  equip- 
ment  and  supplies,  including 
improved  resolution  paper  such  as 
‘slick’  paper,  and  to  engage  in  newly 
emerging  technology  such  as  elec- 
,  tronic  publishing  which  would  other¬ 
wise  be  incompatible  with  the  produc¬ 
tion  of  a  traditionally  conceived 
newsprint  format  newspaper. 

“Reference  in  the  amendment  to 
delivery  ‘in  whole  or  in  part’  acknowl¬ 
edges  changing  marketing  strategies 
which  may  call  for  the  distribution  of 
variously  composed  portions  of 
newspapers  at  commercially  oppor- 
.  tune  times,  as  well  as  electronic  deliv¬ 
ery.  Use  of  the  phrase  ‘whole  publica¬ 
tion’  .  .  .  returns  the  focus  of  any  in¬ 
quiry  to  the  entire  publication,  where 
it  belongs,  and  not  to  individual  com¬ 
ponents.  The  term  ‘readers,’  as 
opposed  to  ‘subscribers’  is  expressly 
employed  to  permit  JOAs  to  make  use 
of  TMC. 

“The  language  added  .  .  .provides 
a  positive  thrust  to  the  act,  the 
absence  of  which  appears  to  have  led 
to  unnecessarily  restrictive  interpre- 
taions  which  have  been  contrary  to 
legislative  intent.” 
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Security  menace? 

i 

Founder  of  Cuban-linked  news  agency  faces  expulsion  from  Canada  for 
alleged  spy  activities;  many  journalists  are  supporting  his  fight  to  remain  \ 


By  Mark  Fitzgerald 

The  founder  of  a  Cuban-linked 
news  agency  in  Canada  faces  expul¬ 
sion  from  the  country,  accused  by  the 
Secretary  of  State  of  being  a  “menace 
to  the  security  of  Canada.” 

Alberto  Rabilotta,  an  Argentine- 
born  journalist  who  has  lived  in 
Canada  since  1970  and  has  landed 
immigrant  status,  vigorously  denies 
the  charges,  which  have  been 
launched  both  publicly  and  anony¬ 
mously  by  government  officials. 

In  an  article  published  (April  6)  by 
Le  Journal  de  Montreal,  an  unnamed 
“member  of  the  Canadian  Intelli¬ 
gence  and  Security  Agency,”  Cana¬ 
da’s  CIA,  accused  Rabilotta  of  spying 
for  Cuba’s  intelligence  service  and  of 
channeling  Cuban  funds  to  the  radical 
Quebec  Liberation  Front  group  dur¬ 
ing  the  1970s. 

And  in  a  March  27  letter  to  Rabi¬ 
lotta,  Canadian  Secretary  of  State 
Benoit  Bouchard  denied  a  citizenship 
request  Rabilotta  first  made  in  1977. 
Bouchard  told  Rabilotta,  who  has  a 
Canadian  wife  and  a  two-year-old 
daughter  bom  in  Montreal,  that  the 
journalist’s  activities  violated  the 
national  security  clauses  in  Canada’s 
Citizenship  Law. 

Rabilotta  faces  deportation  as  a 
result  of  the  charges,  which  are  now 
before  the  Security  and  Intelligence 
Review  Committee,  an  oversight 
group  in  the  Solicitor  General’s  office 
that  will  make  the  final  decision  about 
expulsion.  Committee  spokeswoman 
Annie  Demiijian  said  she  could  not 
comment  on  Rabilotta’ s  case. 

If  he  is  expelled,  it  would  be, 
according  to  the  Montreal  newspaper 
Le  Devoir,  the  first  time  a  foreign 
journalist  was  expelled  from  Canada 
under  a  relatively  new  secret  proce¬ 
dure  in  the  nation’s  citizenship  law. 

Rabilotta  is  the  founder  of  Prensa 
Latina  Canada  Ltd.,  an  11 -year-old 
news  agency  that  says  it  is  indepen¬ 
dent  of  Cuba’s  official  news  agency, 
Prensa  Latina.  Its  material,  however, 
is  sold  almost  exclusively  to  the 
Cuban  service. 

According  to  the  Canadian  govern¬ 


ment  allegations,  Prensa  Latina  is  a 
cover  for  the  DGI,  the  Cuban  intelli¬ 
gence  service. 

“Presently,  the  journalists  of  that 
agency  have  the  role  of  developing 
contacts  within  the  Canadian  popula¬ 
tion  and  collecting  information,  such 
as  profiles  of  certain  politicians,”  the 
unnamed  CIS  A  agent  told  the  French- 
language  Le  Journal. 

However,  he  added,  “The  type  of 
proofs  that  we  have  are  not  admissi¬ 
ble  in  court.” 

In  a  telephone  interview  with  E&P, 
Rabilotta  strenuously  denied  that  he 
was  a  spy  and  he  accused  the  United 
States  of  putting  pressure  on  Canada 
to  make  the  charge. 

“I  reject  all  of  those  charges.  They 
said  I  was  a  spy  and  channeling  funds 
to  the  Quebec  Liberation  Front. 
That’s  ridiculous,”  he  said. 

Rabilotta  said  his  files  were  no 
different  than  any  other  journalist’s 
and  that  they  were  open  to  anyone 
who  wanted  to  examine  them. 


“i  reject  all  of  those 
charges.  They  said  I  was 
a  spy  and  channeling 
funds  to  the  Quebec 
Liberation  Front.  That’s 
ridiculous,”  he  said. 


“We  are  a  press  agency  like  any 
other  —  maybe  a  little  bit  to  the  left,” 
he  said  of  lYensa  Latina  Canada. 

“We  have  three  people  normally 
and  put  out  each  month  400  to  500 
pages  of  information.  And  when  you 
do  that  you  don’t  have  too  much  time 
for  spying,”  Rabilotta  said. 

Rabilotta  said  he  was  the  first  jour¬ 
nalist  to  report  that  Haiti’s  Francois 
Duvalier  left  the  island  at  the  urging  of 
the  United  States. 

As  a  result  of  that  report,  he  said, 
American  journalists  closely  ques¬ 
tioned  White  House  spokesman 
Larry  Speakes  about  American 
involvement  in  the  dictator’s  depar¬ 
ture. 

“I  think  the  U.S.  government 
doesn’t  like  this  report  that  gave  some 


embarassment  to  Larry  Speakes,”  he 
said. 

“The  Canadians  pressure  us  when 
the  Americans  ask  them  to  pressure 
us,”  Rabilotta  added. 

Both  countries  have  in  the  past 
clashed  with  Prensa  Latina  Canada 
over  its  Cuban  connection. 

In  1984,  the  United  States  expelled 
Prensa  Latina  Canada’s  Washington 
correspondent,  Robert  Rutka, 
because  he  did  not  have  a  “work  per¬ 
mit.”  U.S.  press  groups  protested, 
saying  that  the  demand  was  tanta¬ 
mount  to  a  licensing  requirement. 

And  in  1982,  Canada’s  then-solici- 
ter  general.  Bob  Kaplan,  accused 
Victor  Manuel  Regalado,  an  El  Salva- 
dor-bom  journalist,  of  using  Prensa 
Latina  Canada  as  a  cover  for  his  spy¬ 
ing  activities.  However,  Kaplan  later 
apologized,  saying  he  had  confused 
the  Canadian  agency  with  its  Cuban 
namesake. 

And  soon  after  making  the  charge 
against  Rabilotta,  Secretary  of  State 
Bouchard  indicated  (April  8)  during 
a  question  period  at  the  House  of  Par-  i 
liament  that  the  government  is  inves¬ 
tigating  other  foreign  journalists  as 
possible  threats  to  Canadian  security. 
However,  he  would  not  say  how 
many  others  are  being  investigated  or 
if  the  government  would  try  to  get 
them  expelled. 

Sever^  Canadian  newspapers  have 
editorialized  in  defense  of  Rabilotta, 
especially  in  the  French-language 
press,  which  is  referring  to  the  story  ! 
as  “L”affaire  Rabilotta.” 

“Isn’t  it  strange,”  Le  Devoir  edito¬ 
rial  writer  Jean-Claude  LeClerc 
wrote,  “that  the  Argentinian  journal¬ 
ist,  who  made  his  request  for  citizen¬ 
ship  in  1977,  was  made  to  wait  so  long 
for  a  response?  If  it’s  true  the  corres¬ 
pondent  was  committing  acts  so  rep¬ 
rehensible  that  he  should  be  refused 
citizenship,  why  did  it  take  so  long  for 
(the  government)  to  make  the  accusa¬ 
tion? 

“And  so  then  does  the  presence  of 
a  (Toronto)  Globe  and  Mail  corres¬ 
pondent  in  Moscow  mean  that  the 
Toronto  journalist  is  a  spy  for  the 
CISA  against  the  Kremlin?” _ 
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Racy  tabloid  in  the  Bible  Belt 

New  York  Times-owned  Gadsden  (Ala.)  paper  is  putting  out  a  direct  mail 
weekly  tabloid  with  bold  headlines  and  it’s  turning  a  profit  margin  of  36% 


By  Debra  Gersh 

Since  Robert  G.  Ursul  hit  town, 
few  people  mistake  the  daily  Gadsden 
(Ala.)  Times  for  its  direct  mail  off¬ 
spring,  the  Free  Times. 

Ursul  took  over  as  editor  of  the 
Free  Times  just  under  a  year  ago. 
Since  then  he  has  turned  the  gray 
broadsheet  into  a  racy-headlined 
tabloid  with  process  color  on  the 
front,  quite  the  opposite  of  the  daily 
black  and  white  Times. 


The  Free  Times  is  distributed  by 
direct  mail  to  the  approximately 
15,000  homes  in  Etowah  County  that 
do  not  receive  the  daily  Times. 

The  change  came  after  the  New 
York  Times  Regional  Group —  parent 
company  to  the  Gadsden  Times  — 
passed  the  word  along  that  all  shopper 
competition  in  the  area  should  be 
wiped  out. 

Ursul,  who  had  spent  14  years  in 
Manila  working  with  a  movie  produc¬ 
tion  company  and  had  more  recently 


been  headquartered  in  Hawaii,  was 
finally  persuaded  by  the  paper’s  man¬ 
aging  editor.  Jack  Doane,  an  old 
friend  of  his,  to  come  to  Gadsden. 

After  two  years  of  refusing  Doane ’s 
offers,  two  things  finally  persuaded 
Ursul  to  go  to  Alabama.  The  first  was 
the  tragic  death  of  a  close  friend  in  a 
helicopter  crash  (“I  needed  to  see  an 
old  friend,”  Ursul  said  of  Doane),  and 
the  second  was  the  chance  for  Ursul 
to  work  on  a  computer  for  the  first 
time. 

When  he  got  to  Gadsden,  Ursul 
said  the  paper’s  management  “had 
been  looking  to  do  something,  but 
didn’t  know  what  avenue  to  explore. 
Obviously  they  were  losing  a  bundle 
(with  the  Gadsden  Times  Plus)  and 
with  the  new  owners  (the  N.  Y.  Times 
regional)  —  they  were  only  going  to 
sit  still  for  so  long,”  he  said. 

Ursul  also  remarked  that  the  Times 
Plus,  the  previous  direct  mail  pro¬ 
duct,  had  been  put  together  by  a 
woman  in  the  dispatching  office. 

One  of  the  first  things  Ursul  did  was 
to  take  wire  copy  —  columns,  com¬ 
ics,  etc.  —  that  the  daily  just  did  not 
have  space  for  and  put  it  in  the  Free 
Times.  He  also  originally  redesigned 
it  as  a  broadsheet  inside  a  tabloid, 
although  it  recently  became  a  total 
tabloid. 

Then  Ursul  spiced  it  up.  The  body 
copy  remained  the  same,  but  the 
headlines  became  quite  provocative. 
For  example,  under  the  headline 
“Guy  Can’t  Even  Slip  His  Pants  On 
He’s  So  Stiff’  ran  a  wire  service 
medical  column  addressing  a  reader’s 
concern  over  her  husband’s  back 
trouble,  and  “Breasts  Big  in 
Kitchen”  topped  a  cooking  column 
about  chicken. 

One  other  front  page  headline 
blared  out:  “Male  virgin,  ‘lesbo’ 
BARE  grim  facts.” 

Surprisingly,  the  only  negative 
reactions  in  the  Bible  belt  community 
came  through  an  ad  rep  who  told 
Ursul  a  local  hospital  with  a  religious 
affiliation  was  unsure  if  it  was  still 
appropriate  to  advertise  in  the  Free 
Times,  and  from  readers  who  disap¬ 
proved  of  Dr.  Ruth  Westheimer’s 
sexual  advice  column. 

“The  others  just  laugh  it  off,” 
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TJrsul  said.  They  see  the  racy  heads, 
but  the  stories  underneath  are  innocu¬ 
ous  enough  not  to  offend  anyone,  said 
Ursul,  who  did  admit  he  sometimes 
tones  down  his  original  ideas. 

“Quite  frankly,  we’re  all  amazed  at 
its  phenominal  growth,”  said  Steve 
Hopper,  business  manager  of  the 
daily  'who  doubles  as  Free  Times 


One  other  front  page 
headline  blared  out: 

“Male  virgin,  ‘lesbo’  BARE 
grim  facts.” 


publisher.  “In  all  the  years  we  put  out 
its  frontrunner  the  Gadsden  Times 
Plus,  we’d  be  lucky  to  break  even  and 
usually  ran  heavily  in  the  red.  The 
Free  Times  has  turned  a  substantial 
profit  from  its  outset.” 

The  Free  Times,  which  Ursul  said 
turns  a  profit  margin  of  36%,  has  a 
substantially  lower  ad  rate  than  the 
daily,  $2.27  per  column  inch  com¬ 
pared  to  $10.50  in  the  Gadsden  Times. 
The  week  the  Free  Times  switched  to 
complete  tabloid  format,  for  example, 
there  were  2,000  lines  of  ROP  ads  and 
a  number  of  inserts.  Further,  the  pro¬ 
duction  costs  of  the  direct  mail 


weekly  are  minimal,  as  99%  of  its 
material  is  camera-ready  and  comes 
from  the  wire. 

In  addition,  the  weekly  has  been  so 
successful,  Ursul  said  to  meet  reader 
demand  that  56  outside  rack  boxes  are 
slated  to  be  installed  around  the  city 
so  subscribers  to  the  daily  can  get  the 
weekly  Free  Times. 

“I  think  the  growth  has  been  pretty 
dam  good,”  Ursul  said. 

But  attempts  to  change  the  daily  — 
color,  redesign,  etc.  —  have  been 
vetoed  by  management,  Ursul  said. 
“Its  almost  as  if  they  want  to  retain 
their  image  and  let  the  Plus  go  its  own 
way.  Why?  It’s  never  been  told  to 
me,”  he  said. 

“What  I’m  worried  about  the  most 
is  that  someone  higher  up  in  the  New 
York  Times’  operation  will  come 
down  on  me  and  force  the  Plus  back  to 
a  conservative  format,”  Ursul  said, 
adding  that  there  have  been  indica¬ 
tions  of  such  a  move. 

“For  them  (the  daily’s  manage¬ 
ment)  I  think  the  trend  will  continue 
away  from  what  I  created  —  more 
conservative,”  he  continued.  “When 
(the  Free  Times)  becomes  a  reflection 
of  the  daily,  my  feeling  is  that  there’s 
no  place  for  me  here.” 

In  that  event,  Ursul  said  he  might 
first  like  to  take  a  vacation.  He  said 


working  about  60  hours  a  week  put¬ 
ting  out  the  Free  Times,  as  well  as  the 
regular  product  on  the  weekend  and 
working  three  days  a  week  in  the  slot 
is  tiring. 

If  he  were  to  leave  Gadsden,  the 
man  who  got  his  start  in  the  Canadian 
press  might  like  to  try  Miami,  Florida 
or  Houston,  Texas. 


“What  I’m  worried 
about  the  most  is  that 
someone  higher  up  in  the 
New  York  Times 
operation  will . . .  force 
the  Plus  back  to  a 
conservative  format,” 
Ursul  said. 


“I  hear  there’s  a  newspaper  war  in 
Houston,”  he  said,  adding  he  would 
go  there  to  help  a  friend  at  the  Hous¬ 
ton  Post. 

Of  course  he  intends  to  do  all  this 
while  finishing  a  screenplay  about  a 
racial  murder. 

“It’s  been  fun,”  he  said  of  his 
Gadsden  experience.  “I  wondered 
how  far  I  could  go  with  a  product  like 
this  down  here.” 


Mayor  tells  Cleveland  Plain  Dealer: 

You’re  to  blame  for  poor  attendance  at  baseball  games 


The  Cleveland  Plain-Dealer  is  to 
blame  for  the  thin  crowds  drawn  to 
games  of  the  perennial  cellar-dwelling 
Cleveland  Indians  baseball  team, 
according  to  the  city’s  mayor. 

At  a  recent  press  conference, 
Cleveland  mayor  George  V.  Voino- 
vich  lashed  out  at  the  Plain-Dealer 
and  its  reporters,  saying  negative  sto¬ 
ries  were  casting  a  pall  over  the  team 
and  its  fans. 

“Get  behind  the  team,”  Voinovich 
said  at  the  press  conference.  “Go  out 
there  and  do  it.  Rah!  Rah!  Rah!  But 
you  can’t  do  it  with  the  (funeral)  crepe 
on  the  front  page  of  the  Plain-Dealer 
every  morning,”  he  said. 

Voinovich’s  comments  came  as  the 
possibility  grew  that  the  Tribe  will 
leave  Cleveland  because  of  its  sagging 
attendance  and  financial  problems. 

Before  early  May  —  when  the  team 
suddenly  caught  fire  and  at  one  point 
last  week  was  in  first  place  in  the 
American  League  East  —  the  Indians 
have  been  a  seemingly  snake-bitten 
team  with  win-loss  records  that  have 
ranged  from  poor  to  horrible. 

Last  year,  its  record  of  60  wins  and 
102  losses  was  the  worst  in  baseball. 


Not  surprisingly,  Cleveland  resi¬ 
dents  have  shunned  the  team,  which 
plays  in  cavernous  (80,000-seat) 
Municipal  Stadium  on  Lake  Erie. 

Wall  Street  Journal  sports  writer 
Frederick  C.  Klein  last  year  com¬ 
pared  the  stadium  to  Australia  — 
“huge  and  thinly  populated  on  the 
edges.” 

But  Voinovich  accused  reporters  of 
lacking  civic  pride  and  scaring  fans 
away  from  Indians  games. 

“You  (reporters)  keep  going  the 
way  you  are,  and  you’ll  have  a  self- 
fulfilling  prophecy.  We  will  lose  the 
team  and  then  what  are  you  going  to 
say?”  Voinovich  said. 

Voinovich  himself  attended  only 
two  Indians  games  in  1985,  the  Plain- 
Dealer  reported. 

In  the  days  before  Voinovich’s 
comments,  the  Plain-Dealer  reported 
that  the  American  League  would  not 
allow  the  Indians  to  sign  a  long-term 
lease  at  any  stadium  in  Cleveland  — 
including  a  proposed  domed  stadium 
—  because  that  would  complicate  any 
possible  move  of  the  fanchise. 

In  addition,  the  paper  reported  that 


a  Cuyahoga  County  official  would  not 
aUow  a  proposed  tax  for  the  domed 
stadium  to  go  to  referendum  unless 
the  Indians  have  a  long-term  lease. 

Plain-Dealer  executive  editor  Wil¬ 
liam  J.  Woestendiek  said  the  stories 
simply  reported  facts.  He  also  noted 
that  his  paper  has  supported  the 
domed  stadium  proposal  from  the 
start  —  even  when  Voinovich 
opposed  the  idea. 

“You  always  get  the  negative  story 
charges,  but  this  has  to  be  the  wildest 
one  I’ve  seen  yet,”  Woestendiek  said 
in  a  phone  interview. 

The  editor  said  he  had  talked  in  the 
past  few  days  with  Voinovich  by 
phone  and  that  the  mayor  continued 
to  be  critical  of  the  paper. 

“On  Opening  Day  it  snowed  here 
and  we  ran  a  picture  of  people  snow¬ 
blowing  the  stadium.  He  complained 
about  that.  1  told  him,  ‘We  can’t  say 
the  sun  is  shining  if  the  snow  is  fall¬ 
ing,’  ”  Woestendiek  said. 

“We  can’t  be  blamed  for  the 
Indians  not  having  won  a  pennant  in, 
what,  30  years  or  so,”  he  added. 

— Mark  Fitzgerald 
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The  MTV  generation 

Video  exec  says  those  in  their  30s  respond  to  visuai  images  more  than  to 
printed  words;  says  newspapers  can  reach  them  with  capsuiized  news 


By  M.  L.  Stein 

To  newspaper  publishers  already 
concerned  about  the  loss  of  young 
readers,  Robert  W.  Pittman’s  mes¬ 
sage  in  San  Francisco  during  the 
American  Newspaper  Publishers 
Association  convention  offered  little 
cheer. 

The  32-year-old  president  of  MTV 
Networks,  Inc.,  the  music  television 
channel,  told  ANPA  convention 
attendees  that  people  who  grow  up 
with  television  —  “tv  babies”  — 
view  tv  “as  replacement  for  other 
forms  of  information  and  entertain¬ 
ment.” 

Pittman  said  that  people  of  this  gen¬ 
eration  are  in  their  30’s  and  younger 
and  many  are  now  “working  respon¬ 
sible  adults  with  young  families.” 

“They  have  a  much  different  way 
of  dealing  with  information  than  the 
older  generations,”  said  Pittman, 
whose  comments  would  have  to  be 
interpreted  as  being  a  bit  self-serving. 
“They  don’t  require  a  narrative  line 
to  take  in  information  or  entertain¬ 
ment.  They  readily  respond  to  more 
elusive  sense  impressions  communi¬ 
cated  through  feelings,  mood  and 
emotion.” 


According  to  Pittman,  a  Missis¬ 
sippi-bred  whiz  kid  who  created  MTV 
when  he  was  27,  these  responses 
began  in  the  late  1960’s  and  early  ’70’ s 
when  the  first  tv  babies  reached 
adolescence  and  adulthood. 

When  parents  and  their  children 
watched  tv’s  coverage  of  the  Vietnam 
War,  they  got  different  impressions, 
Pittman  contended. 

“The  parents  listened  to  the  words 
and  got  one  message.  The  kids 
watched  the  pictures,  developing  a 
sense  impression,  and  got  an  entirely 
different  message,”  he  explained. 
“The  conflict  in  attitudes  and  views 
that  resulted  was  inevitable  because 
the  words  didn’t  match  the  sense 
impression  created  by  the  images.  It 
was  a  communication  gap,  not  a  gen¬ 
eration  gap.” 

Pittman  claimed  that  he  and  other 
professional  communicators  have 
learned  to  talk  to  the  tv  generation. 

“The  visual  media  have  moved 
away  from  the  traditional  linear 
mode,”  he  continued.  “In  movies, 
images  shift  abruptly  from  one  whole 
scene  to  another,  and  the  transitions 
are  left  to  the  eye  of  the  behold¬ 
er  ...  If  older  viewers  find  this 


quick-edit  communication  motif  dis¬ 
jointed  or  disorienting,  the  tv  babies 
find  it  exciting  and  even  stimulating. 
It’s  even  possible  to  have  movies  in 
which  images  and  sounds  have  taken 
the  foreground  and  made  words 
almost  irrelevant.” 

Moreover,  Pittman  asserted, 
advertisers  are  learning  to  reach 
target  audiences  through  a  “non-nar¬ 
rative  approach.  Using  quick  cuts, 
highly  stylized  sets  and  vibrant 
music,  they  are  creating  non-narra¬ 
tive  mood  videos  to  sell  their  prod¬ 
ucts.” 

But  Pittman  did  offer  some  hope  for 
newspapers.  He  noted  that,  in  an  age 
when  everyone  seems  pressed  for 
time,  several  magazines  and  news¬ 
papers  are  providing  easy-to-find 
information  in  their  pages.  He  listed 
USA  Today,  the  New  York  Times, 
Wall  Street  Journal  and  New  Yorker 
magazine  as  examples  of  print  media 
that  are  responding  to  readers’ 
demand  for  fast  access  to  facts. 

USA  Today,  he  went  on,  effec¬ 
tively  uses  “boxed,  capsuiized  head¬ 
ings,  bursts  of  color  and  dynamic 
graphics,  all  designed  to  grab  our 
attention  —  to  lead  us  quickly  and 
painlessly  to  what  we  need  and  want 
to  know,  giving  us  a  sense  impression 
at  a  glance.  Now,  more  than  ever, 
quick  communication  is  essential.” 

Pittman  also  pointed  to  the 
increasing  popularity  of  specialized 
magazines  as  an  indication  of  the 
trend  toward  publications  directly 
targeted  to  particular  interests. 

The  video  magnate  said  the  current 
emphasis  on  sensory  impressions 
does  not  mean  the  narrative  form  is 
disappearing  or  that  words  are  no 
longer  important. 

“Rather,  I  am  making  the  case  that 
an  entirely  new  form  of  communica¬ 
tion  has  emerged,”  he  stated.  “We 
can  debate  the  issue  of  whether  it’s 
good  or  bad,  but  I  doubt  many  will 
question  its  existence  ...  to  pre¬ 
serve  the  position  of  existing  products 
or  to  introduce  new  products,  mood, 
emotion,  sense  impressions  and 
images  must  play  a  role.” 

Paciflc  Rim 

In  another  ANPA  session,  the  eco- 


*  «E  GET5  THIS  WAY  EVERY  YEAR  AFTER 
THE  A.N.RA.  CONVENTION,  MT  IT'll  WEAR 
OFP  IN  A  FEW  0AY5-/  " 
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nomic  and  political  importance  of  the 
Pacific  Rim  to  America  was  stressed 
by  San  Francisco  Mayor  Dianne 
Feinstein  and  two  journalists.  The  lat¬ 
ter,  however,  noted  that  most  nations 
in  Southeast  Asia  are  a  long  way  from 
establishing  a  free  press. 

Fred  Zimmerman,  editor  and 
publisher  of  the  Asian  Wall  Street 
Journal  in  Hong  Kong,  said  that  cen¬ 
sorship  and  oppression  of  journalists 
and  publishers  are  evident  in  several 
countries,  particularly  Taiwan,  South 
Korea,  Singapore,  Malaysia  and 
Indonesia. 

“Governments  of  many  countries 
there  view  the  concept  of  a  free  and 
open  press  as  an  eccentric  Western 
import,”  he  related.  “They  feel  it  is 
downright  impractical,  if  not  danger¬ 
ous,  to  allow  it  in  their  own  coun¬ 
tries.” 

Media  harassment,  Zimmerman 
said,  can  take  the  form  of  a  forced 
delay  of  two  or  three  days  in  distrib¬ 
uting  a  publication  or  “simple,  out¬ 
right  censorship.” 

Taiwan  censors,  he  recalled,  have 
scissored  out  offending  articles,  leav¬ 
ing  holes  in  the  paper.  Censors  in 
other  countries  have  used  ink  rollers 
to  blot  out  articles  their  governments 
didn’t  like,  Zimmerman  added. 

He  recalled  another  instance  in 
which  his  newspaper  published  a  long 
Amnesty  International  report  on  the 
state  of  human  rights  in  Indonesia. 
Censors,  he  said,  spent  hours  pasting 
a  blank  sheet  of  newsprint  over  the 
article. 

Newspapers  and  writers  are  also 
fined  for  publication  violations  and 
Malaysia  is  seriously  considering 
adding  jail  sentences  for  journalists 
who  run  afoul  of  that  nation’s  tough 
Official  Secrets  Act,  the  speaker  said. 
The  Act  places  equal  guilt  on  the  gov¬ 
ernment  source  of  information  and 
the  reporter  who  uses  it. 

“There  is  the  possibility  of  going  to 
jail  just  for  writing  a  basic  news 
story,”  Zimmerman  observed. 

Governments  also  crack  down  on 
visa  renewals  and,  in  some  instances, 
cancel  visas,  the  editor  said. 

Zimmerman  noted  that  the  Asian 
Wall  Street  Journal  has  21  reporters  in 
various  Asian  countries,  who  are 
there  “at  the  sufferance  of  the 
governments  .  .  .  and  can  be  ordered 
to  leave  within  48  hours.” 

The  governments’  excuse  for  cen¬ 
sorship,  according  to  Zimmerman,  is 
that  they  are  developing  nations  and 
cannot  afford  “the  luxury  of  tolerat¬ 
ing  the  possibly  destabilizing  influ¬ 
ence  of  an  unfettered  press.” 

The  governments  also  take  the 
position  that  the  media  should  act  as  a 
tool  of  government,  he  continued. 

Zimmerman  said  his  newspaper 


and  other  English-language  papers 
have  an  ally  in  their  readers,  who 
generally  are  sophisticated,  enlight¬ 
ened  individuals  who  do  not  share 
their  governments’  attitude  on  press 
restrictions  and  may  influence  an 
easing  of  them  from  time  to  time. 

Another  mitigating  factor,  he 
declared,  is  that  Asian  countries  are 
seeking  to  become  “major  players  on 
the  world’s  economic  stage”  and  are 
very  concerned  about  their  images  in 
the  West. 

“They  do  regard  the  open  press  as  a 
pesky  nuisance  but,  to  varying 
degrees  at  different  times,  they  recog¬ 
nize  it  is  something  they  have  to  tol¬ 
erate.” 

Another  panelist,  Derek  Davies, 
editor  of  the  Far  Eastern  Economic 
Review  in  Hong  Kong,  said  the  local 
press  in  some  Asian  countries  “has 
been  reduced  to  a  shadow  and  young 
bright  people  are  not  coming  into 
journalism  any  more.” 

The  panel  was  moderated  by  Ray 
Shaw,  president  of  Dow  Jones  &  Co. 

Earlier,  Mayor  Feinstein  told 
publishers  that  by  the  year  2010, 60% 
of  the  world’s  people  will  live  along 
the  Pacific  Rim.  Newspapers,  she 
said,  should  “tell  what  is  happening  in 
the  Pacific.” 


Central  Intelligence  Agency  Direc¬ 
tor  William  J.  Casey  has  asked  the 
Justice  Department  to  consider  pro¬ 
secuting  five  news  organizations  for 
“five  absolutely  cold  violations”  of 
federal  laws  prohibiting  disclosure 
about  government  intelligence 
gathering  activities. 

Casey  recently  met  with  Washing¬ 
ton  Post  executive  editor  Benjamin 
C.  Bradlee  and  managing  editor 
Leonard  Downie  to  inform  them  that 
he  asked  the  Justice  Department  to 
consider  prosecuting  that  newspaper 
and  Newsweek,  which  is  owned  by 
the  Washington  Post  Co.,  for  pub¬ 
lishing  stories  on  U.S.  intercepts  of 
messages  between  the  Tripoli  and  the 
Libyan  People’s  Bureau  in  East  Ber¬ 
lin. 

Casey  also  told  the  Post  editors  that 
he  wanted  Justice  to  also  consider 
prosecuting  the  New  York  Times, 
Washington  Times  and  Time  maga¬ 
zine,  although  he  did  not  specify  any 
stories  published  by  them  which  he 
felt  violated  intelligence  laws. 

The  Post  reported  in  a  May  7  front 
page  story  that  Casey  also  warned  the 
newspaper  against  publishing  another 
story  it  was  preparing  on  U.S.  intelli¬ 
gence  capabilities. 

“I’m  not  threatening  you,”  the 


Space  journalist 
semifinalists 
are  selected 

The  names  of  the  100  regional  semi- 
finalists  for  the  Journalist  in  Space 
Project  were  announced  April  16  by 
the  Association  of  Schools  of  Journal¬ 
ism  and  Mass  Communication,  which 
is  conducting  the  search  on  behalf  of 
the  National  Aeronautics  and  Space 
Administration. 

The  regional  nominees,  selected  by 
panels  at  20  cooperating  schools  of 
journalism,  were  chosen  from  the 
1,703  applications  received  by 
ASJMC. 

Thirty-seven  of  the  semifinalists 
are  employed  by  newspapers,  36  by 
broadcast  media,  12  by  magazines,  4 
by  wire  services  and  1 1  are  free-lance 
journalists. 

E&P  will  publish  the  names  of  the 
newspaper  and  wire  service  semi¬ 
finalists  in  next  week’s  issue. 

According  to  published  reports, 
Tom  Wolfe,  author  of  “The  Right 
Stuff,”  a  history  of  NASA’s  Mercury 
project,  has  withdrawn  his  applica¬ 
tion  because  of  pressure  to  complete 
his  next  book. 


Post  quoted  Casey  as  saying.  “But 
you’ve  got  to  know  that  if  you  publish 
this,  I  would  recommend  that  you  be 
prosecuted  under  the  intelligence 
statute.” 

The  Post  noted  that  Casey  did  not 
cite  any  specific  statute.  However, 
the  newspaper  noted  that  in  1950  Con¬ 
gress  enacted  legislation  making  it  a 
crime  to  disclose  classified  informa¬ 
tion  about  ciphers,  codes,  crypto¬ 
graphic  systems  and  other  types  of 
communications  systems  used  in 
intelligence  gathering.  The  “Comint 
Statute,”  Section  798  of  Title  18  of  the 
U.S.  Code,  carries  a  maximum  pen¬ 
alty  of  10  years  in  prison  and  a  $10,000 
fine. 

The  New  York  Times  also  pub¬ 
lished  a  story  about  Casey’s  wanting 
to  prosecute  news  organizations,  but 
the  story  did  not  list  the  Times  as  one 
of  the  newspapers  who  received  a 
warning  from  Casey. 

Times  executive  editor  A.M. 
Rosenthal  said  the  newspaper  “pub¬ 
lished  all  the  information  we  had.  Our 
reporter  (Philip  Shenon)  was  not  toldj 
about  the  New  York  Times.” 

Rosenthal  said  he  has  no  informa¬ 
tion  about  whether  his  newspaper  is 
one  of  the  news  organizations  the  CIA 
wants  to  prosecute. 


CIA  director  charges  news  organizations 
with  publishing  government  secrets 
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Ironing  out  Olympic  details 

Media,  Calgary  Olympic  committee  at  odds  over  pian  to  biil  reporters  for 
21  days  of  housing,  no  matter  how  iong  they  are  in  town  to  cover  the  games 


The  organizing  committee  for  the 
1988  Winter  Olympics  has  not  budged 
on  its  demand  that  the  more  than 
4,500  journalists  expected  to  cover 
the  games  pay  for  at  least  21  nights’ 
accomodations,  whether  they  stay  for 
the  full  16  days  of  events  or  not,  com¬ 
mittee  chairman  Frank  King  said 
recently. 

If  the  committee  is  forced  by  the 
International  Olympic  committee  to 
drop  the  21 -day  minimum.  King  said 
it  will  raise  the  rates  accordingly. 

The  Calgary-based  organizing  com¬ 
mittee  had  agreed  to  a  daily  news 
media  rate  of  $55  (U.S.)  per  person, 
based  on  double  occupancy,  but 
including  breakfast.  A  shorter  mini¬ 
mum  stay  could  push  the  nightly  rate 
to  $95  (U.S.),  King  said. 

Organizers  of  the  1988  Summer 
Games  in  Seoul,  South  Korea,  have 
agreed  to  accept  a  minimum  stay  of 
five  nights’  accomodation  for  jour¬ 
nalists  covering  the  Olympics  there. 

King  said  although  Seoul  has 
agreed  to  less  revenue  from  journal¬ 
ists,  it  is  charging  athletes  for  daily 
accomodation. 

But  Calgary  has  agreed  with  the 
IOC  to  provide  free  rent  for  athletes 
instead  of  levying  the  previously 
authorized  $45  (U.S.)  nightly  charge. 
This  would  be  the  first  time  athletes 
are  not  charged  for  accomodation. 

King  said  the  Calgary  committee 
has  always  put  athletes  ahead  of 
reporters. 

“We’ve  got  our  priorities  right,”  he 
told  the  Canadian  Press  wire  service. 

Under  current  arrangements.  King 
said,  it  will  cost  the  Calgary  organiz¬ 
ing  committee  almost  $150  (Cana¬ 
dian)  a  night  —  to  provide  housing  for 
each  accredited  journalist. 

He  said  the  committee  needs  the 
minimum  payment  of  21  nights’  acco¬ 
modation  to  guarantee  at  least  three 
media  villages  can  be  developed 
within  the  $10  million  Canadian  sub¬ 
sidy  the  organizing  committee  has 
budgeted. 

The  IOC  press  commission 
rejected  the  organizing  committee’s 
proposal  for  a  21 -day  minimum  stay, 
and  said  it  would  accept  nothing  more 
than  an  eight-day  minimum  stay.  Dis¬ 


agreement  on  the  issue  has  stalled  the 
signing  of  a  contract  detailing  all 
financial  arrangements  between  the 
committee  and  the  IOC. 

In  addition,  the  organizing  commit¬ 
tee  has  not  yet  signed  detailed  finan¬ 
cial  agreements  with  developers  to 
build  the  villages. 

Dick  Pound,  IOC  executive  board 
member  responsible  for  negotiating 
the  contract  with  the  organizing  com- 
mitteee  said  he  was  surprised  the 
committee  wanted  to  change  the  con¬ 
tract  after  an  agreement  in  principle 
was  reached. 


King  said  the  Caigary 
committee  has  aiways 
put  athietes  ahead  of 
reporters.  “We’ve  got  our 
priorities  right,”  he  toid 
the  Canadian  Press  wire 
service. 


“The  difficulty  we  have  is  OCO,  in 
mid-stream,  is  attempting  to  change 
the  agreement,”  said  Pound  in  a  tele¬ 
phone  interview  from  Montreal  with 
CP.  “It  (the  change)  certainly  came 
out  of  the  blue  as  far  as  the  IOC  is 
concerned.” 

Jerry  Joynt,  an  organizing  commit¬ 
tee  spokesman,  said  costly  rooms 
cannot  sit  vacant  because  reporters 
stay  for  less  than  21  days. 

Joynt  said  the  committee  estimates 
each  journalist  will  cost.  $7,500  to 
$10,000  (Canadian)  by  the  time  trans¬ 
portation,  housing,  hospitality  and 
working  facilities  are  subsidized. 
Housing  subsidies  alone  will  average 
more  than  $2,500  (Canadian)  per 
reporter. 

The  organizing  committee’s  execu¬ 
tive  board  decided  to  withdraw  an 
earlier  offer  to  waive  a  minimum  stay 
requirement  after  studying  budgets 
and  determining  it  wanted  to  remain 
within  the  $10  million  (Canadian) 
media  housing  budget. 

Pound  said  the  IOC  will  accept  a 
minimum  stay,  but  not  a  three-week 
minimum.  He  said  that  many  special¬ 


ized  magazine  reporters,  interested 
only  in  sports  such  as  alpine  skiing  or 
speed  skating,  will  want  to  be  in  Cal¬ 
gary  only  when  those  sports  are 
scheduled. 

Negotiations  are  continuing, 
according  to  Crosby  Cotten,  a  Cal¬ 
gary  Herald  reporter  covering  the 
events,  and  no  change  is  expected 
until  the  organizing  committee  nego¬ 
tiators  meet  with  their  board  of  direc¬ 
tors  at  the  end  of  May. 

Home  News  Co. 
acquires  two 
radio  stations 

Radio  stations  KLSN-am  and 
KISC-fm  in  Spokane,  Washington 
have  been  sold  to  the  Home  News  Co. 
of  New  Brunswick,  N.J.,  officials  of 
KHQ  Inc.  and  the  purchaser  have 
announced. 

KHQ  Inc.  is  a  subsidiary  of  Cowles 
Publishing  Co.,  publisher  of  Spo¬ 
kane’s  two  daily  newspapers,  the 
Spokesman-Review  and  the  Spokane 
Chronicle. 

KLSN  was  acquired  in  1946  from 
Louis  Wasmer.  KISC  went  on  the  air 
in  1959. 

The  sale  price  was  not  disclosed. 
KHQ-tv,  an  NBC  affiliate,  was  not 
involved  in  the  sale. 

Times  Mirror 
to  seii  a 
subsidiary 

Times  Mirror  Co.  announced  that 
an  agieement  to  sell  its  subsidiary. 
Times  Mirror  Microwave  Communi¬ 
cations  Co.,  to  Transcontinental 
Communication  Co.  has  been  rein¬ 
stated. 

The  buyer  is  a  corporation  formed 
by  members  of  the  microwave  com¬ 
pany  management  and  Grumman  Hill 
Associates,  Inc. 

The  purchase  price  is  approxi¬ 
mately  $175  million. 
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ABC  FAS-FAX  totals  for  top  25 

Total  Daily 

Gain/Loss 

Total  Sunday 

Gain/ Loss 

Circulation  for 

over  same 

Circulation  for 

over  same 

Daily 

6  months  ending 
March  31,  1986 

period  la.st 
year 

Sunday 

6  months  ending 
March  31,  1986 

period  last 
year 

1.  Wall  Street  Journal  (m) 

1 .  New  York  Daily  News 

1,676.858 

-96.818 

(national  edition) 

1,985.559 

-  4,466 

2.  New  York  Times 

1,625.649 

-r  2.087 

2.  New  York  Daily  News  (m) 

1.275.268 

-  115,687 

3.  Los  Angeles  Times 

1.353.376 

-)■  21.238 

3.  USA  Today  (m) 

4.  Chicago  Tribune 

1.163.083 

-  2.522 

(national  edition) 

1,168,222 

+  5,616 

5.  Washington  Post 

1.091.307 

-1-25.525 

4.  Los  Angeles  Times  (m) 

1.088.155 

+  18,591 

6.  Philadelphia  Inquirer 

984.569 

-27.268 

5.  New  York  Times  (m) 

7.  Detroit  News 

832.365 

-52,398 

(national  edition) 

1.035,426 

-t-  22,225 

8.  Boston  Globe 

811.149 

+  8.258 

6.  Washington  Post  (m) 

781.371 

+  10,118 

9.  Detroit  Free  Press 

744,494 

-33.684 

7.  Chicago  Tribune  (m) 

760,031 

-  15,633‘ 

10.  San  Francisco  Chronicle  & 

8.  Detroit  News  (all  day) 

650.445 

-  16,031 

Examiner 

711.560 

-  5.866 

9.  Detroit  Free  Press  (m) 

645.266 

-  1,210 

1 1 .  Newark  Star-Ledger 

682.469 

+  21,432 

10.  Chicago  Sun-Times  (m) 

631,808 

-  7,379 

12.  Chicago  Sun-Times 

663.616 

-27,288 

1 1 .  Long  Island  Newsday  (e) 

582,388 

+  40,315 

13.  Long  island  Newsday 

647.479 

+  36,076 

12.  San  Francisco  Chronicle  (m) 

554,611 

368 

14.  Atlanta  Journal  &  Constitution 

614.578 

+  18,953 

13.  Boston  Globe  (m) 

514,097 

-)-  3,530 

15.  Minneapolis  Star  &  Tribune 

612.604 

+  16.423 

14.  Philadelphia  Inquirer  (m) 

492,374 

-  27,247 

16.  Miami  Herald 

559.758 

-  128 

IS.  Miami  Herald  (m) 

458,759 

-  5,986 

17.  Cleveland  Plain-Dealer 

549.580 

+  6.898 

16.  Cleveland  Plain-Dealer 

454,042 

-  10,209 

18.  Houston  Chronicle 

528.153 

-  8.432 

17.  Newark  Star-Ledger 

452,148 

+  17,344 

19.  Dallas  Morning  News 

521.727 

+  45.723 

18.  Houston  Chronicle  (all  day) 

425,434 

-  7,946 

20.  St.  Louis  Post-Dispatch 

519,505 

+  24.395 

19.  Dallas  Morning  News  (m) 

390,275 

-)-  21,592 

21.  Milwaukee  Journal 

514,549 

-  12.516 

20.  Minneapolis  Star  &  Tribune  (e) 

382,499 

-  1,158 

22.  Phoenix  Arizona  Republic 

508,008 

+  8.081 

21.  Boston  Herald  (m) 

358,725 

-  9,302 

23.  Seattle  Times/ 

22.  Baltimore  Sun  (comb,  m  and  e) 

356,927 

-)-  7,026 

Post-Intelligencer 

490.105 

+ 12.798 

23.  Portland  Oregonian  (m) 

335,162 

25,767 

24.  Baltimore  Sun 

427.785 

+  13.455 

24.  Phoenix  Arizona  Republic  (m) 

331,491“ 

+  5,814 

25.  Denver  Post 

412.102 

+  67.005 

25.  Denver  Rocky  Mountain  News  (m) 

320,441 

-  8,940 

*Chicago  Tribune  was  all  day  paper  in 

March  31,  1985  reprrrting  peritxl 

‘‘Average  for  three  months 

Note:  Publisher's  Statement  of  New  York  Post  not  filed  by  FAS-FAX  press  time; 

was  ranked  6tb  in  March  31.  1985  reporting  period 

Papers  refuse  to 
review  campaign 
iiterature 

Four  newspapers  in  Solano 
County,  California,  have  refused  to 
serve  on  a  regulatory  board  to  review 
pre-distribution  campaign  material  in 
a  supervisorial  race. 

The  California  Newspaper 
Publishers  Association  reported  that 
the  Fairfield  Daily  Republic,  Vaca¬ 
ville  Reporter,  the  Vallejo  Times-Her- 
ald  and  the  weekly  Benecia  Herald 
rejected  the  request  by  County  Super¬ 
visor  Jan  Hewitt.  She  had  asked  the 
papers  to  review  campaign  literature 
48  hours  prior  to  release  to  determine 
if  it  violated  the  state’s  Fair  Political 
Practices  Act. 

Hewitt,  CNPA  noted,  is  the  only 
elected  official  in  county  history  to  be 
fined  for  campaign  misconduct  when 
she  failed  to  identify  the  true  source  of 
a  campaign  mailing,  which  attacked  a 
political  opponent  and  failed  to 
acknowledge  control  of  her  local  cam¬ 
paign  committee  in  1982. 

All  three  dailies  gave  front  page 
coverage  to  Hewitt’s  request,  includ¬ 
ing  responses  from  editors. 

Daily  Republic  managing  editor  Bill 
Buchanan  said,  “Our  basic  feeling  is 
the  proper  role  of  the  press  is  to 
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observe,  not  participate.” 

Two  of  Hewitt’s  opponents  in  the 
current  race  accused  her  of  issuing 


the  request  as  a  ploy  to  gain  press 
coverage  and  obscure  the  past 
charges  of  misconduct. 


Anti-takeover  measures  ok’d 


Shareholders  of  Dow  Jones  &  Co., 
publisher  of  the  Wall  Street  Journal, 
approved  three  measures  to  combat 
hostile  takeover  attempts. 

The  measures  include  staggering 
the  terms  of  the  company’s  board  of 
directors  and  requiring  bidders  to 
make  the  same  offer  to  all  share¬ 
holders. 


A  third  measure  requires  the  board 
to  take  into  account  non-economic 
factors  in  a  takeover  bid  such  as  “the 
independence  and  integrity  of  the  cor¬ 
poration’s  publications  and  services 
and  the  social  and  economic  effect  of 
such  an  action  or  transaction  on  the 
corporation’s  stockholders,  employ¬ 
ees,  subscribers,  readers,  advertis¬ 
ers,  customers  and  suppliers.” 


Correction 

In  the  May  3  issue  of  Editor  &  Publisher  the  captions  for  the  two 
photos  appearing  below  were  transposed.  The  correct  captions  appear 
below. 


UPl  editor-in-chief  Maxwell  McCrohon 
chats  with  Helen  Copley,  chairman  of 
Copley  Newspapers. 


UPl  editor-in-chief  Maxwell  McCrohon 
shares  a  secret  with  Kay  Fanning,  pub¬ 
lisher  of  the  Christian  Science  Monitor. 


Prank  in  Detroit 


Free  Press  staffers  con  bar  owner  into  thinking  Gannett  chairman 
Aiien  Neuharth  was  paying  for  their  drinks;  charity  benefits  in  the  end 


By  Andrew  Radolf 

A  prank  by  staffers  of  the  Detroit 
Free  Press  targeted  at  Gannett  and 
Detroit  News  chairman  Allen  Neu¬ 
harth  almost  victimized  the  wrong 
person,  but  the  affair  had  a  happy 
ending  with  about  $800  being  raised 
for  a  local  Catholic  church’s  feed-the- 
hungry  program. 

When  the  joint  agency  agreement 
was  announced  in  Detroit  on  April  14, 
some  Free  Press  staffers  concluded 
“this  was  their  last  chance  to  stiff  A1 
Neuharth,”  explained  senior  manag¬ 
ing  editor  Neal  Shine.  With  an  annual 
salary  over  a  million  dollars,  they  fig¬ 
ured  Neuharth  could  afford  it,  he 
said. 

So  reporter  Patricia  Chargot,  who 
claimed  another  reporter  put  her  up  to 
it,  phoned  the  Anchor  Bar,  a  local 
watering  hole  frequented  by  reporters 
from  both  newspapers,  and,  pretend¬ 
ing  to  be  one  of  Neuharth’s  secretar¬ 
ies,  told  proprietor  Leo  Derderian 
that  in  a  gesture  of  good  will  the  News 
was  offering  free  food  and  beer  to  all 
reporters  on  orders  of  the  CEO. 

Cheers  went  up  as  Derderian 
shouted  “drinks  on  A1  Neuharth,” 
and  reporters  from  both  the  Free 
Press  and  the  News  began  crowding 
the  bar,  switching  in  the  process  from 
off-brand  swill  to  more  expensive 
brews. 

Derderian  later  confessed  to  Shine 
that  he’s  a  sucker  when  it  comes  to 
women,  so  he  never  questioned  the 
caller’s  identity. 

The  bill  had  gotten  up  to  $309.50 
before  word  started  spreading  among 
the  reporters  in  the  bar  that  the  whole 
thing  was  a  hoax.  Derderian  finally 
phoned  the  News  around  10  p.m.  and 
was  told  no  such  call  had  been  made 
by  a  Neuharth  secretary  and  that  he 
was  stuck  with  the  tab. 

According  to  Shine,  when  the  Free 
Press  learned  that  Leo,  and  not  Neu¬ 
harth,  was  ending  up  the  butt  of  the 
prank,  the  newspaper  picked  up  the 
tab. 

However,  competition  being  what 
it  is  in  Detroit,  there  were  those  at  the 
News  who  claimed  the  Free  Press 
paid  up,  not  out  of  any  altruistic  feel- 


Allen  Neuharth 


ing  toward  Leo,  but  to  avoid  embar¬ 
rassment. 

Diane  Hofsess,  who  writes  a  gossip 
column  for  the  News,  said  that  it  was 
fear  of  exposure  that  prompted  Shine 
to  “run  down  there  and  pay  the  bill. 

“They  were  covering  their  asses. 
They  knew  I  was  going  to  expose  her 
(Chargot),”  Hofsess  said. 


The  bill  had  gotten  up 
to  $309.50  before  word 
started  spreading  among 
the  reporters  in  the  bar 
that  the  whole  thing  was 
a  hoax. 


The  columnist  remarked  that  one  of 
her  “spies”  told  her  that  Chargot  had 
perpetrated  the  hoax.  It  just  so  hap¬ 
pened,  she  continued,  that  both  of 
them  were  in  the  bar  when  the  free 
drinks  were  announced. 

“I  asked  Pat  Chargot,  who  was  in 
there  getting  a  snootful,  about  this 
and  a  look  of  panic  came  over  her 
face,”  said  Hofsess.  “A  lot  of  people 
at  the  Free  Press  were  embarrassed. 
It  made  them  look  bad.” 

Shine  disputed  Hofsess’  version  of 
events. 


“That  little  column  is  pretty  self- 
serving.  What  made  the  Free  Press 
pay  is  a  sense  of  fairness  to  Leo,”  he 
said.  “The  thing  went  off  the  track. 
Nobody  wanted  to  see  him  stuck.” 

As  a  further  act  of  penance.  Free 
Press  staffers  decided  to  make  a  dona¬ 
tion  to  Holy  Trinity  Church,  which  is 
Derderian’s  favorite  charity.  Chargot 
took  it  upon  herself  to  go  around  ask¬ 
ing  for  the  money  and  came  away  with 
$177  for  the  church. 

Word  eventually  got  back  to  Neu¬ 
harth  about  what  had  gone  on,  and  the 
Gannett  CEO  sent  a  personal  check  of 
$309.50  for  Holy  Trinity,  care  of  the 
Anchor.  That  check  had  an  adventure 
of  its  own,  arriving  at  a  nearby  Arco 
gas  station  before  making  it  across  the 
street  to  the  Anchor. 

Derderian  then  decided  to  donate 
the  $309.50  tab  to  the  church  as  well. 

But  is  this  the  end  of  the  tale? 

Free  Press  staffers  contend  the  real 
story  out  of  all  this  is  a  romance  that 
blossomed  between  Neuharth  and 
Hofsess.  Staffers  said  he  even  sent 
her  flowers. 

When  asked  about  this,  Hofsess 
laughed  and  wondered  if  “maybe  this 
is  an  outlash”  from  competitors  try¬ 
ing  to  get  back  at  her. 

“I’d  like  to  think  he’s  an  admirer,” 
she  said  of  Neuharth,  “but  I  didn’t  get 
any  flowers.  There  is  no  romance.” 

The  rumors  may  have  started,  Hof¬ 
sess  said,  when  she  ran  into  Neuharth 
at  a  Chrysler  cocktail  party. 

“We  may  have  been  spotted  in 
public.  It  was  an  inadvertent  thing,” 
she  said. 

Hofsess  said  Neuharth  had  also 
phoned  her  “about  the  Anchor  Bar 
thing”  after  reading  about  it  in  her 
column. 

“He  offered  to  pay  the  bill,  but  I 
told  him  the  Free  Press  was  scram¬ 
bling  to  do  it,”  she  said.  “After  that, 
he  decided  to  show  he  was  a  good 
sport  and  match  that  bill  with  a  dona¬ 
tion  to  Leo’s  favorite  charity.” 

Shine  confirmed  that  Neuharth 
sent  a  personal  check  for  Holy  Trinity 
but  said  to  his  knowledge  the  Gannett 
chairman  had  never  contacted 
Derderian  directly  about  paying  the 
1  (Continued  on  page  35) 
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Therell  be 
a  new  attraction  in 

Asheviiie,  N.C. 


It’s  the  new  M.A.N.-Roland  Colorman  75  double¬ 
width  offset  press  at  the  Asheville  Citizen-Times. 
This  new  press  for  metropolitan  dailies  will  be 
attractive  to  production  managers  who  want  reliable 
high  speed  running ,  and  to  publishers  who  need 
color  flexibility  to  accommodate  changing  editorial 
and  advertising  content.  It  will  attract  advertisers 
who  require  quality  four  color  reproduction. 

Colorman  75  features  a  compact  design  that 

will  slip 
in  as  a  re¬ 
placement 
for  most 
letter- 
press 
units.  Its 
basic 
unit  is 
the  stan¬ 
dard  arch¬ 
type  “U” 
unit. 

This  ex¬ 
pands  to  a  seven  cylinder  “Y”  unit  for  spot  and  process 
color  or  to  a  nine  cylinder  “H”  unit  for  full  process 
color  within  one  unit.  Such  design  flexibility  offers 
the  variety  of  configurations  that  puts  infinite  color 
positioning  at  your  disposal. 

The  high  print  quality  of  Colorman  75  is 
being  achieved  today  in  over  100  Colorman  installa¬ 
tions  world  wide.  The  Citizen-Times  press  will  be 
equipped  with  aisle  mounted,  separate  direct  plate 


dampening  proven  in  high  quality  commercial  press 
operations.  This  system  produces  sharp  black  and 
white  and  vibrant  color  reproduction. 

The  Citizen-Times  has  also  specified  Program¬ 
mable  Press  Control,  Level  3,  which  offers  complete 
automation  from  negative  scanning  through  press 
makeready  and  operation.  But  at  any  of  the  three 
levels,  PPC  controls  are  interactive  with  readout 
and  feedback.  PPC  displays  the  exact  position  of 
each  element  of  the  press  regardless  of  whether 
settings  have  been  changed  at  the  unit  or  the  console. 

The  new  attraction  at  Asheville  will  be  worth  a 
closer  look.  If  you’d  like  to  see  a  Colorman  installa¬ 
tion,  call  or  write  to  M.A.N.-Roland,  333  Cedar 
Avenue,  CN  1112,  Middlesex,  NJ  08846-0604; 
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Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


F Progress,  intelligently  planned. 
W  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchar^e  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant-an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object,”  he  said, 
“(is)  to  rescue  man  from  tyranny  and 
false  systems  and  false  principles  of 
government,  and  enable  him  to  be 
free.”  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  vjhich  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  cmsade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— The  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain.” 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
tme  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  fell 
and  a  growing  family  of  ne\y  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
list  These  mailings  don’t  just  cover  our 
corporation  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 

PACIFICES  TELESIS. 

Group 

Pacific  Bell  Nevada  Bell  Pacific  Telesis  International 
PacTel  Mobile  Companies  PacTel  Publishing 
PacTel  Communications  Systems  PacTel  Properties 
PacTel  Finance  PacTel  InfoSystems  PacTel  Spectrum  Services 


NEWSPEOPLE  IN  THE  NEWS 


The  publishers  at  Knight-Ridder’s 
Akron  Beacon  Journal  and  Duluth 
News-Tribune  traded  cities  as  of  April 
14,  with  John  M.  McMillion  of 
Duluth  moving  to  Akron,  and  James 
V.  Gels,  president  of  the  Akron  Bea¬ 
con  Journal,  moving  to  publisher  in 
Duluth. 

Paul  Poorman,  editor  of  the  Bea¬ 
con  Journal  since  1976,  became  assis¬ 
tant  to  the  publisher  for  a  transitional 
period.  He  plans  to  pursue  other 
interests  later  in  the  year. 

Executive  editor  Dale  Allen 
assumed  responsibility  for  the  Bea¬ 
con  Journal’s  news  and  editorial  oper¬ 
ations,  reporting  to  McMillion. 

McMillion  joined  K-R’s  Duluth 
newspapers  in  1975  as  general 
manager  and  later  that  year  became 
publisher.  Previously  he  was  business 
manager  of  the  Albuquerque  Publish¬ 
ing  Company  and  executive  editor  of 
the  Albuquerque  Journal.  During  30 
years  with  newspapers,  he  has  been  a 
reporter  and  editor  in  Colorado, 
Nebraska  and  Texas,  and  UPI’s  state 
bureau  chief  in  New  Mexico. 

Gels  was  named  vice  president  and 
general  manager  in  Akron  in  1980  and 
president  in  1984.  He  joined  K-R  in 
1970,  and  took  part  in  a  management 


Small 
business 
is  big 
news. 


Get  the 

facts  and  figures  horn 
the  source. 

NFIB 

Nationcil  Federation  of 
Independent  Business 

Call  Dave  Cullen 

202/554-9(KK). 


development  program  at  the  Miami 
Herald,  held  several  positions  at  the 
Miami  News  and  was  director  of 
consumer  marketing  for  the  Herald. 

Allen  joined  the  Beacon  Journal  in 
1980  after  ten  years  at  the  Philadel¬ 
phia  Inquirer,  where  he  was  associate 
managing  editor.  He  had  worked  for 
the  Charlotte  Observer  and  the  New¬ 
port  (Ark.)  Independent. 

*  * 

Blaine  G.  Davis  is  the  newly 
named  promotion  director  for  the 
Guy  Gannett  Publishing  Co.’s  Port¬ 
land,  Maine,  newspapers.  Davis 
owned  and  operated  a  promotion  and 
public  relations  firm  in  Hollywood, 
Fla.,  for  six  years  before  moving  to 
Portland.  He  was  public  relations 
manager  for  the  Miami  Herald  from 
1973-79,  prior  to  opening  his  own 
business.  Earlier  in  his  career  he  was 
with  the  Washington  Star  and  the 
Bangor  (Maine)  Daily  News. 

Barbara  Sherburne,  who  was 
promotion  director,  assumed  new 
duties  as  special  projects  coordinator 
for  the  Portland  newspapers. 

iK  «  * 

Jack  Elliott,  whose  “Wings 
Over  Jersey”  aviation  column  has 
appeared  on  Sunday  in  the  Newark 
Star-Ledger,  recently  was  elected  to 
the  Aviation  Hall  of  Fame  of  New 
Jersey.  His  column,  largely  devoted 
to  general  aviation,  emphasizes 
human  interest  elements  in  flying. 
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James  Lawrence  has  been 
appointed  editor  of  the  editorial  page 
of  the  St.  Louis  Post-Dispatch.  He 
succeeds  William  F.  Woo,  who 
became  editor  on  March  31,  when 
Joseph  Pulitzer  Jr.  stepped  down  as 
editor  and  publisher. 

Lawrence,  who  has  been  employed 
by  the  the  I^litzer  Publishing  Com¬ 
pany  since  1938,  joined  the  editorial 
page  staff  of  the  Post-Dispatch  in 
1950. 

Edward  A.  Higgins,  editor  of  the 
Post-Dispatch  commentary  page,  has 
taken  on  additional  duties  as  assistant 
editor  of  the  editorial  page,  succeed¬ 
ing  Lawrence. 

Higgins,  with  the  newspaper  since 
1953,  has  worked  as  a  general  assign¬ 
ment  reporter  and  as  assistant  city 
editor.  He  transferred  to  the  editorial 
page  in  1967. 

«  «  « 

Lawrence  B.  Kessler  has  been 
appointed  vice  president  and  general 
counsel  for  News  America  Publish¬ 
ing,  New  York.  He  most  recently  was 
senior  vice  president,  general  counsel 
and  secretary  at  Beker  Industries 
Corp.,  and  prior  to  that  was  with 
Westinghouse  Broadcasting/Group 
W  Cable  as  vice  president  and  assis¬ 
tant  general  counsel.  From  1973  to 
1979,  he  was  in  the  law  firm  of  Dewey, 
Ballantine,  Bushby,  Palmer  &  Wood. 
*  *  * 

Luther  Keith,  assistant  news  edi¬ 
tor  of  the  Detroit  News,  is  continuing 
“on  loan”  from  the  paper  as  director 
of  the  Wayne  State  University  Jour¬ 
nalism  Institute  for  Minorities  and 
will  serve  another  year  beginning  on 
July  1.  He  has  been  the  institute’s 
director  since  its  inception  in  1985  and 
is  an  adjunct  assistant  professor  of 
journalism. 

An  additional  14  students  are  being 
recruited  for  the  1986-87  academic 
year.  Fifteen  minority  students  are 
currently  enrolled  in  the  four-year 
program. _ 
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Times  Mirror  directors  approve 
ser)ior  executive  promotions 

Three  major  executive  promotions 
will  take  effect  at  The  Times  Mirror 
Company  effective  next  January  1, 
according  to  an  announcement  by 
Robert  F.  Erburu,  chairman,  presi¬ 
dent  and  chief  executive  officer. 

David  Laventhol,  52,  presently 
senior  vice  president  for  Eastern 
newspapers  and  chairman  of  the 
board  of  Newsday,  Long  Island,  is  to 
become  president  of  Times  Mirror. 

Erburu,  55,  will  relinquish  that  posi¬ 
tion  but  continue  as  chairman  of  the 
board  and  chief  executive  officer. 

Erburu  also  announced  that  Phillip 
L.  Williams,  63,  who  was  elected  to 
the  board  of  directors  at  the  annual 
meeting  of  shareholders  on  April  30  in  David  L 

Los  Angeles,  will  become  vice  chair-  virp  m 

man  of  the  board,  and  W.  Thomas  T„i,ricr.n 

..  i’ll  jL-r  Johnson  becai 
Johnson,  44,  publisher  and  chief  vice  president  in 
executive  officer  of  the  Los  Angeles 
Times,  will  in  addition  assume  the  _ 

corporate  position  of  vice  chairman.  ^ 

Johnsoncurrentlytssentorviceprest-  Times  Mirror  in  i 
dent  of  the  company  and  a  member  of  editor  of  the  I 
the  operations  management  commit-  publisher.  ] 

Both  Laventhol  and  Johnson  will  o^'^and^v^s  n 
be  recommended  for  election  to  the  r  .u  r-. 

board  of  directors  in  1987.  In  his  new  ‘  j  aventhol  rece 
position  Laventhol  will  have  all  Yale' Unive 

Times  Mirror  operating  units  report-  ^^e  Univei 

mg  to  him  and  he  will  report  to  Johnson  is  a  grac 
trburu.  Georgia  S 

Laventhol,  who  began  as  a  copy  j^e  Harvard  1 

School  of  Busii 

worked  at  the  5f.  Petersburg  Times  as 
a  reporter  and  news  editor  and  was  Uo,.„o,.ri 
the  fast  city  editor  of  the  Netv  york  “ 

Herald  Tribune  when  the  paper 
ceased  publication  in  1966.  He  moved 
to  the  Washington  Post  and  was  assis¬ 
tant  managing  editor  before  joining 
Newsday  as  associate  editor  in  1969. 

He  became  editor  in  1971,  publisher 
and  chief  executive  officer  in  1978  and 
was  elected  a  Times  Mirror  vice  presi¬ 
dent  in  1981.  He  has  held  his  current 
position  as  chairman  of  Newsday  and 
senior  vice  president  of  Times  Mirror 
since  last  January. 

Williams  joined  Times  Mirror  as  a 
vice  president  in  1969  and  held  a  vari¬ 
ety  of  positions  before  being  elected 


David  Laventhol 

executive  vice  president  in  1984. 

Johnson  became  a  Times  Mirror 
vice  president  in  1981  and  senior  vice 
president  last  January.  Johnson  was 
executive  vice  president  of  KTBC- 
TV  when  the  station  was  acquired  by 
Times  Mirror  in  1973  and  later  served 
as  editor  of  the  Dallas  Times  Herald 
and  publisher.  He  joined  the  Los 
Angeles  Times  as  president  and 
c.e.o.,  and  was  named  publisher  and 
c.e.o.  of  the  Times  in  1980. 

Laventhol  received  his  B.A.  degree 
from  Yale'  University  and  his  M.A. 
from  the  University  of  Minnesota. 
Johnson  is  a  graduate  of  the  Univer¬ 
sity  of  Georgia  School  of  Journalism 
and  the  Harvard  University  Graduate 
School  of  Business.  Williams  is  a 
graduate  of  Harvard  College  and  the 
Harvard  Graduate  School  of  Busi¬ 
ness  Administration. 


Del  Brinkman,  dean  of  the  Univer¬ 
sity  of  Kansas  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications,  will  become  the  univer¬ 
sity’s  vice  chancellor  for  academic 
affairs  on  July  1.  He  succeeds 
Deanell  R.  Tacha,  who  resigned  in 
January  to  become  a  judge  of  the  10th 
U.S.  Circuit  Court  of  Appeals. 

Brinkman  joined  the  journalism 
faculty  in  1970  and  has  been  dean 
since  1975.  He  has  worked  as  a 
reporter  and  also  taught  at  Indiana 
and  Kansas  State  universities.  His 
graduate  degrees — an  M.A.  in  jour¬ 
nalism  and  political  sicence,  and  a 
Ph.D.  in  mass  communications  and 
political  science — are  from  Indiana 
University. 

)|C  1c  )|C 

Vincent  K.  Harrington  has  been 
named  executive  assistant  to  the  cir¬ 
culation  director  of  the  Detroit  News, 
with  administrative  responsibilities  in 
the  circulation  department.  Since 
1979,  Harrington  had  been  assistant 
director  of  corporate  communica¬ 
tions  for  The  Evening  News  Associa¬ 
tion,  owner  of  the  newspaper  until  the 
merger  with  Gannett  Co. 

* 

Jack  Lynch,  formerly  managing 
editor  of  Adweek  West  magazine,  was 
named  Money  section  editor  at  the 
Los  Angeles  Herald  Examiner. 
Lynch  began  his  career  at  the  Tampa 
Tribune  after  graduation  from  the 
University  of  South  Florida.  He  also 
has  worked  as  executive  news  editor 
of  Investor’s  Daily. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Thomas  P.  Haley  joined  the  Atta- 
way  Newspaper  Group  as  president 
on  May  I,  from  i\\t  Concord  (N.H.) 
Monitor,  where  he  was  president. 
The  appointment  was  announced  by 
Wesley  Attaway,  president  of 
Founders  Communications  Inc., 
Shreveport,  La. 

Haley  has  offices  at  the  Pasadena, 
Texas,  facilities  of  the  group.  Prior  to 
the  Monitor,  Haley  held  positions 
with  The  Times  Mirror  Company, 
including  senior  vice  president  of  the 
Denver  Post,  publisher  and  president 
of  the  former  Times  Mirror  newspa¬ 
per,  the  Orange  Coast  Daily  Pilot, 
Costa  Mesa,  Calif.,  and  vice  presi¬ 
dent  of  operations  at  the  Dallas  Times 
Herald.  He  began  his  career  in  1974 
with  the  Detroit  Free  Press  as  direc¬ 
tor  of  human  resources  and  industrial 
relations. 

♦  ♦  ♦ 

Tom  Crowther,  president  and 
publisher  of  the  Fredericton  (N.B.) 
Gleaner,  was  elected  chairman  of  the 
Canadian  Daily  Newspaper 
Publishers  Association  at  the  annual 
meeting  in  Toronto. 

K.A.  Baird,  publisher  of  the  Kitch- 
ener-Waterloo  (Ont.)  Record,  was 
elected  first  vice  chairman.  E.  Paul 
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Wilson,  vice  president  of  newspaper 
marketing  for  Southam  Newspapers 
group,  was  elected  vice  chairman  and 
treasurer.  Past  chairman  of  the  asso¬ 
ciation  is  Jean-Paul  Belanger, 
publisher  and  president  of  Le  Droit, 
Ottawa. 

♦  ♦  * 

Richard  R.  Campbell,  formerly 
editor  of  the  late  Columbus  Citizen- 
Journal,  has  been  named  editorial 
promotion  adviser  for  Scripps  How¬ 
ard  Newspapers. 

♦  *  ♦ 

Robert  S.  Horowitz,  founding 
editor  of  the  Rockville  (Md.)  Mont¬ 
gomery  Journal,  who  held  several 
positions  with  The  Times  Journal 
Company  over  the  past  34  years,  has 
retired.  Ed  Miller,  the  Montgomery 
Journal’s  managing  editor,  moved  up 
to  editor. 

Horowitz  began  his  journalism 
career  in  1947  as  a  reporter  for  the 
Portsmouth  (Va.)  Star  and  later  was  a 
reporter  with  the  Washington  bureau 
of  Transradio  Press  before  joining 
Times  Journal. 

Miller,  with  the  Journal  since  1983, 
previously  was  news  editor  at  the 
Florida  times-Union  ! Jacksonville 
Journal.  He  also  worked  at  the  India¬ 
napolis  News  and  the  Savannah 
Morning  News. 

♦  ♦  ♦ 

Thomas  Edwards,  publisher  of  the 
Bluffton  News,  was  elected  president 
of  the  Buckeye  Press  Association,  an 
organization  of  about  120  weekly 
newspapers  which  also  are  members 
of  the  Ohio  Newspaper  Association. 

Edwards  succeeded  Sharon  Tay¬ 
lor,  editor  of  the  Archbold  Buckeye. 
Also  elected  were:  Vice  president, 
Don  Sprankle,  editor  and  general 
manager  of  the  Sugarcreek  Budget', 
secretary,  Mark  Henry,  publisher  of 
the  Eaton  Register,  and  Gary  Hirt, 
owner  of  Hirt  Publishing  Co. 
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Patrick  Sloyan,  European- 
mideast  bureau  chief  for  Newsday, 
Long  Island,  since  1981,  is  moving  to 
Washington  bureau  chief.  He 
replaces  James  Klurfeld,  who 
recently  was  appointed  associate  edi¬ 
tor  of  the  editorial  pages. 

Sloyan  joined  Newsday  as  a 
Washington  bureau  reporter  in  1974 
after  working  in  that  city  for  UPI  and 
Hearst  Newspapers. 

—OBITUARIES— 

Lynn  N.  Bitner,  82,  retired  senior 
vice  president  of  Gannett  Co.  Inc., 
died  at  his  home  in  Hilton  Head,  S.C., 
on  April  23  after  suffering  a  heart 
attack  April  20. 

He  retired  in  1966  after  38  years 
with  Gannett.  He  began  as  advertis¬ 
ing  manager  of  the  Ogdensburg 
(N.Y.)  Journal  and  served  in  several 
executive  positions  with  the  Roches¬ 
ter  Democrat  and  Chronicle  and 
Times-Union.  In  1941,  Bitner  became 
general  manager  and  assistant 
publisher  of  the  Elmira  Star-Gazette, 
Advertiser  and  Sunday  Telegram  and 
ten  years  later  was  named  general 
business  manager  of  Gannett,  holding 
various  other  corporate  positions 
until  his  retirement. 

:|c  sic  « 

Nathan  W.  Goldstein,78,  retired 
circulation  director  of  the  New  York 
Times,  died  April  15  at  Hollywood 
Medical  Center  in  Hollywood,  Fla.  A 
memorial  service  will  be  held  May  13 
at  1  p.m.  in  St.  Malachy’s  Roman 
Catholic  Church  in  New  York  City. 

Goldstein  started  at  the  Times  as  an 
office  boy  and  spent  nearly  50  years 
with  the  newspaper,  rising  through 
the  ranks  from  typist,  to  traffic  mana¬ 
ger,  publication  manager,  administra¬ 
tive  assistant  in  the  business  office 
and  circulation  manager.  He  was 
named  circulation  director  in  1950. 

After  retiring,  Goldstein  and  Irvin 
S.  Taubkin,  who  had  been  the  news¬ 
paper’s  director  of  promotion, 
opened  a  public  relations  agency, 
Goldstein  &  Taubkin.  Last  Septem¬ 
ber  he  and  his  wife  settled  perma¬ 
nently  in  Hollywood. 

*  ♦  ♦ 

Einar  W.  Karlstrand,  75,  retired 
political  and  labor  writer  for  the 
Duluth  News-Tribune  &  Herald,  died 
April  1 1  of  cancer  in  a  Duluth  nursing 
home.  He  had  covered  many  legisla¬ 
tive  sessions  in  42  years  with  the 
newspapers  and  also  worked  in  the 
Washington  bureau  (of  the  former 
Bidder  Publications)  and  as  research 
editor  and  city  editor. 
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Keeping  advertisers  informed 


ANPA  panel  discusses  what  should  be  included  in  Audit  Bureau  reports 


By  Andrew  Radolf 

Opposition  to  the  inclusion  of  read¬ 
ership  research  in  the  reports  of  the 
Audit  Bureau  of  Circulations  con¬ 
tinues  to  be  strong,  while  there  is  no 
industry  consensus  on  bulk  sales, 
ABC  board  members  representing 
newspapers,  retailers  and  national 
advertisers  told  American  Newspa¬ 
per  Publishers  Association  conven¬ 
tion  attendees  in  San  Francisco. 

The  Audit  Bureau  officials  indi¬ 
cated  to  newspaper  publishers  that 
they  will  face  continued  pressure 
from  advertisers,  retailers  in  particu¬ 
lar,  to  include  circulation  break¬ 
downs  by  zip  codes  in  their 
Publisher’s  Statements. 

The  ABC  panel  also  told  ANPA 
that  a  test  of  same-day  coupon  pro¬ 
motion  in  an  unidentified  market 
showed  that  telling  readers  the  value 
of  the  coupons  in  the  newspaper  that 
day  did  not  produce  a  significant 
increase  in  sales. 

The  Audit  Bureau  board  members 
participating  in  the  panel  were  James 
Moroney,  chairman  of  A.H.  Belo 
Corp.,  publisher  of  the  Dallas  Morn¬ 
ing  News-,  James  F.  Boynton,  mana¬ 
ger  of  media  services  for  J.C.  Penney, 
who  represented  retailers;  and  Joseph 
W.  Ostrow,  executive  vice  president 
and  director  of  communication  ser¬ 
vices  for  Young  &  Rubicam. 

On  readership,  the  three  men  were 
unanimous  in  opposing  the  inclusion 
of  such  research  in  Audit  Bureau 
reports. 

“ABC’s  essential  role  is  offering 
advertisers  audited,  numerical  circu¬ 
lation  facts,’’  said  Ostrow.  “Reader- 
ship  research  is  at  best  an  imperfect 
art.”  ABC’s  involving  itself  in  reader- 
ship  research,  Ostrow  added,  “might 
dilute  the  credibility  of  its  audited 
information.” 

Moroney  continued  with  the  theme 
that  combining  readership  research 
with  audited  circulation  is  “mixing 
apples  and  oranges.  It  might  destroy 
the  confidence  in  ABC  audited  fig¬ 
ures.” 

“What  makes  ABC  valuable  is  the 
standardization  and  comparability  of 
its  reports,”  said  Boynton.  He 
remarked  that  whereas  readership 
research  “can  be  important  to  us,” 
circulation  data  “remains  the  basis 
for  our  evaluation  of  newspapers.” 


Boynton  added:  “Readership  data 
does  not  tell  us  how  many  inserts  to 
order,  but  I  can  turn  to  the  audit 
reports.” 

Regarding  bulk  sales,  Moroney 
remarked  that  the  newspaper  indus¬ 
try  is  “far  from  a  consensus”  on  the 
issue. 

He  said  the  existing  rule  to  have 
bulk  sales  reported  separately  from 
paid  circulation  figures  was  created 
“to  eliminate  manipulation.” 

“Bulk  sales  are  not  paid  by  the  final 
consumer,”  Moroney  said.  “Many 
advertisers  do  not  want  to  pay  for  this 
circulation.”  He  noted  that  since  bulk 
sales  are  included  in  a  separate  cate¬ 
gory  in  Publisher’s  Statements,  “a 
particular  publisher  can  identify  and 
market  bulk  their  own  way.” 

Ostrow  took  the  position  that 
national  media  planners  and  buyers 
“have  the  sophistication  to  under¬ 
stand  the  difference”  between  bulk 


sales  and  consumer-paid  circulation. 

“We  should  have  bulk  circulation 
as  a  component,”  Ostrow  said.  “Give 
us  the  building  blocks  of  circulation 
and  let  us  decide.” 

But  Boynton  stated  that  bulk  sales 
were  “more  valuable  to  national 
advertisers  than  to  retailers.  People 
staying  in  hotels  or  riding  in  airliners 
are  not  the  ones  our  advertising  is 
targeted  to.” 

Boynton  said  he  doubted  a  hotel 
guest  would  rent  a  car  to  drive  10 
miles  to  a  Penney’s  store  to  buy 
advertised  merchandise  “for  which 
he  has  no  room  in  his  suitcase.” 

Boynton  was,  however,  a  strong 
advocate  of  reporting  of  circulation 
by  zip  codes. 

The  panel  revealed  that  only  151 
newspapers  break  down  their  circula¬ 
tion  by  zip  codes. 

Boynton  refrained  from  saying  zip 
(Continued  on  page  35) 


f  INFLUENCE!  1 


Toledo's  newspaper  has  had  a  strong 
community  influence  for  150  years. 


The  Blade  is  more  than  a  newspaper.  It 
is  a  community  institution  .  .  .  investing 
itself  in  the  economic,  cultural  and  polit¬ 
ical  life  .  .  .  working  to  set  priorities  .  .  . 
sparking  ideas  .  .  .  using  its  influence  to 
help  great  things  happen. 


Toledo  was  already  a  bustling  port  hand¬ 
ling  a  tremendous  tonnage  of  newly  cut 
timber  when  the  Blade  published  its  first 
edition  in  1835.  Today  it  ships  via  the 
St.  Lawrence  Seaway  to  markets  around 
the  world. 

Tonnage  now  consists  of  coal,  iron  ore, 
grain,  potash,  general  cargoes  and  as¬ 
sorted  dry  and  liquid  bulks.  A  150-acre 
Foreign  Trade  Zone  ranks  first  in  size  on 
the  Great  Lakes.  The  Port  of  Toledo  is 
the  third  largest  and  is  within  a  500-mile 
radius  of  one-third  of  the  U.S.  popula¬ 
tion. 

Great  things  are  happening  in  the  Toledo 
market.  And,  The  Blade’s  strong  influ¬ 
ence  makes  it  a  good  catalyst  for  commu¬ 
nity  achievement.  It’s  an  influence  we 
share  with  advertisers  in  our  14-county 
market.  Sunday  coverage.  82%;  daily 
coverage,  67%. 


THE  BLADE 

One  Of  America's  Great  Newspapers 


541  Superior  St.,  Toledo,  OH  43660 
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TECHNICAL  BRIEFS 


USA  Today  begins 
European  edition 

USA  Today  on  May  6  was  sched¬ 
uled  to  kickofT  its  international  edi¬ 
tion  in  Europe. 

Delivered  by  satellite  to  a  printing 
plant  in  Switzerland,  the  European- 
printed  international  edition  is 
designed  to  make  USA  Today  avail¬ 
able  in  Europe  the  day  of  publication 
instead  of  being  flown  from  New 
York  for  distribution  late  in  30  nations 
in  Europe,  the  Middle  East  and  North 
Africa. 

It  will  be  the  second  foreign  print¬ 
ing  site  for  the  1 .4  million  circulation 
Gannett  Co.  Inc.  daily  newspaper, 
which  began  publishing  at  U.S.  sites 
in  1982  and  started  printing  in  Singa¬ 
pore  last  October. 

The  international  edition  is  a  con¬ 
densed  version  of  the  U.S.  edition.  It 
will  run  from  16  to  32  pages  in  two 
sections,  Gannett  said  in  a  release, 
and  will  feature  an  expanded  full  color 
weather  map  of  the  world,  which 
Gannett  is  billing  as  the  first  such 
daily  weather  map  published  any¬ 
where.  It  will  be  printed  by  Ringier 
Co.  AG  on  offset  presses  in  a  plant 
near  Lucerne.  It  is  composed  near 
Washington,  D.C.,  and  page  informa¬ 
tion  is  sent  electronically  via  satellite. 

Flint  Ink  buys 
assets  of  CPI 

Flint  Ink  Corp.  of  Detroit  said  it  has 
bought  the  assets  of  Capitol  Printing 
Ink  Co.  Inc. 

As  of  April  1 ,  the  present  manage¬ 
ment  of  Capitol  began  running  the 
company  as  a  subisidiary  of  Flint. 

Capitol,  based  in  Washington, 
D.C.,  manufacturers  sheetfed  and 
web  offset  inks  for  eastern  states.  It 
employs  210  people  in  nine  plants. 

The  acquisition  gives  Flint,  which 
calls  itself  as  the  third  largest  U.S.  ink 
maker,  a  total  of  45  manufacturing 
plants  in  the  United  States  and  Mex¬ 
ico. 

Zerand  buys 
Cary  Co. 

Zerand  Corp.  of  New  Berlin, 
Wise.,  has  purchased  the  financially 
ailing  Cary  Co.  Inc.  of  Barrington,  III. 

Cary,  which  had  filed  under  Chap¬ 
ter  1 1  of  the  federal  bankruptcy  laws, 
will  move  to  New  Berlin  and  be  called 


Cary  Design  Inc. 

Cary  makes  auxiliary  equipment 
for  web  offset  commercial  and  news¬ 
paper  presses  and  Zerand  makes 
rotogravure  and  flexographic  presses 
with  die  cutters  for  the  folding  carton 
industry. 

Videotex  expo 
set  for  Sept. 

The  International  Videotex  Indus¬ 
try  Exposition  and  Conference  is 
scheduled  for  Sept.  23-25  at  the  Jacob 
K.  Javits  Convention  Center  in  New 
York  City. 

Hell  Graphics 
relocates  its 
U.S.  headquarters 

Hell  Graphic  Systems  Inc.  has  relo¬ 
cated  its  corporate  headquarters  from 
Hauppauge,  Long  Island,  and  its 
sales  and  service  from  Great  Neck, 
N.Y.,  to  a  new  and  larger  facility  in 
Port  Washington,  N.Y. 

The  move  allows  three  times  more 
floor  space,  including  increased  room 
for  administration,  demonstrations, 
staging,  and  research  and  develop¬ 
ment. 

Interieaf,  IBM 
sign  agreement 

Interleaf  Inc.  of  Cambridge,  Mass., 
said  it  has  agreed  with  International 
Business  Machines  Corp.  for  IBM  to 
sell  Interleaf  Workstation  Publishing 
Software. 

The  deal  increases  IBM’s  products 
for  desktop  publishing  of  business 
documents.  The  Interleaf  software 
costs  $1,995  a  copy  and  runs  on 
IBM’s  new  RT  personal  computers. 

Kodak  announces 
major  realignment 

Eastman  Kodak  Co.  of  Rochester, 
N.Y.,  has  announced  “a  major  rea¬ 
lignment”  of  its  U.S.  research  and 
development  operations. 

The  change  will  bring  new  research 
labs  into  the  three  business  groups  of 
Kodak’s  Photographic  and  Informa¬ 
tion  Management  Division. 

Additionally,  Corporate  Research 
Laboratories,  a  new  unit,  will  devote 
itself  to  long-term  research  into  new 


technologies  “mainly  unrelated  to 
current  company  product  interests,” 
the  company  said. 

“While  we  have  been  well  served 
by  the  centralized  approach  to 
research  since  the  founding  of  the 
Kodak  Research  Laboratories  in 
1912,  it  is  now  time  to  more  directly 
link  specific  technology  efforts  and 
business  strategies,”  Eastman  execu¬ 
tives  said. 

Seven  new  labs  will  be  formed  by 
reassigning  Rochester  staff  members 
who  work  in  research  and  develop¬ 
ment,  mainly  within  the  area,  Kodak 
said.  Edwin  Przybylowicz,  a  senior 
vice  president,  will  continue  as  direc¬ 
tor  of  research. 

Satellite  to  PC 
stock  info  offered 

PC  Quote  Inc.  of  Chicago  has 
announced  an  agreement  for  Media 
West  Inc.  to  provide  newspapers  with 
stock  market  information  via  satellite 
to  personal  computers. 

PC  Quote  currently  provides 
financial  information  —  including 
data  on  stocks,  options,  futures, 
futures  options  prices,  news  services 
and  portfolio  management  informa¬ 
tion  —  via  satellite  to  personal  com¬ 
puters.  A  satellite  link  provide  quotes 
as  soon  as  changes  occur  on  U.S. 
stock,  options  and  futures  exchanges 
and  on  NASDAQ,  PC  Quote  said. 
Media  West  Inc.  is  based  in  Glens 
Falls,  N.Y. 

The  system  “will  allow  editors  to 
access  the  information  as  they  need 
it,”  said  James  West,  president  of 
Media  West.  The  system  can  also 
“dramatically  improve  the  tabular 
and  text  graphics  now  displayed  on 
the  financial  pages  of  newspapers. 
With  the  use  of  the  personal  compu¬ 
ter,  the  editor  can  immediately  and 
easily  manipulate  the  layout  of  the 
quote  tables,”  he  said. 

According  to  plans,  information 
will  be  received  by  a  small  satellite 
dish  atop  the  client’s  building  and 
linked  to  a  personal  computer. 

Financial  Times 
buys  Sll  system 

System  Integrators  Inc.  of  Sac¬ 
ramento,  Calif.,  said  it  has  signed  a  $5 
million  deal  for  an  electronic  text 
editing  system  for  the  Financial 
Times  of  London. 

The  system  is  planned  to  include 
208  Dakota  editing  workstations  at 
the  Times’  Fleet  Street  headquarters. 


28 


EDITOR  &  PUBLISHER  for  May  10,  1986 


nnhesmnHrsute 


BERKLEY  SMALL  of  Mobile,  Ala.,  has  introduced  two 
new  coin-operated  newspaper  racks,  the  S-IOOL  for 
broadsheets  and  the  S-IOOT  for  tabloids. 

They  have  a  capacity  of  35  inches  for  newspapers  on  a 
self-adjusting  elevator  shelf.  The  plastic  panel  that  dis¬ 
plays  full  front  pages  is  easily  replaceable. 

MULLER-MARTINI  CORP.  of  Hauppauge,  N.Y.,  has 
introduced  a  medium-speed  rotary  trimmer,  the  Model 
341. 

Designed  for  a  variety  of  medium-speed  offset  presses, 
the  341  is  based  on  the  design  of  the  faster  Model  31 1.  Its 
maker  says  it  performs  precision  on-line  trimming  of 
stitched  or  pasted  products  such  as  Sunday  and  television 
magazines,  advertising  supplements  and  more. 

The  trimmer  can  be  moved  on  casters  to  delivery  sta¬ 
tions  and  has  connections  for  electricity  and  compressed 
air.  Modular  design  allows  trimming  on  from  one  side  to 
four  sides  of  a  printed  product. 

♦  ♦  * 

BASELINE  INC.  of  New  York  City  has  initiated  a  group 
of  services  specifically  designed  to  electronically  deliver 
information  about  the  entertainment  world. 

Baseline  service  provides  information  on  34,000  films, 
television  shows  and  theatrical  productions  and  on  more 
than  200,000  people  involved  in  making  them  —  from 
actors  and  directors  to  key  grips  and  make-up  artists.  The 
growing  data  base  holds  information  on  films  dating  from 
1970,  television  shows  from  1934,  theater  from  1900  and 
musicals  from  1955. 

Another  service,  Cinemascore,  charts  audience  statis¬ 
tics  and  provides  demographics  of  opening-night  reactions 
on  major  releases  from  1979.  Information  is  also  available 
on  current  film  and  television  projects. 

The  services  can  be  reached  through  most  personal 
computers  equipped  with  modems  or  with  a  Minitel 
receiver  leased  from  Baseline. 

A  telephone  information  service  is  also  available.  Tapes 
holding  the  data  are  for  sale  for  $4,000  to  $17,000  each, 
depending  on  category. 

Baseline  costs  $97  for  sign  up,  plus  $75  a  month,  which 
includes  one  free  hour  of  usage,  and  750  a  minute  thereaf¬ 
ter. 

♦  *  ♦ 

OVALSTRAPPING  INC.  of  Fort  Payne,  Ala.,  has 
announced  a  new  pacer-feeder  designed  to  transfer  news¬ 
paper  bundles  from  counter-stacker  or  hand  feeding  oper¬ 
ation  to  its  JP80  strapper  at  up  to  50  bundles  a  minute  or  the 
JP40  at  30  bundles  per  minute. 

The  machine  provides  positive  containment  of  bundles 
and  includes  variable  speed  drive,  quick  adjustment  and 
positive  bundle  ejection. 

♦  ♦  ♦ 

BEAMAN  PORTER  INC.  has  introduced  Release  2.2  of 
its  Powertext  Formatter,  a  low-priced  word  processing 
software  add-on  with  features  for  expanding  popular  word 
processng  programs. 

Release  2.2  includes  features  for  formatting  in  two  or 
more  newspaper  columns,  writing  multiple  synchronized 
columns  for  scripts  or  columnar  reports,  footnoting  and 
outlining. 

Powertext  Formatter  sells  for  about  $50  plus  $5  for 
shipping.  It  works  with  many  word  processing  programs 
and  any  MS-DOS  program  generating  ASCII  files. 
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CROSnELD  ELECTRONICS  INC.  of  East  Rutherford, 
N.J.,  has  announced  three  page  composition  systems  and 
two  register  control  systems. 

Three  levels  of  page  composition  and  electronic  graph¬ 
ics  handling  are  available  in  a  new  generation  of  Studio  800 
systems,  systems  825,  870  and  880.  They  offer  preview 
terminals  and  high  resolution  color  screens  as  part  of  the 
page  makeup  workstations. 

The  systems  are  available  with  Textran,  which  provides 
high-quality  text  output  and  fine  lines  and  rules. 

Crosfield’s  Press  Controls  Division  has  introduced 
Autotron  register  controls  for  gravure  packaging  and 
publication  printing  and  Autocrat  250  for  web  offset  and 
flexographic  presses. 

Crosfield  also  said  it  has  opened  its  technical  training 
center  in  Watford,  England.  The  center  is  designed  for 
training  on  press  controls  and  Studio  systems. 

MASTER  ETCHING  MACHINE  CO.  of  Ambler,  Pa., 
has  introduced  a  new  Mini*Master  offset  plate  processor, 
the  Mini*Master  Plus. 

The  new  version  of  the  compact  processor  handles 
subtractive  plates  at  up  to  four  feet  a  minute.  Master  says. 
It  is  available  in  25-  and  33-inch  sizes. 

*  4c  :|c 

EASTMAN  KODAK  CO.  has  introduced  a  host  of 
video,  film  and  prepress  products. 

They  include  a  color  video  imager  for  making  “instant” 
prints  from  television  or  video  images.  The  image  is  com¬ 
patible  with  monitors  used  with  typical  personal  compu¬ 
ters  and  employs  Kodak  Trimprint  instant  color  film.  Its 
list  price  is  $700. 

Kodak's  PMT  II  diffusion-transfer  materials,  including 
film  and  paper  for  offset  printing  plates,  are  said  to  be 
simple  to  use  and  to  eliminate  preparatory  steps. 

Kodak  added  two  8-millimeter  video  cameras  and  a 
second  video  cassette  recorder  to  its  line  of  modular  video 
sustem  products.  The  cameras  weigh  about  two  pounds 
and  have  '/2-inch  viewfinder,  power  zoom  lens,  automatic 
exposure  control  and  built  in  FM  audio  recording. 

And  Kodak’s  still  video  system  7000  will  allow  Kodak 
processing  laboratories  to  transfer  film  negatives  to  floppy 
disks  so  people  can  view  photographs  on  television  sets. 

♦  ♦  ♦ 

VARITYPER  of  East  Hanover,  N.J.,  has  released  for 
sale  two  new  Comp/Edit  terminals  and  additions  to  its  I 
6800  series  of  digital  phototypesetters.  j 

The  Comp/Edit  6818  and  6814  terminals  act  as  stand¬ 
alone  or  direct-entry  devices  to  Varityper’s  6800  digital 
slave  phototypesetters.  Modular  architecture  allows  flexi¬ 
ble  configuration  and  a  path  to  enhancements  for  Comp/ 
Edit  and  Comp/Set  users. 

The  new  phototypesetters,  the  6830  and  6810,  are  scaled 
down  versions  of  the  6850. 

♦  ♦  ♦ 

COMPUGRAPHIC  CORP.  has  announced  new  exter¬ 
nal  hard-disk  options  that  can  increase  storage  to  100 
megabytes  on  MCS  Power  View  10  systems. 

The  storage  devices  include  30-megabyte  and  10-mega¬ 
byte  hard  disks  for  on-line  storage  and  a  streamer  tape  of 
from  45  to  60  megabytes  for  back  up. 

Prices  range  from  $4,495  for  a  10-megabyte  hard  disk  to 
$8,495  for  two  30-megabyte  hard  disks. 
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Shop  talk 
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Brown  said.  “The  basics,  done  well 
and  with  creativity,  will  always  out¬ 
do  cosmetics.” 

In  Columbus,  Ind.,  The  Republic 
was  redesigned  with  a  Sunday  edition 
but  few  readers  have  mentioned  the 
“new  look”  to  editor  Stewart  E. 
Huffman. 

“More  of  them  are  likely  to  stop  me 
on  the  street  or  speak  to  me  at  a  coffee 
shop  about  names,  events  and  opin¬ 
ions  that  were  in  the  newspaper  — or, 
about  things  that  were  not  in  the 
newspaper.” 

The  redesign,  Huffman  said,  was 
easy  work  “compared  to  getting  out 
and  digging  in  to  do  a  really  good 
story.”  He  said  the  overhaul 
detracted  from  the  emphasis  he  had 
hoped  to  continue  building  for  better 
editorial  skills  among  the  staff. 

I  Because  of  USA  Today,  “every- 
ione  is  now  into  graphics  and  color,” 
jsaid  Wayne  Sargent,  editor  of  Gan- 
nett’s  San  Bernardino  (Calif. )5m/;. 


“Words  should  be  the 
head  of  the  household 
and  graphics  should 
always  do  the  windows.” 


“Every  new  editor  hits  a  paper  and 
within  six  months  wants  to  change  the 
typeface,  the  headdress,  the  flag,  the 
masthead,  the  size  of  pictures,  the 
makeup,  and  on  and  on.  That’s  the 
easy  way  to  leave  your  mark  on  the 
newspaper.” 

Over  time,  Sargent  said,  “It  is  the 
content  of  the  newspaper  that  pays 
off.  Maybe  not  as  easy  to  accomplish, 
but  better  long  run.” 

Executive  editor  James  B.  King 
said  the  credibility  flap  had  nothing  to 
do  with  the  Seattle  Times'  increasing 
attention  to  good  writing.  “We  have 
dinked  around  with  improving  writing 
for  many  years.” 

The  Times  accelerated  the  program 
by  bringing  in  two  outstanding 
coaches  in  1979-80  and  later  turned 
the  job  over  to  an  assistant  city  editor. 
King  said. 

“Yeah,  he  can  play,  but  can  he 
coach?  Good  question.  Yes,  excep¬ 
tionally  well.” 

King  said  newspapers  need  better 
writing  because  of  higher  expecta¬ 
tions  by  readers. 

“Despite  surveys  with  bad  news 
about  the  nation’s  literacy  level,  I 
think  regular  readers  are  used  to 
clear,  compelling  writing.  Maybe 
even  a  dash  of  ‘literature’  here  and 


there.” 

King  said  the  newspaper  “marriage 
of  words  and  graphics”  shouldn’t  be 
egalitarian.  “Words  should  be  the 
head  of  the  household  and  graphics 
should  always  do  the  windows.” 

Managing  editor  Jack  Zimmerman 
of  the  Daily  Oklahoman  has  had  a  full¬ 
time  writing  coach  as  part  of  his  staff 
at  Oklahoma  City  since  last  June;  edi¬ 
tor  E.  Curtiss  Pierson  of  the  Spokes¬ 
man-Review  and  Chronicle,  after  sev¬ 
eral  years  of  trying,  hopes  the  next 
budget  finally  will  provide  an  outside 
coach  for  his  staff  in  Spokane,  Wash. 

Their  response  to  the  OSU  survey 
touched  on  the  beauty  and  emotion  of 
words. 

“There  is  as  much  bad  writing  in 
modular  papers  as  there  is  in  old- 
fashioned  ones  such  as  ours,”  Zim¬ 
merman  said.  “A  beautifully  written 
story  in  either  will  stand  a  better 
chance  of  being  read  simply  because 
it  is  beautifully  written.” 

Pierson  said  he  was  an  old-fash¬ 
ioned  editor  who  could  only  smile 
with  “some  professional  satisfac¬ 
tion”  at  good  layouts,  eye-catching 
graphics  and  color  photos. 

“They  pale  beside  good  writing  and 
editing,”  he  said.  “A  well-crafted 
story,  though,  still  can  produce  a 
lump  in  my  throat  and  a  tear  in  my 
eye.  And  those  times  are  too  few  and 
far  between.” 

Large  metropolitan  newspapers 
tend  to  shy  away  from  coaches  and 
systematic  tutoring  by  the  senior 
staff.  They  rarely  hire  journalists 
without  significant  experience,  so 
coaching  is  unnecessary. 

“For  the  time  being  stronger  edit¬ 
ing  is  functioning  as  writing  coach,” 
said  the  New  York  Daily  News’ 
Spencer.  “However,  we  certainly 
may  get  into  the  writing  coach  busi¬ 
ness  some  time  in  the  near  future.” 

Emphasis  is  high  on  writing  at  the 
Chicago  Tribune,  editor  Squires  said. 
“We  just  don’t  hire  reporters  if  they 
can’t  write.” 

He  said  the  Tribune  had  the  most 
success  “making  sub-editors  out  of 
great  writers  and  giving  them  time  and 
authority  to  work  on  improved  writ¬ 
ing.  We  also  reward  in-house  writing 
with  cash  awards  annually  that  total 
more  than  the  Pulitzer.” 

Squires  has  long  been  an  advocate 
of  writing  coaches.  He  said  his  experi¬ 
ence  “suggests  that  an  in-house  per¬ 
son  with  credentials  and  respect 
works  better  than  outsiders,  espe¬ 
cially  academic  types  even  though 
creative  writing  instructors  seem 
technically  the  best  suited.” 

Newsday  editor  Anthony  E.  Insolia 
said  “disciplining  editors  to  work 
with  reporters  and  their  copy  always 
seemed  to  be  the  best  way  of  improv¬ 


ing  the  newspaper.” 

However,  a  few  years  ago,  he  fash¬ 
ioned  a  coach  assignment  to  lure  back 
a  former  staffer  who  liked  to  help 
young  reporters  as  well  as  work  the 
Long  Island  desk. 

Although  the  split-chore  job  is  a 
success,  Insolia  said,  “If  you  really 
want  to  improve  writing,  you  should 
hire  writers  who  have  demonstrated 
superior  skills.  You  don’t  need  a 
coach  for  this.” 

Writing  coaches  are  involved  in  the 
newspaper  wars  in  Dallas  and 
Detroit,  but  not  in  Denver. 

The  Dallas  Morning  News  hired  a 
former  journalist/college  professor  as 
coach  in  1981 .  The  Dallas  Times  Her¬ 
ald  hasn’t  looked  outside  for  help  but 
“hopes  to  set  up  such  a  job  on  the 
staff,”  said  associate  editor  Roy  E. 
Bode. 

Editor  Ralph  Looney  depends  on 
department  editors  “to  do  whatever 
coaching  may  be  necessary”  at  the 
Rocky  Mountain  News,  a  Scripps- 
Howard  paper  locked  in  a  fierce 
struggle  with  the  Times  Mirror- 
owned  Denver  Post. 


“A  beautifully  written 
story . . .  will  stand  a 
better  chance  of  being 
read  simply  because  it 
is  beautifully  written.” 


“There  will  never  be  a  writing 
coach  at  the  Denver  Post  as  long  as  I 
am  editor,”  David  Hall  told  senior 
editors  at  an  all-day  retreat  last  year. 
Hall  said  he  didn’t  denigrate  the  need 
for  better  writing  or  concentrated 
attention  to  the  problem. 

“In  fact,  precisely  because  I  feel 
the  problem  of  good  writing  and  edit¬ 
ing  is  real,  I  feel  strongly  that  the 
burden  should  rest  on  the  senior  edi¬ 
tors.  Editors,  managing  editors,  news 
editors  and  city  editors  are  supposed 
to  be  the  ones  holding  out  the  flame  of 
high  standards. 

“I  think  hiring  outside  writing 
coaches  passes  the  buck.” 

Last  year,  Morris  Communications 
became  the  first  newspaper  group  in 
the  nation  to  employ  a  writing  coach 
in  each  of  its  locations.  Morris  daily 
papers  range  from  Alaska  to  Texas  to 
Georgia. 

“We  have  a  coach  who  is  an 
English  professor,”  said  W.  Howard 
Eanes,  executive  editor  of  the  Morris- 
owned  Augusta  Chronicle  and  Her¬ 
ald..  “He  spends  about  12  hours  a 
week  in  an  office  outside  the  news¬ 
room  and  we  have  no  contact  with 
him  about  which  staffers  come  to  con¬ 
fer.” 
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An  ad  in  E&P  is  to  an 
equipment  supplier 
as  good  tread  is 


to  a  tire 


rr 


A  remote  comparison?  Maybe,  at  first  thought. 
But  think  further. . . 


(iood  tread  grips.  No  sliding 
around  and  going  off  course. 

An  ad  in  E&P  “grips”  its  target 
audience  —  it’s  “on  course,” 
reaching  newspaper  people  and 
people  interested  in  newspapers, 
across  the  land.  Good  tread  pre¬ 
vents  slipping.  You  can  count  on 
going  further  with  it.  You  can 
count  on  E&P  too  .  .  .  not  only 
because  E&P  reaches  the  newspa¬ 


per  trade  like  no  other  vehicle, 
hut  because  it  has  credibility.  E&P 
is  “the  bible  of  the  industry,”  and 
has  been  for  over  100  years.  It  sells 
your  products  to  the  fast-moving 
newspaper  business  —  reliably 
and  without  detours. 

Good  tread  stands  up  in  all  kinds 
of  weather.  So  does  E&P.  E&P  is 
not  a  “fair-weather  friend.”  It  is 
read  industry-wide,  every  week. 


by  newspaper  people  you  want  to 
reach  —  regardless  of  the  eco¬ 
nomic  climate. 

In  the  long  run,  gotxl  tread  is 
worth  investing  in  and  maintain¬ 
ing.  It  is  the  least  expensive,  the 
wisest  investment,  because  it  gets 
you  to  where  you’re  intending  to 
go.  Put  and  keep  tread  on  ymir 
“tires.”  We’re  just  a  phone  call 


New  York 

(212)675-4380 


Chicago 

(312)645-0123 


Los  Angeles 

(213)382-6346 


San  Francisco 
(415)421-7950 


Toronto 

(416)  833-6200 
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A  director  of  comic  art  iooks  at  her  job 

United  Media’s  Sarah  A.  Giiiespie  discusses  her  work  on  the  new 
Topper  iine  of  books  and  her  deaiings  with  various  cartoonists 


By  David  Astor 

When  Sarah  A.  Gillespie  left  Ace/ 
Tempo  five  years  ago  to  join  United 
Media,  it  seemed  that  her  days  of 
working  in  book  publishing  were 
over.  They  weren’t. 

With  her  recent  promotion  to  UM 
director  of  comic  art,  Gillespie  is  now 
editor  of  the  new  Topper  Books  line 
of  comic  collections  and  other  humor 
paperbacks. 

Topper’s  first  offerings  this  fall  will 
include  On  the  Brink  by  Mike  Peters, 
Robotman:  The  Untold  Story  by  Jim 
Meddick,  and  Call  Your  Office  by 
Robert  Mankoff.  All  three  are  car¬ 
toonists  with  United  Feature  Syndi¬ 
cate,  which  —  along  with  Newspaper 
Enterprise  Association  —  is  owned  by 
Scripps  Howard’s  UM.  Topper  might 
release  books  by  non-UM  people, 
too. 

Gillespie  worked  on  several  car¬ 
toon  books  during  her  1976  to  1981 
stay  at  Ace/Tempo,  where  she  was 
executive  editor.  But  it  wasn’t  until 
around  the  time  Gillespie  came  to  UM 
that  sales  of  comic  collections  really 
began  to  soar.  The  boom,  she  said, 
started  with  the  unprecedented  pres¬ 
ence  of  seven  Ballantine-published 
“Garfield”  volumes  on  the  New  York 
Times  bestseller  list.  More  recently. 
Universal  Press  Syndicate’s  Andrews, 
McMeel  &  Parker  company  has 
released  a  number  of  extremely  suc¬ 
cessful  books  by  “The  Far  Side”  car¬ 
toonist  Gary  Larson. 

Working  at  Topper  doesn’t  mean 
that  Gillespie  no  longer  performs  the 
duties  of  managing  editor  for  comics, 
her  previous  UM  post.  Gillespie  still 
deals  with  United  and  NEA  cartoon¬ 
ists  on  a  daily  basis  —  making  sure 
they  meet  deadlines,  reading  their 
comics  for  writing  mistakes,  and 
answering  their  questions  (including 
the  oft-asked,  “Can  I  get  away  with 
this  gag?”). 

Gillespie,  who  is  aided  by  a  three- 
person  staff,  also  said  cartoonists 
sometimes  call  her  just  to  talk  about 
nothing  in  particular.  And  since  car¬ 
toonists  rarely  get  direct  reaction  to 
their  jokes,  Gillespie  tries  to  let  UM 
creators  know  if  she  finds  a  gag  par- 
ticulary  funny. 


Sarah  A.  Gillespie 


“One  of  the  most  prevalent  com¬ 
plaints  from  cartoonists  is  that  they 
don’t  get  enough  feedback,”  said 
Gillespie.  “They’re  not  like  stand-up 
comedians.  They  don’t  hear  the 
laughter.” 

Communication  also  takes  place 
via  a  UM  newsletter.  The  publication 
—  suggested  by  “Frank  and  Ernest” 
cartoonist  Bob  Thaves  of  NEA  — 
keeps  creators  abreast  of  new  UM 
comics,  personal  news  about  their 
colleagues,  etc. 

Cartoonists,  Gillespie  observed, 
are  generally  “very  pleasant”  men 
and  women.  And  Gillespie  added  that 
she  was  surprised,  when  she  first 
started  dealing  with  comic  creators, 
to  discover  that  some  of  them  were 
very  shy.  “I  thought  I  would  be  over¬ 
whelmed  by  people  telling  me  one- 
liners,”  recalled  the  New  York  City 
resident.  But  Gillespie  wasn’t.  The 
solitary  nature  of  cartooning,  she 
said,  probably  contributes  to  this  shy¬ 
ness. 

Gillespie  herself  was  overwhelmed 
when  she  first  met  and  talked  to  some 
of  the  famous  cartoonists  she  would 
be  working  with  —  people  like  “Pea¬ 
nuts”  creator  Charles  M.  Schulz, 
who  started  at  United  before  the  32- 
year-old  Gillespie  was  born.  But  she 
has  tried  not  to  let  any  feelings  of  awe 
interfere  with  her  work. 


“I  may  on  occasion  say  to  (‘Gar¬ 
field’  creator)  Jim  Davis,  ‘I  don’t 
think  you  can  run  this  gag,’  although 
it’s  with  the  greatest  respect  that  I  do 
that,”  said  Gillespie  by  way  of  exam¬ 
ple.  She  added  that  IJM  cartoonists 
are  generally  very  cooperative  if  their 
work  needs  editing. 

Gillespie,  who  calls  herself  a  “sup¬ 
port  person”  for  UM  cartoonists, 
doesn’t  only  deal  with  established 
creators.  UM  receives  about  2,000 
submissions  a  year  from  cartoonist 
hopefuls  —  of  which  no  more  than 
100,  said  Gillespie,  are  very  good. 
Then  there  is  the  task  of  weeding  this 
group  down  to  the  three  or  four  new 
comics  annually  introduced  by 
United  and  NEA. 

As  time-consuming  as  this  process 
may  be,  Gillespie  said  she  loves 
working  with  new  cartoonists.  There 
is  the  potential  for  disappointment 
when  a  new  comic  doesn’t  work  out, 
of  course,  but  Gillespie  noted  that  it’s 
“fun”  and  “exciting”  when  a  strip  or 
panel  does  develop  successfully. 

One  comic  Gillespie  is  very  happy 
with  is  “Francie,”  which  will  be 
introduced  by  United  this  fall.  Its 
creator,  Sherrie  Shepherd,  will  join 
syndication’s  tiny  group  of  female 
cartoonists  at  that  time. 

Only  about  10%  of  the  comics  sub¬ 
mitted  to  UM  are  by  women,  reported 
Gillespie,  who  added  that  some  of 
them  aren’t  bad.  But  she  thought 
none  of  them  had  wide  enough  reader 
appeal  until  “Francie.” 

Gillespie  —  one  of  the  few  high- 
ranking  female  executives  in  the  syn¬ 
dicate  business  —  said  she  looks  for 
new  comics  that  have  funny  gags, 
elements  readers  can  relate  to  on  a 
personal  level,  and  a  certain  amount 
of  originality,  among  other  things.  If  a 
cartoonist  has  a  fresh  and  appealing 
“voice,”  Gillespie  said  she  is  willing 
to  accept  less-than-spectacular  art. 
The  drawing  of  a  good  writer  can 
improve,  she  observed,  while  the 
poor  writing  of  a  good  artist  is  harder 
to  develop. 

In  general,  Gillespie  believes  syndi¬ 
cated  comics  today  are  not  in  “a  ter¬ 
ribly  experimental  phase.”  But  she 
noted  that  things  go  in  cycles,  and  that 
a  comic  will  “break  out”  at  some 


32  EDITOR  &  PUBLISHER  for  May  10,  1986 


I 


point  to  change  this  situation. 

“And  it’s  going  to  be  a  cartoonist 
who  comes  up  with  it,  not  a  syndicate 


editor,”  declared  Gillespie,  a  Balti¬ 
more  native  who  majored  in  theater 
and  education  at  Antioch  College. 


“(Hopefully,  there  will  be)  a  syndi¬ 
cate  editor  smart  enough  to  see  it  and 
do  something  about  it.” 


Don  Wilder  (in  the  white  shirt).  Bill  Rechin,  and  on  example  of  their  new  comic. 


‘Crock’  team  creates  ‘Out  of  Bounds’  sports  comic 


A  sports  comic  by  “Crock”  car¬ 
toonists  Bill  Rechin  and  Don  Wilder  is 
being  distributed  by  News  America 
Syndicate  beginning  June  1. 

“Out  of  Bounds”  —  which  is  avail¬ 
able  in  strip  or  panel  form  —  spoofs 
baseball,  basketball,  bowling,  box¬ 
ing,  fishing,  football,  golf,  hockey. 


running,  and  other  sports. 

Rechin  grew  up  in  Buffalo  and 
studied  art  at  the  University  of  Buf¬ 
falo.  After  serving  in  the  Army  during 
the  Korean  War,  he  joined  a  major 
graphics  studio  in  Washington,  D.C., 
and  eventually  became  senior  art 
director. 


Howard  Cosell  is  writing  column 


A  twice-weekly,  750- word  sports 
commentary  column  by  Howard 
Cosell  was  introduced  May  4  by  Tri¬ 
bune  Media  Services. 


Howard  Cosell 


Cosell  —  who  wrote  the  controver¬ 
sial  recent  bestseller,  I  Never  Played 
the  Game  —  is  perhaps  best  known 
for  his  1970-1983  stint  as  a  Monday 
Night  Football  commentator. 

His  career  began  on  ABC  radio  in 
1953.  Cosell  now  hosts  10  national 
radio  shows  a  week  under  the  title  of 
Speaking  of  Sports  for  the  ABC  Con¬ 
temporary  Radio  Network  as  well  as 
five  local  radio  shows  a  week  under 
the  same  name.  And  he  presides  over 
a  half-hour  network  radio  program 
Sunday  nights  called  Speaking  of 
Everything. 

Cosell  has  also  been  the  host  and 
senior  producer  of  television’s  ABC 
Sportsbeat,  which  won  two  Emmy 
Awards.  Cosell  himself  was  named 
Broadcaster  of  the  Year  in  1974  by  the 
International  Radio  and  Television 
Society. 


United  offers  biographical  comic 


A  Sunday  color  comic  called  “Bio¬ 
graphy”  is  being  introduced  by 
United  Feature  Syndicate. 

The  comic  highlights  various  enter¬ 
tainment  and  sports  celebrities  — 
including  Eddie  Murphy,  Martina 
Navratilova,  Tina  Turner,  and  Bruce 
Springsteen  —  and  shows  how  they 
“made  it  to  the  top.” 


“Biography”  creator  John  Roman 
uses  film  techniques  in  the  feature  — 
including  closeups,  medium  shots, 
and  montages.  The  first  panel  is  simi¬ 
lar  to  the  opening  credits  of  a  movie. 

United  said  the  teen-oriented  car¬ 
toon  was  created  in  response  to  2 1st 
Century  Comics  research  that  “indi- 
(Continued  on  page  34) 


Wilder  grew  up  in  Knoxville,  stud¬ 
ied  art  at  East  Tennessee  State  Uni¬ 
versity,  and  also  took  graduate 
courses  at  the  Philadelphia  Museum 
of  Art.  He  worked  as  a  technical  illus¬ 
trator,  visual  media  coordinator,  and 
publications  specialist  for  Lockheed, 
RCA,  and  General  Electric,  and  also 
spent  17  years  with  the  CIA.  i 

Their  NAS-distributed  “Crock”  j 
comic,  which  appears  in  over  200 
papers  worldwide,  began  in  1975.  | 


GAME  PLAN 
FOR  MORE 
READERS. 


If  you're  game  for  more  readers,  do 
what  more  than  200  newspapers 
across  the  country  do  weekly.  Order 
our  CROSSWORD  &  GAMES  pack¬ 
age  for  a  weekly  horoscope,  two 
brain  teasers  and  a  crossword 
puzzle.  It's  all  part  of  playing  the 
game  of  increased  readership-and 
winning. 

Call  toll-free  800-445-4555  for  a 
free  sample  package.  Alaska,  Califor¬ 
nia,  Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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(Continued  from  page  33) 
cated  a  void  in  comics  for  youth”  (see 
E&P,  February  16,  1985). 

Canyon  coincidence 

Milt  Caniff  has,  on  a  number  of 
occasions,  created  “Steve  Canyon” 
story  lines  that  ended  up  being  similar 
to  real-life  events  that  subsequently 
occurred. 

Now,  this  has  happened  with  the 
old  Steve  Canyon  television  show 
that  aired  on  NBC  during  the  1959-60 
season. 

Back  then,  the  program  featured  a 
script  detailing  an  air  attack  drill  very 
much  like  the  recent  U.S.  raid  on 
Libya.  “It  was  such  an  odd  coinci¬ 
dence  after  over  25  years,”  noted 
Caniff. 

Interestingly  enough,  Caniff  got  a 
call  from  the  Pentagon  the  night 
before  the  “Strike  Force”  episode 
aired  asking  that  the  reference  to 
Morocco  as  the  target  of  the  bombing 
be  changed.  The  cartoonist  recalled 
that  the  episode  was  pulled,  replaced 
with  another  one,  and  then  broadcast 
about  a  month  later  with  a  less  spe¬ 
cific  reference  to  North  Africa. 

In  another  Caniff-related  develop¬ 
ment,  a  recent  issue  of  the  Comics 
Journal  ran  an  extensive  illustrated 
interview  with  the  former  “Terry  and 
the  Pirates”  and  present  “Steve 
Canyon”  cartoonist,  who  is  with 
News  America  Syndicate  and  King 
Features  Syndicate.  The  magazine  is 
published  by  the  Agoura,  Calif.-based 
Fantagraphics  Books. 


Ed  Dodd  is  honored 

When  “Mark  Trail”  turned  40 
recently,  the  Georgia  town  of  Gaines¬ 
ville  turned  out  to  pay  respects  to 
retired  cartoonist  Ed  Dodd. 

Included  in  the  festivities  was  a 
parade  in  which  the  “Mark  Trail” 
creator,  now  83,  rode  in  a  1956  black 
Rolls-Royce  convertible.  Seated  next 
to  him  was  Jack  Elrod,  a  Gainesville 
native  who  worked  with  Dodd  for  30 
years  before  taking  over  the  News 
America  Syndicate-distributed  strip. 
Characters  from  the  comic  rode  in  a 
Jeep. 

There  was  also  a  huge  cake  deco¬ 
rated  with  plywood  cutouts  of  ani¬ 
mals  frequently  seen  in  “Mark 
Trail”  —  including  an  owl,  raccoon, 
and  wild  goose. 

President  Reagan  and  former  Presi¬ 
dent  Jimmy  Carter  sent  letters  of  con¬ 
gratulation. 

During  the  festivities,  an  announce¬ 


ment  was  made  of  the  Ed  Dodd-Mark 
Trail  Foundation,  a  nonprofit  organi¬ 
zation  dedicated  to  improving  the 
environment  through  education  and 
artistic  achievement.  Governor  Joe 
Frank  Harris  authorized  $7,500  for 
use  as  seed  money  for  the  foundation. 

— Robert  H.  Brown 

United  appointment 

Joseph  C.  Wise  has  been  named 
regional  manager  of  affiliate  services 
for  United  Media’s  TV  Update  (the 
weekly  television  magazine)  and  TV 
Extra  (which  provides  boldface  pro¬ 
gram  promotion  insertions  in  tv  list¬ 
ings). 

Wise  will  be  based  in  Houston,  and 
service  clients  in  Texas,  New  Mex¬ 
ico,  Colorado,  Montana,  Wyoming, 
Kansas,  Nebraska,  Missouri,  Arkan¬ 
sas,  and  Louisiana. 

He  formerly  worked  at  USA 
Weekend,  and  also  did  promotion, 
advertising,  and  media  relations  for 
the  Houston  Chronicle. 

Blanchard  syndicate 

“The  One  Minute  Manager”  col¬ 
umnist  Dr.  Ken  Blanchard  has  started 
Authors  Media  Syndicate.  His  busi¬ 
ness  feature  was  previously  handled 
by  Universal  Press  Syndicate. 

Blanchard,  who  is  also  a  best-sell¬ 
ing  author,  said  he  founded  AMS  “to 
better  organize  a  variety  of  media- 
related  activities  in  which  I  have  an 
interest”  —  including  a  radio  series. 
The  syndicate  will  represent  other 
writers,  too. 

Dr.  Thomas  F.  Ris  is  president  of 
AMS,  which  is  based  at  312  Avenue 
D,  Snohomish,  Wash.  98290. 

Taxation  on  prizes? 

Will  changes  in  U.S.  tax  laws  make 
this  year’s  Pulitzer  winners  the  last 
group  to  receive  tax-free  prize 
money? 

“The  Tax  Report”  writer  Julian 
Block  of  Tribune  Media  Services  dis¬ 
cussed  this  possibility  in  a  column 
released  May  5.  He  talked  about 
proposed  congressional  legislation 
that  would  grant  tax  relief  for  various 
awards  only  if  the  recipient  arranges 
for  the  prize  money  to  be  given  to  a 
charity. 

Mid-life  crisis  series 

A  five-part  series  called  “How  to 
Cope  With  a  Mid-Life  Crisis”  is  being 


distributed  starting  June  9  by  AP 
Newsfeatures. 

The  series,  which  consists  of  800- 
word  parts,  is  by  Janice  Hopkins 
Tanne.  She  has  written  three  books 
and  over  100  magazine  articles  about 
health,  medicine,  exercise,  and  nutri¬ 
tion.  Her  work  has  appeared  in  Read¬ 
er’s  Digest,  Family  Circle,  Redbook, 
Vogue,  Self,  and  the  New  York 
Times,  among  other  places.  Tanne  is 
a  contributing  editor  of  New  York 
magazine  and  a  former  contributing 
editor  of  Medical  World  News. 

Rock  music  column 

Patrick  Goldstein  is  writing  a 
weekly  rock  music  column  for  the  Los 
Angeles  Times  Syndicate’s  Entertain¬ 
ment  News  Service. 

Goldstein  has  been  a  Los  Angeles 
Times  critic  and  columnist  for  six 
years.  He  was  also  an  entertainment 
writer  for  the  Chicago  Daily  News 
and  has  done  articles  for  Playboy  and 
Rolling  Stone. 

The  columnist  holds  a  master’s  in 
fine  arts  from  Northwestern  Univer¬ 
sity  and  taught  English  literature 
there  for  two  years. 

Award  for  ‘Peanuts’ 

“Peanuts”  has  been  chosen  “Best 
Overseas  Origin  Cartoon”  by  the 
Cartoonist  Club  of  Great  Britain. 

In  other  news  related  to  Charles  M. 
Schulz’s  United  Feature  Syndicate- 
distributed  comic,  Henry  Holt  and 
Company  next  month  will  be  coming 
out  with  a  new  “Peanuts”  collection 
called  The  Way  of  the  Fussbudget  Is 
Not  Easy. 

Feiffer’s  latest  book 

A  new  book  by  Jules  Feiffer,  who 
won  the  Pulitzer  Prize  for  editorial 
cartooning  last  month,  is  scheduled 
for  release  May  15. 

Feiffer’s  Children  will  be  published 
by  Andrews,  McMeel  &  Parker — the 
book  arm  of  Universal  Press  Syndi¬ 
cate.  Universal  distributes  the  work 
of  the  Village  Voice  cartoonist  to  over 
90  papers. 


Westheimer’s  honor 

Sex  counselor  Dr.  Ruth  West- 
heimer,  who  writes  a  King  Features 
Syndicate  column,  has  been  named 
one  of  the  ten  “outstanding  mothers” 
of  1986  by  the  National  Mother’s  Day 
Committee. 
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Advertisers 

_ (Continued  from  page  27) 

code  reporting  should  be  made  man¬ 
datory  by  ABC,  but  he  urged  news¬ 
papers  to  adopt  the  option  as  a  way  to 
give  retailers  better  service. 

“Our  planning  and  sales  are  geared 
to  these  geographic  units,”  Boynton 
stated.  “We  need  to  know  your  cir¬ 
culation  in  these  units  to  determine 
the  market  penetration  of  our  adver¬ 
tising.” 

Boynton  said  Penney’s  “need  for 
zip  code  information  is  important 
enough  for  us  to  develop  our  own. 
The  results  may  not  always  be  satis¬ 
factory  to  the  newspapers  involved.” 

Ostrow  added  that  not  providing 
circulation  by  zip  codes  could  raise 
questions  in  the  minds  of  advertisers 
as  to  “what  newspapers  may  be  hid¬ 
ing  if  the  information  is  not  provided 


in  audited  form.” 

Moroney  pointed  out  that  many 
newspapers  do  not  report  circulation 
by  zip  codes  because  they  do  not  want 
to  “expose”  their  areas  of  weakness 
to  media  competitors. 

Publishers  are  also  concerned, 
Moroney  continued,  that  retailers  will 
use  zip  code  reporting  of  circulation 
to  bust  rates. 

“How  long  before  advertisers 
demand  selected  coverage  only  in  the 
zip  codes  of  their  choosing?”  he 
asked. 

Another  concern,  Moroney  said, 
comes  from  newspapers  with  a  high 
percentage  of  single  copy  sales 
“which  object  to  the  allocation  of  a 
(single  copy)  sale  to  the  zip  code 
where  it  is  made.” 

In  the  area  of  same-day  coupon 
promotion,  Ostrow  advocated  the 
idea  despite  the  threat  of  increased 


misredemption. 

“ABC  should  allow  newspapers  to 
market  themselves  in  whatever  way 
seems  appropriate,”  Ostrow  said. 

Prar^k 

(Continued  from  page  20) 
tab. 

But  Shine,  who  worked  with  Neu- 
harth  when  he  was  an  editor  at  the 
Free  Press,  did  not  doubt  that  Neu- 
harth  would  have  paid  the  bill  if  it  had 
been  sent  to  him. 

“Al’s  got  a  good  sense  of  humor. 
He  would’ve  paid  the  bill  and 
smiled.” 

Shine  also  said  he  didn't  think 
Chargot  should  be  punished  for  hav¬ 
ing  misrepresented  herself. 

“I’m  not  upset  with  her,”  he 
stated.  “Competition  excuses  a  lot  in 
this  town.” 


Editor 


Latest  additions  to  the  special  selection  of  current  books 
for  the  newspaper  professional  available  by  mail  from  E&P 


452— UNTENDED  GATES,  The  Mismanaged  Press, 
by  Norman  Isaacs.  Concentrating  on  the  shortcom¬ 
ings  of  owners,  publishers  and  editors  as  well  as 
some  of  the  more  prominent  failures  of  the  press,  this 
well-known  editor  who  was  for  more  than  five  years 
chairman  of  the  National  News  Council  dwells  on  the 
lack  of  enforcement  of  rational  ethical  standards  and 
calls  for  revival  of  a  stronger  press  council  and  the 
broader  use  of  ombudsmen  by  newspapers.  258 
pages.  Indexed.  $20.00 


456— BEHIND  THE  LINES;  Case  Studies  in  Investi¬ 
gative  Reporting,  by  Margaret  Jones  Patterson  and 
Robert  H.  Russell.  An  in-depth  look  at  in-depth  report¬ 
ing  providing  insight  into  what  happens  when  an  in¬ 
vestigative  project  is  undertaken  and  what  roles  edi¬ 
tors,  publishers  and  newspapers  themselves  play. 
Six  recent  widely  publicized  investigative  stories  ana¬ 
lyzed  as  to  practical  questions,  ethical  dilemmas,  the 
use  of  unattributed  sources,  etc.  324  pages.  $28.50 


458— THE  EDWARD  R.  MURROW  HERITAGE, 

Challenge  for  the  Future,  edited  by  Betty  Houchin 
Winfield  and  Lois  B.  DeFleur.  Exploring  the  dilemmas 
of  a  changing  communications  industry  and  new 
technological  advances;  the  problems  of  war  cover¬ 
age  and  access  to  information:  the  adversarial  press 
government  relationships.  An  outcome  of  the  1983 
Murrow  symposium  at  Washington  State  U..  con¬ 
densing  essays  and  panel  discussions  by  media  ex¬ 
ecutives.  114  pages.  Indexed.  $19.95 


453— THE  BEST  OF  PULITZER  PRIZE  NEWS 
WRITING,  by  Wm.  David  Sloan.  Valarie  McCrary  and 
Johanna  Cleary.  From  more  than  2,000  articles  en¬ 
tered  by  winning  reporters,  70  are  reprinted  in  full  as 
"exemplars  of  superior  writing."  Presented  in  five 
groups  representing  narrative,  investigative,  profile, 
descriptive  and  analytical  writing,  the  authors  provide 
a  source  of  models  for  news  writing  for  the  journalist 
who  wishes  to  be  good.  451  pages.  $17.50 


454— THE  AMERICAN  JOURNALIST:  A  Portrait  of 
U  S.  News  People  and  Their  Work,  by  David  U. 
Weaver  and  G.  Cleveland  Wilhoit.  Describing  the 
workforce,  career  patterns,  educational  back¬ 
grounds,  working  conditions,  goals,  habits  and  ethics 
of  journalists  in  all  media  based  on  1 ,000  interviews. 
Comparable  to  the  first  study  in  1871.  216  pages. 
Indexed.  $25.00 


455— COMMITTED  JOURNALISM:  An  Ethic  for  the 
Profession,  by  Edmund  B.  Lambeth.  An  attempt  to 
identify  a  framework  of  principles  of  ethical  journalism 
from  the  articulated  ideals,  codes  and  accepted  best 
practice  in  the  field.  It  presents  and  examines  this 
framework  not  as  a  mechanistic  panacea  for  moral 
dilemmas  but  as  a  useful  approach  for  thinking 
through  ethical  problems,  considering  differences  of 
judgment,  and  evaluating  the  performance  of  the 
news  media.  208  pages.  Indexed.  $25.00 
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457— THE  UNTAPPED  POWER  OF  THE  PRESS: 

Explaining  Government  to  the  People,  by  Lewis  W. 
Wolfson.  A  veteran  Washington  correspondent  says 
America's  news  media  have  failed  to  use  their  power 
to  tell  us  how  government  really  works — the  press 
has  been  too  timid  about  analyzing  policymaking,  ex¬ 
ploring  institutional  relationships  behind  the  news  and 
scrutinizing  officials'  performance — public  officials 
should  do  more  to  explain  government  rather  than 
paying  lip  service.  202  pages.  Indexed.  $28.95 


459— NEWSPAPER  LEADERSHIP,  byArdyth  Sohn, 
Christine  Ogan  and  John  Polich.  For  students  of 
newspaper  management:  those  who  want  to  under¬ 
stand  newspapers  and  those  who  want  to  get  ahead 
in  newspaper  careers.  Taking  the  broad  approach 
discussing  newspaper  management  from  the  per¬ 
spective  of  the  overall  organization — emphasis  on 
working  across  department  boundaries  to  achieve 
success  rather  than  dwelling  on  departmental  differ¬ 
ences.  192  pages.  Indexed.  $24.95 


Use  this  handy  coupon  for  your  E&P  Bookshelf 
order.  Allow  six  to  eight  weeks  for  delivery. 


EDITOR  &  PUBLISHER  BOOKSHELF 

11  West  19th  Street,  New  York,  NY  10011 

Please  send  me  the  books  whose  numbers  are  indicated  at 
right.  I  enclose  full  payment,  plus  $3  per  book  for  postage  and 
handling.  (U.S.  and  Canada  only.)  Postage  and  handling  to  all 
other  areas  $5  per  book.  New  York  State  residents  add  ap¬ 
propriate  sales  tax. 

Name  _ 


Book  No. 


Price 


Company 
Address  _ 
City  _ 


State  . 


Zip 


Postage 

Sales  tax.  (N  Y.  State 
&  City  residents  only) 

Total 

$ 

$ 

$ 

35 


Classified  Advertisin 


m 

I 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


OO-IT-YOURSELF  Auto  Care  for  Serious 
or  Casual  Home  Mechanic;  Long,  short 
columns  available;  weekly  since  1979; 
Bill's  Car  Care,  2776  Topic  Hills  Dr., 
Cincinnati,  OH  45248  (513) 
574-4310  an^ime. 


ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  ^RTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
{815)455-4995.  _ 


GENERAL _ 

CANADIAN  FEATURES:  Offers  Bureau 
in  Toronto— Editorial/Advertising/ 
Circulation  support.  Box  9952,  Editor  & 
^blisher. 


Half  of  American  workers  want  to  work 
at  home.  23  million  do  now.  THE 
WORKSTEADER  shows  them  how.  LA 
Features,  2396  Coolidge,  Rancho 
Cordova,  CA  95670. 


HUMOR _ 

PROFESSIONAL  WRITER  unleashes 
offbeat  brand  of  humor  in  weekly 
sample.  Random  Viewpoint,  Box  1741, 
York.  PA  17405. 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fainway,  KS  662()5 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78703-1503 
(512)  476-3950 _ 

SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

REAL  ESTATE 


HOUSE  CALLS"  -Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  4734973. 


"HOW  TO  BUY  A  H0ME"-13  week 
series;  Chicago  Tribune,  Post  Dispatch, 
Baltimore  Sun.  Great  timing-low  cost. 
Hyde  Park  Media,  PO  Box  48922, 
dhicago,  IL  60648.  (312)  967-7666. 

SPORTS _ 

SPORTS  columns  for  vour  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Spc^  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  0M97. 


_ HEALTH _ 

“SENIOR  CLINIC"  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “warm  witty, 
authoritative-reader  response.”  Now 
6th  yearly,  600  words.  Samples,  rates. 
Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th.  Temple.  TX  76501. 


30  years  continuous  service  _  ...  Opportunity  Knocks 
Brokers  -  Appraisers  -  Consultants  Rapidly  growing  chain 
W.  B.  GRIMES  &  COMPANY 
4000  Albemarle  St.,  NW 

Suite  501  Island 

Washington,  D.C.  20016 

(202)628-1133  Western  PA  Success 

- *  ”  1133 -  St07-$250,000 

Above  Average  SW  Virginia  Growth 

PERFORMANCE  0pportunity~$400,000. 

SYD  S.  GOULD  &  COMPANY  liKliana  Week^/Shopper 

2111  Thomas  Mve  Combo-$85,()00. 

Panama  City,  FL  32407  Plus... 

(904)  234- 1117  Succeuf ul  Regional 

BILL  MATTHEW  COMPANY  conducts  ftrerite  F^°''BuSg* 

professional,  confidential  negotiations  Markets 
for  sale  and  purchase  of  highest  quality  w.B.  GRIMES  &  COMPANY 
daily  and  weekly  newspapers  in  the  400  Albemarle  St..  NW 
country.  Before  you  consider  sale  or  Washington,  D.C.  20016 
ste.  501  (202)  628-1133. 

(813)733-8053  daytime;  - 

(813)446-0871  nights:  or  write  Box  NORTHERN  MINNESOTA  weekly, 
3364,  Clearwater  Beach  FL  33515.  No  circulation  3,500.  Gross  $200,000. 
obligation  of  course.  Well  equipped  with  two  unit  Goss 

-  Community  press.  Reasonable.  Write 

Brokers  •  Consultants  •  Appraisers  Route  2,  Box  267,  Milford,  lA,  51351. 

Daily  and  Weekly  Newspapers  - 

JAMES  A.  MARTIN  ASS()CIATES  WEEKLY  3  ZONE  shopper  in  Central 
Columbus  Office:  (614)  889-9747  California.  Excellent  growth  potential 
PO  Box  798,  Oublin  OH  43017  grossing  $300,000  plus,  net  $60,000 
SERVING  THE  USA  plus.  $285,000  with  terms. 

CONFIDENTIAL  PROFESSIONAL  - 

SERVICE.  Call  or  write  Dick  Briggs.  No  SHOPPERS-FREE  NEWSPAPERS 


Daily  and  Weekly  Newspapers  - 

JAMES  A.  MARTIN  ASS()CIATES  WEEKLY  3  ZONE  shopper  in  Central 
Columbus  Office:  (614)  889-9747  California.  Excellent  growth  potential 
PO  Box  798,  Oublin  OH  43017  grossing  $300,000  plus,  net  $60,000 
SERVING  THE  USA  plus.  $285,000  with  terms. 

CONFIDENTIAL  PROFESSIONAL  - 

SERVICE.  Call  or  write  Dick  Briggs.  No  SHOPPERS-FREE  NEWSPAPERS 
obliration.  RICHARD  BRIGGS  &4SSO-  MAINE:  direct  mail,  gross  $1  million. 
CIAtES,  Box  8225,  Savannah,  GA  $300,000  cash  price  or  $375,000 


31412  (912)  236-1596. _ 

Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 


curfOTuuufUT  MINI  REVIEWS  (Cartoon  illustrated). 

KniKnimmmKni  weekend  section  or  entertain- 

CELEBRITY  INTERVIEWS,  movie  ment  pages.  Camera  ready.  Star  photos, 
reviews,  "Around  Entertainment”  with  Our  12th  year.  Cineman  Syndicate,  7 
photos.  Our  12th  year.  International  Charles  Court,  Middletown  NY  10940; 
Photo  News,  Box  2405,  West  Palm  (914)  692-4572. 

Beach  FL  33402.  I 

FEATURE  YOUR 
FEATURE  IN 
FEATURES  AVAILABLE 


ANNOUNCEMENTS 


(205)  566-7198 
J.F.  HICKS  MEDIA  SERVICE 


16.  with  terms. 

— ^ — ; -  UTAH:  gross  $440,000,  good  cash 

fnCa  flow 

efConsulting  UTAH :  gross  $275,000,  $40,000  cash 

3'®nR  QvvnR  P"®®  5100,000  cash. 

WYOMING:  web  press,  gross  $440,000 

39-3277 _  self-amortize,  $311,500  with 

LL  JR  terms. 

COLORADO:  great  area,  gross 
Consultations  $150,000,  price  $110,000  with 

kfvices  Inc  terms. 

Tmv  AL^60Rl  CRIBB  MEDIA  SERVICE.  INC.,  John  T. 

iroy,  MLODUOl  lOOn  TnumeanH  HilT 


Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. _ 

FISH.  HUNT.  PUBLISH  -  Northern 


31  N.  Wyoming.  Buffalo,  VYY  82834 

lim  uif-ifc  Loastai  Weekly.  Finest  steelhead, 

Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC  Northwst  $320^000.  Includes  press 
Brokers-Appraiser&"Consuttant£  building.  Tourist  area.  Non- 

Over  600  Newsoaoer  Sales  _  _ 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  6C)0  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


NORTHWEST  COUNTY  SEAT  -  Exclu¬ 
sive.  Good  growth.  Recreation  area. 
$560,000.  Includes  building  and 
plant.  8,000  circulation. 

WESTERN  WASHINGTON  weekly. 


LEWIS  H.  LAWRENCE.  Newspaper  $320,000.  Management  available. 
Broker,  PO  Box  1015,  Fuquay-Varina,  Profitable.  Award-winning.  Non- 
NC  27526  (919)  552-5178  competitive.  Gateway  to  mountain 


NC  27526  (919)  552-5178  competitive.  Gateway  to  mountain 

Pac'lif  NW  Ne^MMr  A^iatK  CENTRAL  WASHINGTON  weekly. 

Rod  Whitesmith' (206)  892-7196  $75,000.  $20,000  down.  Stable 

Box  4487,  Vancouver,  WA  98662  community.  Ten  miles  to  Columbia 

MPi  Hnnri  i  Npw^nanpr  Rrnkpr  River.  30  minutes  to  Ldke  Chelen. 

PO  Box  2277,’Montc^r^  91763  ®^®®* 

- (714)  626:6^ -  C^^RaT  WASHINGTON  weekly 

WAYNE  CHANCEY  CONSULTANTS  $120,000.  Award-winning,  hunting, 

PO  Box  86,  Headland  AL  36345  fishing,  orchard  area. 

(205)693-2619  NORTHWEST  COASTAL  weekly. 

- - -  $75,000.  $15,000  down.  Growing 

PHILLIPS  MEDIA,  INC.  tourist  area. 

Newspaoer  Brokers— Consultants  WESTERN  WASHINGTON  weekly. 

PO  Box  607,  BerTyvHle.AR  72616  $225,000.  8,000  cirulation.  Includes 

RUPERT  PHILLIPS  (501)  423-6688  building.  Growing  newspaper. 

. . WESTERN  WASHINGTON  suburban 

NEWSPAPERS  FOR  SALE  weekly.  $300,000.  Owner  will  stay  or 

CAROLINAS  WEEKLY  in  fastest-  f?FiPD^4TwA<5HiNrTr^N 

growing  area  of  the  region.  Potential  is  weekly, 

unlimited.  Excellent  staff.  Paper  needs  ^^'^’mMRNiFRMFniARPRuirF 

publisher-owner  with  expertise  in  sales  =700 

and  marketing.  Box  9938,  Editor  & 

Piihlicher  97708 

Phone  (503)  389-3277 
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Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ 

Nature  of  Business _ 

Address _ _  Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


INDUSTRY  SERVICES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


ANNOUNCEMENTS 


NEWSPAPER  FOR  SALE 


MICHIGAN  WEEKLY,  high-growth  lake 
resort  community  60  miles  from  Chic¬ 
ago.  Excellent  shopper  potential. 
Typesetting  equipment  only.  Price 
$130,000.  Box  9904,  Editor  & 
Publisher. 


WEST  COAST  FLORIDA  MONTHLY 
needs  larger  organization  for  expansion 
in  booming  area.  Present  gross 
$55,000,  just  scratches  surface.  Box 
9961,  Editor  &  Publisher. 


ZONE  1  award-winning  monthly  shop¬ 
per.  35,000  mailed.  High  income,  high 
growth  area.  67%  increase  last  year. 
$200,000  gross,  $195,000,  20% 
down  to  qualified  buyer.  Box  9944, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

AILING  PAPERS,  turn-around  candi¬ 
dates.  Losing  money.  Possibly  consider¬ 
ing  suspension  of  publication.  Box 
9W0,  Editor  &  Publisher. 

PRIVATE  INVESTOR  is  interested  in 
making  investment  in  newspaper  prop¬ 
erty  grossing  $750,000  or  more,  with  or 
without  shopper.  Acquisition  or  part- 
ownership.  Management  to  remain  in 
place  if  preferred.  Write  to  Box  9828, 
Editor  &  Publisher. 


PLANTS  FOR  SALE 

NEWSPAPER  PRINTING  CO.— $1.8 
million  is  sales,  good  equipment  and 
crews.  Blue  chip  accounts  including 
dailies,  in  U.S.’s  most  livable  West 
Coast  city.  Long  term  lease,  current 
owners  would  stay.  Principals  only, 
state  qualifications  with  first  letter.  Box 
9940,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 

FRANCHISES  AVAILABLE  for  N.Y.’s 
oldest  antiques  publication  in  your 
area.  We  provide  editorial,  you  sell  ads. 
$25,000  investment.  A  &  C,  Box  268, 
Greenvale,  NY  11548. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  6M-29M. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-i315 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 


EDITORIAL  CONSULTANTS 


PRIZE-WINNING  editor  has  low-cost 
ways  to  improve  your  weekly.  J.P. 
Naples,  Box  333,  Lockhart,  TX  78M4. 


NEWSPRINT  CONSULTANTS 

NEWSPRINT  SPECIALISTS 
The  only  thing  we  know  is  new^int. 
Have  80  years  combined  experience. 
Are  especially  good  at  controlling  inven¬ 
tories.  Small  cost  of  two  days  consuKing 
will  do  wonders  for  your  p^e  of  mind. 
Call  us  for  more  information.  H&H  Co. 
(81 R1  7q2-5813. 


CONSULTANTS 


Charles  W.  Brown,  Training  and 
consulting  in  Graphic  Arts  and  front- 
end  systems,  Specialist  in  composition 
and  Atex  training.  PO  Box  11,  S. 
Harwich,  MA  02661,  (617)  432-7420. 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 


EQUIPMENT 


&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach.  CA  90278. 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50.000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


_ COMPUTERS _ 

WANT  TO  PURCHASE  boards  and  parts 
for  computer  hardware  incorporated 
2130  mainframe  CPU  with  static  solid 
state  memory.  If  you  have  any  informa¬ 
tion  on  the  availability  of  these  parts, 
contact  Joe  Couch  or  David  Brune  at 
(501)  785-7700  ext.  760  or  848. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information 


MISCELLANEOUS 

4-COMPUSCAN  SCANNERS.  Good  for 
back-up  or  parts.  Best  offer  before  July 
1,  1986  take  part  or  all.  (iail  Bill 
Cochrane,  the  Galveston  Daily  News 
(409)  744-3611  ext.  214. 


HARRIS  MACEY  saddle  binder  II 
Model  562  6  pockets 
RF  10  stacker  included  or  separate 
(408)  289-1400. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


WANTED  TO  BUY 

GOSS  URBANITE  and  Communities, 
Harris  V-25,  V-22,  V-15A  and  V-15D. 
Complete  presses,  add-on  units  and 
folders.  Interweb  (305)  423-4330. 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. _ 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  FO  Box  55,  Southboro,  MA  01772. 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

Hi^  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FUTURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  /Vssociates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer  over 
$57,000.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

PHOTOTYPESETTING 

PRESSES 

PRESSES 

KANSA  320  inserter  add-on  station.  EDIT  7500  HR  $5,500;  Edit/PC  inter- 
Excellent  condition,  new  1982-83.  face  $1,200;  Edit  7700  HR  $6,700; 
$5,250  jOer  station.  ONE  Corporation/  Edit  2750  DD  $2,500.  David  John 
Atlanta,  (404)  458-9351.  (216)  562-5000. 


CUTLER-HAMMER  6  wire  conveyor 
complete  with  infeed  and  delivery 
stations.  1  HP  230V  Drive  Motor,  200’ 
mounting  pipe,  drive  chain  and  wire. 
Call  John  Maxwell,  Kennebec  Journal, 
Augusta,  ME  04330  (207)  623-3811. 

IDEAL  PLASTIC  WRAP  (2)  like  new 
1980  vintage.  New  cost  $25,000  each. 
Average  cost  to  operate  2  cents  a 
bundle.  Our  price  $12,500  each. 
Immediately  available  IDA8  440  stack¬ 
ers  $12,000  each.  Mid-America 
Graphics  l-{800)  346-3026  ext.  965. 

2  BALDWIN  108  Count-O-Veyors.  New 
Electricals.  A.  Dewar  (818)  885-5995. 

1979  Count-OVeyor  model  105  refurb¬ 
ished,  excellent  condition.  $9,000. 
Mid-America  Graphics  (816) 
763-1001. 

PHOTOTYPESEniNG 

AM,CG  Rental/Purchase  $125/Month 
and  up.  AM  disks  or  CG  strips  $75  ea. 
30  Day  Warranty.  Weber  (216) 
729-2858. _ 

AM  VARITYPER  5810  typesetter, 
double  disk  drive.  Excellent  condition. 
AM  Varityper  4800  terminal,  28  types- 
izes,  16  style  on  line,  5Vi  to  74  point 

(507)  526-7326  ask  for  Bill. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CIj  parts  available.  Call  GRAPH-X  INC. 

(215) 439-1942. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

COMP  JR  PG,  Compukwik  $1,700; 
Comp  IV  B  TG  HR  $5,000;  Comp/PC 
interface  $1,200.  David  John  (216) 
562-5000. _ 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 

(216)  562-5000 _ 

ECRM  5300L  AUTOREADER,  Used 
only  30  Hrs.,  $6,500;  ITEK  2024 
ME6ALTIH  CAMERA/PLATEMAKER, 
$6500;  CHEMCO  MARATHON 
CAMERA,  30  x  40  Copyboard,  $1000. 
BOB  WEBER  (216)  831-0480. 

ZEBRA  1400  RC  processor,  dryer  and 
stand  (new  $1,890);  Log  E  RC  proces¬ 
sor  $1,800.  David  John  (216) 
562-5000. 

VIDEOSETTER  Universal,  loaded 
$7,000;  Edit  7900  Universal  5500; 
7200  1C,  pica  counter  $950;  7200  1C, 
character  display  $1,900.  David  John 

(216)  562-5(!i0(). _ 

ALTERTEXT  MEDIA  CONVERSION 
SYSTEM,  5-1/4"  and  8"  Floppies,  100 
Pgms.  with  175  yet  to  choose, 
$22,000;  HASTECH  Compatible 
Terminal  (Clone),  new  in  Factory 
Carton,  $2050. 

BOB  WEBER  (216)  831-0480. 

RAYCOMP  ADSET  SYSTEM,  complete 
with  two  work  stations,  graphic  digitiz¬ 
ing  worktables,  TI-700  terminal,  spare 
drive,  boards  and  manuals.  System  in 
good  working  condition.  Make  an  offer. 
Glen  Cornwall  or  Garth  Anderson,  (907) 
456-6661. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

FOR  SALE; 

6-AM  Varityper  5810's 

5- AM  Vari^per  4800's 

6- AM  Varityper  76  processors 

2-Compugraphic  Comp  IV's 

1- Compugraphic  Editwriter  4200 

2- Compukwik  processors 

All  in  good  condition  with  type  discs. 
Call  (507)  526-7326  ask  for  Bill 

HENDRIX  2  6420  Composition 
Systems  interfaced  with  21  Edit  1 
terminals  and  6  RKO  5J  disk  drives. 
Also,  19  RKO  5J  disk  pacs,  8  and  6 
level  Facit  Punchers,  Decitek  tape  read¬ 
ers,  teletype  printers,  Shaffstall  MDS 
60,  30,  20A  plus  floppy  disks,  Extel 
printers,  tape  winders,  [Jymo  Mark  III 
and  IV  typesetters.  Call  John  Maxwell, 
Kennebec  Journal,  Augusta,  ME  0433(j 
(207)  623-3811. _ 

MYCRO-TEK  1100  FRONT  END,  (1) 
Terminal,  (1)  Floppy,  Class  Ad  S/W, 
Spare  Parts  Kit,  (2)  Unisetter  Drivers, 
$8,500. 

BOB  WEBER  (216)  831-0480. 

ELECTRONIC  PUBLISHING  SERVICE 
(MERG)  325,  8  Terminals,  (2)  80  Meg 
Hard  Disks,  ATP  Software,  CPS,  Print¬ 
er,  $30,000. 

BOB  WEBER  (216)  831-0480. 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. _ 

_ PRESSES _ 

GOSS 

SC,  11  units,  U.O.P 
SC,  8  units,  1973-81 
SC,  7  units,  1970 
Community,  5  units,  1981 
Community,  5  units,  1976 
Suburban,  15(K),  6  units 
Urbanite,  10  units,  1977-79 
Urbanite  folder,  U-1203 
Metro,  6  units,  3  decks,  22" 

Upper  formers,  SC  and  Urbanite 
HARRIS 

V15A,  2  units,  1975 
845,  4  units  and  8  units 
1650,  7  units  and  4  units 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 
Paper  roll  hoist 

(468)  289-1400. _ 

Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  In 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE!^INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

HARRIS  V15A  JF  7  folder  3  units  3  roll 
stands,  electric  hoist 
Water  system  all  new  rollers 
(408)  289-1400. 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

(>oss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

Goss  SSC  Community  4  high  plus  3 
mono  21V4  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
(k)ss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 


IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 


OFFSET  WEB  SALES,  INC. 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


GOSS  Urbanite,  4  newly  reconditioned 
units  with  quarter  folder.  22.77" 
cutoff.  6  position  rollstand.  Rebuilt  60 
HP  motor.  Available  immediately.  Can 
be  seen  running.  $295,000.  Call  Steve 
Jackson,  Paradise  Post,  (916) 
877-4413. 

UAPPIC 

-N-1650.  6  units,  1982,  22  V*. 
-N-845,  10  units,  2  folders,  butlers. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  3,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 

GOSS 

-Metroliner,  6  units,  3  half  decks, 
22%",  3:2  folder,  1974-77. 
-Urbanite,  12  units,  2-3  color 
units,  6  Butlers-700-900  series. 
-Urbanite,  add-on  units,  1  stacked, 

2  floor,  drives. 

-Urbanite  folder  W/W.O.  V*  folder 
-Community,  S/C,  7  units,  1976 
-Suburban,  9  units,  2  folders. 

KING 

-Newsking,  6,  4  units,  KJ-,6 
KJ-8. 

Colorking,  2,  4,  units,  KJ-6 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

(loss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  yqu  need 
for  your  pressroom  or  mailroom 
We  do  machinety  moving  and  erecting 
We  buy  printing  equipment 
NORTH^fr  INDUSTRIES,  INC. 
(213)  256-4791 

ONE  (1)  Harris  8-Unit  V15-D  rated  at 
25,000.  Complete  with  JF-25  folder. 
22-3/4"  cut-off.  Cleaned,  ready  to  go. 
Contact  Sid  McDonald,  Harris 
Graphics,  (817)  481-5744. 


COLOR  KING  4  unit  KJG  folder  1/2  1/4 
DP 

Gluer  infeeds  on  3  units  web  alliner 
2  web  sheeter  paper  roll  hoist 
(408)  289-146o. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

GOSS  1500  series  Suburban  8  units 
Urbanite  folder  double  ended  press 
Roll  stands  both  ends  all  or  ind.  unt. 
(408)  289-1400 _ 

GOSS  COMMUNITY  SSC  Heatset 
21.5"  cut-off.  Late  model.  Includes  a 
4-HI  with  TEC  dryer  and  chils.  May  be 
seen  running.  Contact  Sid  McDonald, 
Harris  Graphics,  (817)  481-5744. 


SIX  GOSS  METRO 

units 

oiner  2-Unlts  Available 

4-UnltsSaldftOn  Edition 

f  223/4*  Cutoff 

,er  55"  or  56"  web  width 

:ed  (no  Pump  and  roll  Inking  system 
Arronged  for  60,000  P.P.H. 

•NC.  Double  2:1  Folder 

units  Equipment  In  storage  and 

r^t.  fo'  immediate  sale, 

_  delivery  and  Installation. 

Judes  a  Contact:  Ken  Kniceley  I 

iv.n'Li^f  Charleston  WV  Newspapers 

Jr“'  (304)348.5118 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

3  Unit  Goss  Community,  oil  bath. 
Community  folder 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
foider,  oil  bath 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color  and 

1/2  page  Urbanite  foider. 

4  Unit  V-15A  with  JF7  folder,  30  HP 
drive 

6  Unit  Harris  V-15A  with  2:1  JF  25 
folder 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

8  Goss  fully  digital  RTF's  for  Urbanite 
press. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING,  five  units  and  KJ-6 
folder.  Mm  be  seen  on  shop  floor  in 
Tarpon,  Florida.  Call  Derek  Dunn- 
Rankin,  (813)  484-2611, _ 

WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  euide,  1-pass 
TEC  10  ft.  oven  with  chnls  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


WEB  PRESSES  FOR  SALE 
Will  sell  as  components  or  complete 
presses.  As-is  or  reconditioned  and 
installed. 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install 

5- Unit  Color  King  Press  with  2-KJ6 
foiders  being  reconditioned  now 
12-Unit  News  King  Press  with  2-KJ6 
folders  and  2-press  drives — ^will  split 
press  and  seil  units 

6- Unit  Harris  V15A  Press  with  JF7 
folder.  Will  sell  units  from  above  press 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  CiW,  MO  641 1 1 
Contact:  Terry  Morton 


EQUIPMENT  &  SUPPUES 


PRESSES 


LEASING 

Is  your  press  worn  out,  as  well  as  depre¬ 
ciated  out?  Leasing  now  available  on 
our  remanufactured  presses.  From  the 
problem  solvers.  Mountain  States,  Inc., 

(602)  574-0031.  _ 

COLOR  KING  PRESSES,  rebuilt,  any 
arrangement  of  units  with  KJ6  folder  or 
add  on  units,  heat  set  available.  Inter- 
_wgbj305M23;433a^__,^__ 

HELP 

WANTED 

_ ACADEMIC _ 

ASSISTANT  PROFESSOR,  full-time 
tenure  track  to  teach  courses  in  publi¬ 
cations  editing  and  design  and  develop 
professional  in-service  programs.  Addi¬ 
tional  teaching  opportunities  in  report¬ 
ing,  media  writing,  and  public  relations 
courses.  Salary  competitive  and  negoti¬ 
able.  Professional  experience  required; 
PhD  preferred.  The  College  offers  BA 
and  MA  degrees.  Apply  by  May  14  to: 
William  Thorn,  Search  Committee, 
College  of  Journalism,  Marquette 
University,  1131  West  Wisconsin  Ave., 
Milwaukee,  Wl  53233.  E.O.A.A. 
employer.  _ 

Ohio  University's  School  of  Visual 
Communication  has  opening  for  assis-  : 
tant  professor  for  the  1986-87  academ¬ 
ic  year.  The  School  has  been  recognized 
as  a  Program  of  Excellence  by  the  Ohio 
Board  of  Regents.  The  School's  unique 
interdisciplinary  curriculum  offers  thor¬ 
oughly  realistic,  professional,  career- 
oriented  training  in  picture  editing, 
photo  communication,  photo  illustra¬ 
tion,  fashion  photography  and  multi¬ 
imaging  production  and  programming. 
The  School  of  Visual  Communication  is 
jointly  funded  by  the  Colleges  of 
Communication  and  Fine  Arts.  We  serve 
over  120  undergraduate  majors  from 
five  continents  and  provide  professional 
instruction  for  over  40  graduate 
students.  The  Viscom  faculty  teaches 
all  photojournalism  courses  for  the 
School  of  Journalism  and  all  applied 
photography  courses  for  the  School  of 
Art. 

Applicant  must  be  qualified  to  teach  a 
mix  of  undergraduate  and  graduate 
student  classes  in  photojournalism, 
photo  communication,  picture  story, 
pohto  illustration,  fashion  photography, 
product  photography  and  multi-image 
production  and  programming,  with 
r^ional  or  nationally  recognized  wofes- 
sional  expertise  in  at  least  one  of  these 
areas.  Viscom  faculty  are  expected  to 
continue  skillful  performance  in  their 
areas  of  professional  expertise  during 
vacation  ^riod. 

Master’s  degree  in  journalism  mass 
communication  or  art  plus  significant 
professional  media  experience 
required.  Extraordinary  professional 
media  experience  will  be  considered  as 
substitute  for  master's  degree.  Tenure 
track  position,  nine-month  contract. 
Ohio  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 

Send  resume  including  professional 
references  and  portfolio  (slides  are 
exceptable)  to  Viscom  Search  Commit¬ 
tee,  Room  460,  R-TVC  Building,  Ohio 
University,  Athens,  OH  45701.  Tele¬ 
phone  contact:  (614)  594-5027. 

Strict  application  deadline:  June  5, 
1986. 


HELP  WANTED 


ACADEMIC 


JOURNALISM 
GRAPHIC  ARTS 

Journalism  program  proud  of  its  innova¬ 
tive  graphic  arts  instruction  looking  for 
a  teacher  with  newspaper  graphic 
design  experience  and  a  lively  interest 
in  visual  communications.  Servd  resume 
to  Robert  D.  Reid,  Chairman  ^rch 
Committee,  119  Gregory  Hall,  810  S. 
Wright  St.,  University  of  Illinois,  Urba- 
na,  IL  61801.  Affirmative  Action/Equal 
Ooortunity  Emoloyer. 


ADMINISTRATIVE 

A  DAILY  NEWSPAPER  in  an  attractive 
community  on  the  southeast  coast  of 
Florida  seeks  a  controller  with  newspap¬ 
er  experience.  Send  salary  require¬ 
ments  and  resume  to  Sheila  Tuttle,  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. 


DIRECTOR  OF  SALES 
IMMEDIATE  OPENING 
Large  East  Coast,  suburban  newspaper 
seeking  top  hands-on  executive  sales 
manager.  Large  productive  staff  in 
place.  We  need  a  leader, -motivator, 
trainer.  Candidate  must  have  proven 
e^rience.  Track  record  of  winning  in 
highly  competitive  situations.  Be  ambi¬ 
tious,  honest,  loyal  and  have  ability  to 
work  well  with  pmrs.  This  is  a  unique 
growth  opportunity  for  an  unusually 
ualified  person  who  has  much  to  offer, 
tarting  salary  $50,000  with  budget  for 
substantial  increase.  Box  9949,  Editor 
4  Publisher.  _ 

E&P  CLASSIFIED 
COMMUNICATE 
WITH 
THE 

COMMUNICATORS! 


PERSONNEL  DIRECTOR  for  award¬ 
winning  newspaper  with  over  100,000 
circulation  in  the  Southeast.  Position 
reports  directly  to  the  publisher  and  has 
complete  responsibility  for  all  pha^  of 
personnel  including  staffing,  training, 
compensation  and  benefits,  EEO  and 
employee  relations.  Five  years  success¬ 
ful  management  experience  with  at 
least  three  years  in  personnel  manage¬ 
ment  required.  Degree  in  personnel 
administration  or  a  related  field 
preferred.  Excellent  benefit  package 
and  salary  commensurate  with  exp^i- 
ence.  Send  resume  and  salaty  require- 
ments  to  Box  9947,  Editor  4  Publisher. 

NATIONAL  Newspaper  Association  is 
seeking  applicants  for  position  of  Exce- 
cutive  Vice  President.  Chief  executive 
officer  of  5,000-newspaper  member 
association  directs  professsional  staff  of 
15  in  Washington,  D.C.  in  member 
services,  government  relations,  oversee¬ 
ing  of  annual  trade  show  and  covention, 
publication  of  trade  newspaper,  other 
areas  of  responsibility.  Please  send 
resume,  salary  histoty,  and  cover  letter 
to  Dick  Nafsinger,  Eagle  Newspapers, 
PO  Box  390,^  Hood  River,.  OR  97031. 

PUBLISHER  Zone  1.  We  are  in  need  of 
a  top-notch  publisher  with  a  successful 
revenue  background.  As  a  member  of 
our  management  team,  you  will  be 
involved  in  overall  planning,  marketing 
and  policy  making.  You  should  have  a 
related  degree,  retail  sales  and  manage¬ 
ment  experience  with  a  demonstrated 
knowledge  of,  and  skill  in,  managing 
advertising  and  editorial  staff.  We  are 
looking  for  an  individual  who  gets  satis¬ 
faction  from  multiplying  his/her  efforts 
through  others.  Prospective  candidates 
must  be  able  to  manage  and  exploit 
opportunities  for  improvement  of  them¬ 
selves  and  our  organization  as  a  whole. 
Excellent  salary.  Send  resume  to  Box 
9942,  Editor  4  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 


Company. 
Address _ 


City _ 

State. 


-Zip- 


Phone_ 


Classification- 


Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  4  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1 . 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR. 

North  Jersey  group  of  weekly  newspap¬ 
ers  seeks  manager  with  abilty  to  train 
and  motivate  staff.  Salary  and  bonus. 
Call  Publisher  (201)  947-5000. 

ADVERTISING  DIRECTOR— Manager 
for  12,555  A.B.C.  daily  in  stable  but 
competitive  market.  Need  experience 
and  ability  to  produce  solid  linage  and 
revenue  wowth;  plus  sales  and  manage¬ 
ment  skills  to  lead,  motivate,  and  deve¬ 
lop  retail  and  classified  sales  personnel. 
Competitive  salary  and  excellent  bene¬ 
fits  to  start,  with  future  compensation 
based  on  results.  Apply  by  letter  only 
including  resume  and  salary  expecta¬ 
tions  in  complete  confidence  Kevin 
Mead,  Publisher,  Central  Publishing 
Company,  PO  Box  188,  Warren,  PA 
16365. 


ADVERTISING  SALES— Dynamic 
publishing  co.  has  opening  for  Proven 
Heavy-Hitter,  3  years  experience  mini¬ 
mum.  Excellent  territory.  Good  salary, 
commission,  bonuses,  benefits.  Letter, 
resume,  PO  Box  010589,  Miami,  FL 
33101. 


ADVERTISING  SALES 
Expanding  New  York  publishing 
company  seeks  experienced,  take- 
charge  space  sales  pros— both  display 
and  classified — who  knows  the  New 
York  Market.  Rapid  earnings  growth 
includes  excellent  base,  high  commis¬ 
sion,  bonuses  and  sales  incentives. 
Managerial  opportunities  available. 
Send  resume  in  confidence  to:  G.D. 
Publishing,  Mr.  Daniels,  1220  Broad- 
way.  Suite  310,  New  York,  NY  10001. 

CUSSIFIED  ADVERTISING  MANAGER 
Zone  7  publication  30,000  daily  news¬ 
paper.  Need  person  with  proven  track 
record,  strong  in  promotion  telemarket¬ 
ing  and  organization.  Excellent 
company,  benefits  and  opportunity. 
Reply  to  Box  9874,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
^me  join  our  team.  A  mid-size  New 
England  afternoon  daily  newspaper  is 
seeking  a  high  energy,  aggressive, 
people  orient^  individual  to  lead  and 
motivate  our  classified  team.  The 
department  consists  of  two  outside 
sales  representatives  and  three  inside 
representatives.  This  is  a  highjy  compe¬ 
titive  fast  growing  market.  The  right 
candidate  will  earn  mid  to  upper  $20's 
and  excellent  benefits.  This  is  an  excel¬ 
lent  growth  opportunity  for  an  enthu¬ 
siastic  person  seeking  career  advance¬ 
ment.  Please  send  resume  to  James  F. 
Normandin,  Advertising  Director, 
Transcript-Telegram,  120  Whiting 
Farms  Rd.,  Holyoke,  MA  01040. 

LEXINGTON  KENTUCKY,  a  139,000 
circulation  Knieht-Ridder  newspaper, 
needs  a  classified  manager  to  direct 
sales  and  sen/ice  activities.  Require¬ 
ments  include  experience  in  classified 
sales  and  sales  management.  Send 
resumes  to  Ev  Arnold,  Lexington 
Herald-Ledder,  Maine  &  Midland, 
Lexington,  KY  40507.  EOE  M/F. 

RETAIL  ADVERTISING  MANAGER 
Seeking  self-starter  to  lead  sales  staff  of 
award-winning  community  weekly. 
Sales  training  and  promotion-mind^ 
background  a  must.  North  Jersey  area. 
Salary,  bonus,  plus  opportunity  to 
advance.  Resume  to  Box  9905,  Editor 
t  Publisher. _ 

E&P 

CLASSIFIEDS 
(212)  675-4380 


HELP  WANTED 
ADVERTISING 


Dan  Lionel’s  Tips 

SALESMEN  ARE  MADE  -NOT  BORN 


ADVERTISING-CLASSIFIED  MANAGER 
An  outstanding  opportunity  for  a 
seasoned  manager  thoroughly  exper¬ 
ienced  in  competitive,  classifi^  adver¬ 
tising  sales.  Strong  advocate  of  person- 
to-person  management.  Must  have 
demonstrated  ability  to  develop  all 
categories  of  classified  advertising. 
Present  manager  taking  on  new  respon¬ 
sibilities.  Excellent  compensation  and 
benefits  package.  Please  apply  with 
resume  and  letter  telling  us  why  you 
should  be  considered  to  Personnel 
Director,  The  Washinrton  Times,  3600 
New  York  Avenue,  NE,  Washington,  DC 
20002.  Strict  confidence.  Equal 
Opportunity  Employer  M/F. 


ADVERTISING  DIRECTOR 
For  Rockingham  County  Newspapers,  a 
group  of  7  community  weeklies  with  a 
total  distribution  of  6(1,000.  We  are  the 
dominant  print  medium  on  the  N.H. 
Seacoast,  one  of  the  East's  fastest 
growing  markets.  The  position  requires 
an  experienced  manager  with  good 
planning  and  communications  abiTities 
and  superior  human  relations  skills. 
Rockingham  County  Newspapers  is  a 
division  of  Ottaway  Newspapers,  Inc. 
Applicants  should  send  resume  and 
salary  history  to: 

John  P.  Kinnm,  General  Manager 
Rockingham  (lounty  Newspapers 
255  Water  Street 
Exeter,  NH  03833 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 


The  dream  of  every  marketing  director  or  ad  manager  is 
that  his  recruiting  efforts  for  the  sales  team  will  produce  a 
“Red”Motley  or  a  Joe  Culligan  (of  Saturday  Evening  Post 
reknown).  Alas,  as  this  writer  who  has  dreamt  that  dream 
in  building  a  sales  organization  for  a  number  of  major 
newspapers  has  learned,  that  dream  is  most  often  a  pipe 
dream. 

The  ad  director  who  hires  a  promising  sales  person  and 
then  sits  back  to  watch  the  linage  figures  zoom  is  generally 
doomed  to  disappoint.  Then,  after  a  reasonable  ‘trial’ 
period,  the  new  recruit  is  given  the  bad  news  and  the  quest 
starts  anew. 

Trouble  with  this  procedure  is  that  it  is  costly  and  wasteful. 
Hiring  and  firing  is  costly  to  the  publication  not  only  in 
terms  of  salary  but  in  lost  revenue.  Such  turnover  is  most 
often  more  a  reflection  of  the  sales  manager-one  way  or 
another-than  on  the  individuals  that  are  hired  and  fail  to 
make  the  grade. 

When  the  new  sales  person  comes  aboard  is  the  time  for  an 
intensive  training  program  to  begin.  If  the  applicant  has  all 
the  outward  signs  of  talent,  an  indoctrination  that  carries 
from  the  shop  all  the  way  to  curbside  discussions  after 
outside  sales  calls  will  vastly  diminish  the  “failure  rate”.  It 
follows  that  regular  staff  members,  too,  need  regular  re- 
training-and  they  want  it. 

Management  owes  all  sales  people  an  opportunity  for  self 
improvement  because  to  most,  sharpening  one’s  skills  is  as 
highly  esteemed  as  money. 

That’s  how  those  sales  people  that  ad  managers  dream 
about  are  made. 


General  Manager,  Zone  6,  80K 
Director  of  Sales,  Zones  4-9,  60K 
Sales  Managers,  Zones  2-9,  40K 


Note:  Have  you  a  question  about  writing  or  respond¬ 
ing  to  a  classified  ad?  Send  it  to  Dan  Lionel  at 
EDITOR  &  PUBLISHER  and  he’ll  try  to  answer  it 
here. 


Sales  Reps,  Zones  1-9,  Open 
Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  (lA  91301 


ARTIGRAPHICS 

COMMERCIAL  ARTIST  WANTED.  Must 
be  experienced  in  layout,  graphic 
illustration,  and  print  production.  Must 
be  capable  of  producing  crisp,  fast, 
comprehensive  layouts  with  an  ability  to 
conceptualize  marketing  pieces.  Crea¬ 
tive  copy-writing  experience  helpful. 
Enthusiasm,  motivation,  professional¬ 
ism,  and  ability  to  work  against  dead¬ 
lines  are  mandatory  reouirements.  Send 
complete  resume  to:  Marketing  Mana¬ 
ger,  The  Saginaw  News,  203  S. 
Washington,  Saginaw,  Ml  48605. 


MAJOR  METROPOLITAN  newspaper  in 
Southern  California  has  a  challenging 
position  for  an  art  director  who  is 
prepared  to  do  hands-on  work.  Candi¬ 
date  must  have  extensive  background  in 
newspaper  design,  proven  management 
skills,  and  experience  with  sophisti- 
I  cated  computer  equipment.  Must  have 
I  comprehensive  experience  in  informa- 
j  tion  graphics,  charts  and  diagram 
design  and  should  be  skilled  in  develop- 
I  ing  strong  design  concepts  for  feature 
I  pi^es.  Position  calls  for  leadership  abil- 
I  ities  to  work  with  and  develop  art 
I  department  team  of  five.  Must  respond 
quickly  and  imaginatively  to  daily  dead¬ 
line  pressures.  Resume  and  non- 
returnable  samples  to  Box  9958,  Editor 
I  &  Publisher. 


*The  author,  DAN  LIONEL,  has  been  called  the  “Dean  of  Classified 
Advertising.”  Conductor  of  the  Classified  Clinic  for  “Editor  &  Publisher" 
for  many  years,  Dan  has  been  Classified  Ad  Director  of  major  metropoli¬ 
tan  newspapers,  and  is  an  advertising  instructor  at  Brooklyn  College  and 
Pratt  Institute  and  a  frequent  lecturer  on  classified  at  the  American  Press 
Institute. 


TO  AVOID  CONFUSION  . . . . 


Please  return  the  yellow  copy  of 
your  Invoice  with  payment  and 
refer  to  the  Invoice  number  in  all 
correspondence  about  your  classi¬ 
fied  ad. 

Thank  you, 

E&P  Classified  Department 
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HELP  WANTED 
aRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


AGGRESSIVE  20,000  plus  6-dav  PM 
daily  has  an  opening  for  a  take-charge 
circulation  manager.  Join  our  young, 
aggressive  management  team.  Respon¬ 
sibilities  include  staffing/motivating  3 
district  managers,  carrier  supervisors 
and  2  drivers  and  office  staff.  Excellent 
opportunity  for  individual  interested  in 
rewarding  position.  We’re  two  hours 
from  Chicago.  Send  resume  and  salary 
reouirements  to  Box  9914,  Editor  & 
PuDlisher. _ 

THE 

INDUSTRY’S 

MEETING 

PLACE 


CIRCULATION  SALES/ 
TRAINING  MANAGER 
If  you  are  experienced  in  newspaper 
circulation  with  success  in  sales  and 
training,  we  need  to  talk.  Our  newspa[>- 
er  has  outpaced  the  competition  in  both 
circulation  and  advertising  numbers 
and  we  plan  to  keep  it  going.  To  qualify 
for  this  just  created  safes/training 
manager  position,  you  need  at  least 
three  years  in  circulation.  We're  looking 
for  demonstrated  supervisoiy  skills. 
Show  us  you  can  lead  and  motivate  ten- 
year-old  carriers  as  well  as  other  profes¬ 
sional  managers.  We  need  a  creative 
person — one  who  has  had  a  hand  in 
developing  promotional  programs  that 
met  preset  goals.  And  we  need  someone 
who  can  sell  in  person  and  on  the 
phone.  You'll  need  to  be  able  to  show 
others  how.  We  offer  continual  chal¬ 
lenge  in  a  positive  environment, 
$32-$36M/year  to  start,  excellent 
benefits,  and  a  chance  to  add  to  your 
successes.  Please  send  a  cover  letter 
and  a  resume  with  salary  history  to  Box 
9922,  Editor  &  Publisher. 


CIRCULATION  MANAGER— 
Experienced  shirtsleeve  circulator 
sought  as  addition  to  our  existing 
management  as  part  of  restructuring  for 
Michigan  newspaper/magazine  publish¬ 
ing  group.  Conversion,  promotion  TMC 
paid  experience.  Good  spot  for  aggres¬ 
sive  person  who  thrives  on  competition 
and  chance  to  make  professional  work. 
Resume  to  David  Hohendorf,  Box  14, 
Union  Lake,  Ml  48085  (313)  360- 
6397. 


ZONE  FIELD  SALES  MANAGER  large 
Southern  California  daily  requires  an 
experienced  manager  familiar  with  sales 
promotions,  circulation  sales  and  home 
delivery  operations.  Responsible  for 
developing,  implementing  and  manag¬ 
ing  outside  direct  sales  programs.  We 
offer  competitive  benefit  package  with  a 

trowing  newspaper.  Send  resume  to 
ox  9SW9,  Editor  &  Publisher. 


SINGLE  COPY  SALES  SUPERVISOR 
The  Albuquerque  Publishing  Company, 
printing  New  Mexico’s  largest  daily 
newspapers;  The  Albuquerque  Journal 
and  the  Albuquerque  Tribune  with  a 
combined  circulation  of  150,000,  is 
seeking  a  self-motivated  individual  to 
help  lead  the  single  copy  department  of 
over  75  full-time  employees.  Applicant 
must  be  versed  in  rack,  dealer  and 
street  sales,  with  exposure  to  CIS  prog¬ 
rams.  Qualified  applicants  must  have 
desire  and  potential  to  succeed  currexnt 
single  copy  manager.  We  offer  competi¬ 
tive  starting  salary  and  excellent  benefit 
package.  Send  resume  and  salary 
history  to,  or  contact,  J.  David  Cleland, 
Single  Copy  Manager,  Albuquerque 
Publishing  Company,  Box  J-T,  Albu¬ 
querque,  NM  87103  (505)  823-3150. 


CIRCULATION 
OPERATIONS  MANAGER 
If  a  milestone  goal  on  your  newspaper 
career  path  is  to  be  a  Circulation  Direc¬ 
tor  of  a  major  metropolitan  newspaper, 
you  will  interested  in  learning  more 
about  this  top-level  Circulation  Opera¬ 
tions  Management  position  in  one  of 
the  fastest  growing  metropolitan  daily 
newspapers  in  this  country.  We  are 
located  in  one  of  the  most  competitive 
and  most  desirable  metro  markets  in 
the  Middle  Atlantic  area.  The  person 
we're  looking  for  must  meet  these  selec¬ 
tion  criteria;  be  familiar  with  ABC 
reporting  rules,  be  a  team  player,  be 
personally  organized,  be  people- 
oriented  and  have  a  detail  orientation. 
You  would  report  directly  to  the  Circula¬ 
tion  Director  and  be  responsible  for  all 
areas  of  Circulation  operation  process¬ 
ing.  We  are  a  Collier-Jackson  installa¬ 
tion  and  an  EEO  employer.  Resumes 
will  be  held  in  complete  confidence. 
Please  submit  a  current  resume  and  a 
cover  letter  explaining  the  reason  for 
your  interest  to:  Box  9919,  Editor  & 
Publisher. 


CIRCULATION  AREA  MANAGER 
Immediate  opening  for  aggressive  Area 
Manager  with  minimum  of  3  years 
District  Manager  experience.  We  are  a 
7-day  week  newspaper  in  highly  compe- 
tive  area.  Generous  base  salary  plus 
incentive  program  and  benefits.  Send 
resume  to  Richard  Perez,  Circulation 
Director,  THE  TIMES,  417  Fayette  St., 
Hammond,  IN  46325. 


DATA  PROCESSING 


PROGRAMMER/ANALYST 
Tampa  based  software  development 
firm  needs  individual  with  minimum  3 
years  COBOL  experience.  Circulation  or 
advertising  system  experience  helpful. 
IBM,  VAX  or  HP  a  plus.  Send  resume  to 
M.  Rubino,  Collier-Jackson,  Inc.,  3707 
West  Cherry  St.,  Tampa,  FL  33607. 


EDITORIAL 


CAPITAL  BUREAU— The  Tacoma  (WA) 
News  Tribune  is  seeking  a  high  energy 
reporter  to  go  head-to-head  with  the 
metro  giants  in  covering  state  capitals. 
Experience  in  investigative,  political 
coverage  desired.  Resume,  clips  to 
Dave  Workman,  City  Editor,  PO  Box 
11000,  Tacoma,  WA  98411. 


CRACKER  JACK  assistant  news  editor 
needed  at  once  by  70,000  mini-metro 
in  Zone  5.  Copy  editing,  layout  and 
pMple  skills  necessary.  C^me  and  grow 
with  an  aggressive,  progressive  news¬ 
paper.  Good  pay,  benefits.  Write  with 
resume  and  references  to  Box  9966, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
for  30,000  circulation  mid-CT  AM 
daily.  Must  have  2  years  experience  or 
graduate  degree.  Send  resume  to 
Record-Journal,  Box  915,  Meriden,  CT 
06450. 


Governmental  Reporter 
Special  Section  Editor 
Experienced  News  Editors 
Business  Editor 

JOB  BANK  has  immediate  openings  for 
the  above  positions.  If  you  are  inter¬ 
ested  please  send  your  resume  to  JOB 
BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  or  call  Director,  Debra 
Bissinger  at  (609)  786-1910.  There 
are  no  referral  fees  for  the  above 
positions. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


BUSINESS  LAYOUT,  EDITING 
A  copy  editor  with  good  layout  skills  for 
a  growing  business  section  in  a  booming 
area.  Not  just  a  geometric  journalist, 
but  someone  who  knows  how  to  gather 
the  material  needed  for  effective 
display.  Not  just  a  style-checker,  but 
someone  who  knows  the  subject  and 
writes  sharp  heads.  Send  resume,  perti¬ 
nent  clips  to  Andrew  McCue,  Business 
Editor,  The  Press-Enterprise,  Box  792, 
Riverside,  CA  92502. 

EDITOR-IN-CHIEF 

Sought  for  group  of  five  weekly  news¬ 
papers.  Candidate  must  be  a  solid  news 
writer  with  investigative  reporting  exper¬ 
ience.  Outstanding  interpersonal  and 
administrative  skills  essential.  Send 
resume  to: 

Howard  Sloan  Communications 
Search 

545  Fifth  Ave. 

New  York,  NY  10017 
Attn:  B.  Ctooper 

EDITOR 

THE  COLUMBUS  REPUBLIC 
We  are  seeking  a  qualified  and  exper¬ 
ienced  leader  who  can  inspire  our 
talented  newsroom  staff.  The  Republic 
is  a  7  day,  colorful  20,000  plus  circula¬ 
tion  offset  daily.  Columbus  is  a  neat  and 
outstanding  city  with  two  Fortune  500 
companies.  We  have  much  to  offer  and 
will  insist  on  the  very  best.  Please  don’t 
apply  if  you  are  a  nuts  and  bolts  techni¬ 
cian  who  enjoys  corporate  structure.  We 
want  a  personable  individual  with  high 
standards  and  the  ability  to  accomplish 
these  goals.  Apply  in  confidence  to: 
Don  Bucknam,  Publisher,  The  Republ¬ 
ic,  333  Second  Street,  Columbus,  IN 
47201. 


NEWS  EDITOR 

One  of  the  nation's  fastest  growing  dail¬ 
ies  has  a  rare  opportunity  to  offer  a 
veteran  with  sound  news  judgment, 
solid  man^ement  skills  and  design 
know  how.  me  position  involves  leading 
a  team  of  layout  and  copy  editors  who 
produce  7  local  zone  sections  and  a  big 
national/international  package  every 
day.  Our  news  editor  should  have  10 
years  experience  and  the  capacity  to 
stay  on  top  of  a  complex  news  operation 
while  helping  us  build  for  the  future. 
Excellent  salary  and  benefits.  Send 
resume  and  references  to;  Marcia 
McQuern,  Managing  Editor/News,  The 
Press-Enterprise,  3512  14th  St.,  River¬ 
side,  CA  92501.  No  calls  please. 


REPORTER-intelligent,  energtic,  for  a 
bureau  in  Ogdensburg,  New  York,  50 
miles  from  i^awa,  50  from  Adiron- 
dacks.  Some  experience  prefered; 
bright  grads  considered.  Salary  mid 
teens.  Please,  no  calls.  Write  Assistant 
Managing  Editor,  The  Times,  Water- 
town,  NY  13601. 

REPORTER  NEEDED— will  consider 
entry  level  current  or  recent  J-school 
graduates  for  award-winning  Blue 
Ribbon  semi-weekly  newspaper  in 
South  (^rolina.  Send  complete  resume 
and  details.  Good  place  to  work  and 
;  live.  Modern  facilities.  Box  9936, 

I  Editor  &  Publisher. 

!  REPORTER/EDITOR— All-around 
I  experienced — for  growing  community 
I  weekly  near  Las  Vegas.  1111  L.V. 

!  Blvd.,  So.  211,  Las  Vegas,  NV  89104. 
!  (702)  384-5313. 


EDITOR/WRITER  needed  for  startup  of 
regional  woodworking  newspaper. 
Excellent  opportunity  for  an  exper¬ 
ienced  journalist  who  also  has  a  thor¬ 
ough,  working  knowledge  of  wood,  tools 
and  equipment.  Write,  please  do  not 
call:  Jack  Turner,  Soundings  Publica¬ 
tions,  Essex,  CT  06426.  Include  experi¬ 
ence  in  both  journalism  and  woodwork¬ 
ing;  state  salary  history  or  requirements 
and  send  samples  of  recent  work. 


EXECUTIVE  EDITOR  Zone  1.  Please  do 
not  apply  unless  you  have  excellent 
management  skills  and  direct  manage¬ 
ment  experience  with  editorial  staff  in 
excess  of  10.  Excellent  salary.  Send 
resume  to  Box  9941,  Editor  & 
Publisher. 

GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 


REPORTER  FOR  SMALL  Palm  Beach 
daily  newspaper.  Imaginative  writer 
with  strong  investigative  background 
preferred.  Reply  by  resume  to  Palm 
!  Beacher  Newspaper,  PO  Box  2241, 

I  Palm  Beach,  FL  33480. 

1  _ 

i  REPORTER 

{  Major  national  newsletter  publisher  is 
expanding.  We  need  both  experienced 
reporters  and  journalism  grads  willing 
and  able  to  learn  and  report  on  busi¬ 
ness.  No  business  knowledge  neces¬ 
sary.  You  must  be  a  self-starter,  capable 
of  discovering  stories,  following  leads 
and  researching  the  facts  by  telephone. 
Salary  commensurate  with  experience. 
P.S.  business  newsletters  pay  higher 
than  newspapers.  Send  resume  to 
Personnel,  Department  E,  Crittenden 
Newsletters  Inc.,  Box  1150,  Novato, 
CA  94948. 


MANAGING  EDITOR  for  vibrant, 
revamped  13,(X)0  5-day  PM  in  Zone  3. 
Talented,  strong  18  person  staff  needs 
someone  to  provide  positive  leadership 
in  drive  for  increased  readership/ 
circulation.  Requirements:  keen  feel  for 
local  news;  minimum  5  years  daily 
experience;  ability  to  lead,  not  push; 
know  when  to  be  cheerleader,  teacher, 
etc.  Perks  competitive.  Superior  livabil¬ 
ity.  If  you  want  to  join  a  PM  staff  that  is 
looking  UP,  write  Box  9932,  Editor  & 
Publisher. 


!  MANAGING  EDITOR  for  10,000,  6  day 
I  locally  oriented  newspaper  in  Zone  5. 
Must  have  management  experience  and 
background  in  all  phases  of  newsroom 
operation.  Editorials  a  must.  Must 
appreciate  value  of  human  interest 
material  and  local  coverage.  Our  work¬ 
ing  management  people  function  as  a 
team.  Only  candidates  presently  resid¬ 
ing  in  Zone  5  need  apply.  Send  work 
samples  to  Box  9963,  Editor  & 
Publisher. 


REPORTER 

Are  you  a  tough,  hard-riosed  Repor¬ 
ter  with  several  years  of  solid  experi¬ 
ence?  If  you’re  good  enough  to  trade 
a  low  salary  and  boring  city  council 
meetings  tor  a  high  salary  and  excit¬ 
ing  assignments  around  the  world, 
the  National  Enquirer  is  looking  for 
you!  Wo  need  Reporters  who  can 
cover  a  Cancer  Conference  on 
Monday,  a  heart-tugging  human 
interest  story  on  Wednesday  and  a 
Celebrity  wedding  on  Friday — with 
equal  skill.  If  you  can,  we'll  throw  in 
Florida  living,  far-flung  travel...  and  a 
$47,(XX)-a-year  starting  salary: 

Ctontact; 

NATIONAL  ENQUIRER 
Box  L 

Lantana,  FL  33464 


EDITOR  &  PUBLISHER  for  May  10,  1986 
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HELP  WANTED 


EDITORIAL 


REPORTER-wowing  eastern  NX.  week¬ 
ly  chain  seeks  entnusiastic,  energetic 
reporter  for  expanding  editorial  staff. 
Good  Pay,  benefits.  J-degree,  exper¬ 
ienced  preferred,  but  will  consider 
recent  grads.  Send  resume,  clips  to 
Personnel  Dept.,  News  Leader,  PO  Box 
158,  Freemont,  NC  27830. _ 

COPY  EDITORS 

Arizona  Republic  seeks  first-rate  copy 
editors.  Must  try-out.  Send  resumes, 
including  phone  numbers  of  three  refer- 
ettces,  to  Clair  Cobb,  News  Editor,  Box 
1950,  Phoenix,  AZ  85001. 


IMMEDIATE  OPENING  FOR 
GRAPHICS  ARTIST 

To  produce  news/editorial  graphic, 
maps,  charts,  drawings  for  daily  news¬ 
paper,  spMial  sections  and  other  news¬ 
paper  projects.  Requires  a  Bachelor’s 
degree  in  journalism,  fine  arts,  design, 
or  equivalent.  Must  be  experienced  with 
computer-generated  graphics.  Send 
resume  to  Nelder  Dawson,  Personnel 
Director,  Alexandria  Daily  Town  Talk, 
PO  Box  7558,  Alexandria,  LA  71306. 

LOOKING  AHEAD 

Zone  9  metro  daily  is  updating  its  appl¬ 
icant  file  in  anticipation  of  vacancies  in 
these  categories; 

Photographer 
Assistant  City  Editor 
Sports  Copy  Editor 

Minimum  qualifications  include  two 
^rs  of  comparable  daily  experience. 
Equal  Opportunity  Employer.  Send 
resumes  and  non-returnable  work 
samples  to  Box  9948,  Editor  & 
Publisher. 


ASSISTANT  GRAPHICS  EDITORS 
Assistant  graphics  editor  needed  for  two 
southern  Connecticut  newspapers.  Will 
delegate  photo  assignments,  edit, 
layout  and  work  with  color  usage  in 
newspapers.  Good  communication 
skills  and  prior  daily  newspaper  experi¬ 
ence  as  photojournalist  essential. 
Please  send  resume  with  salary  require¬ 
ments  to;  Human  Resources  Depart¬ 
ment,  The  Jackson  Newspapers, 
Publisher  of  the  New  Haven  Roister 
and  Journal-Courier,  40  Sargent  Drive, 
New  Haven,  CT  06511. 

An  Equal  Opportunity  Employer. 

ASSOCIATE  EDITOR  for  national 
biweekly  digest  on  African  affairs  focus¬ 
ing  on  U.S.  policy.  Must  be  excellent 
writer,  hard  worker  interested  in  foreign 
affairs.  Will  handle  rewrite,  stringers, 
production.  Send  resume,  writing 
samples  to  Africa  News  Service,  PO  Box 
3851,  Durham,  NC  27702.  _ 


AGGRESSIVE  REPORTER  NEEDED  for 
energy-environmental  beat  on  southern 
Idaho  daily.  Strong  science  background 
helpful,  but  not  essential.  Familiarify 
with  the  issues  and  willingness  to  dig 
into  records  a  must.  Send  resume  and 
clips  to  Stephen  Hartgen,  Times-News, 
PO  Box  548,  Twin  F^ls,  ID  83333. 

ALASKAN  WEEKLY  seeks  experienced, 
energetic  reporter.  Cover  news,  features 
and  photos  in  beautiful  fishing 
community.  Send  resume,  letter  and 
non-returnable  clips  to  Ron  Loesch, 
Publisher,  Petersburg  Pilot,  PO  Box 
930,  Petersburg,  AK  99833,  (907) 
772-3547  before  June  1. 

CITY  DESK-seeking  awessive,  exper¬ 
ienced  editors  for  California  suburban 
daily  in  highly  competitive  market. 
Minimum  3  years  daily  reporting  1  year 
editing  required.  We  want  leaders  with  a 
strong  rep^ing  background  and  keen 
news  sense,  people  with  a  proven 
commitment  to  quality.  Plenty  of 
responsibility  for  the  right  people,  ^nd 
a  l^er  telling  why  youTe  who  we  need. 
Minorities  encouraged.  Replies  to  all 
Qualified  applicants.  Box  9931,  Editor 
&  Publisher. 
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HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

To  lead  5-person  desk  for  30,000  circu¬ 
lation  mid-CT  AM  daily.  Must  have 
proven  management  and  desk  skills. 
Send  resume  to  Record-Journal,  Box 
915,  Meriden,  CT  06450. 


HELP  WANTED 


SPORTS  JOURNALIST 
Daily  Local  News,  West  Chester,  PA 
seeks  sports  writer  with  at  least  2  years 
of  experience.  Send  resume  to  (^sey 
Husband,  Daily  Local  News,  250  N. 
Bradford  Ave.,  West  Chester,  PA 
19382. 


SPORTS  WRITER  to  cover  NFL  team 
sought  by  award  winning  daily,  40,000 
circulation,  in  Zone  4.  The  position 
requires  a  hardy  mix  of  hard-hitting, 
analytical  beat  coverage,  hard  news 
writing  and  lively  game  coverage.  Appl¬ 
icants  must  have  3-5  years’  reporting 
experience.  Send  resume  and  clips  to 
Box  9934,  Editor  &  Publisher. 


The  Fort  Lauderdale  News/Sun-Sentinel 
is  seeking  experienced  copy  editors  for 
future  expansion.  Write  to  Henry 
Wright,  Night  City  Editor,  New/Sun- 
Sentinel  Company,  PO  Box  14430,  Fort 
Lauderdale,  FL  33302.  No  phone  calls 
please.  Please  include  samples,  a 
resume  with  letter  of  interest  and  three 
professional  references. 


TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self-addressed  envelope.  P. 
Chardon  Associates,  24-05  Southern 
Blvd.,  Apt  16A,  Bronx,  NY  1048. 


WANTED;  BUSINESS  EDITOR 
The  Bradenton  Herald  needs  a  business 
editor  with  skills  to  assign  stories,  edit 
copy,  write  stories  and  manage  a  two- 
person  staff.  Must  be  aggressive,  crea¬ 
tive  and  willing  to  contribute  to  and 
grow  with  this  Knight-Ridder  newspap¬ 
er.  Send  resumes  to  Personnel  Depart¬ 
ment,  Bradenton  Herald,  102  Manatee 
Avenue  West,  Bradenton,  FL  33505. 


WANTED  Young  ambitious  journalist 
with  reporting  and  editing  experience 
for  regional  editor/news  editor  position 
on  up-and-coming  Midwest  daily.  Job 
includes  staff  management,  copy  edit¬ 
ing,  some  reporting.  Send  resume,  clips 
and  salan  requirement  to  Box  9964, 
Editor  &  Publisher. 


WRITERS  sensitive  to  the  Hispanic 
American  community  are  sought  as 
stringers  by  English-language  Hispanic 
monthly  with  nationwide  circulation. 
Some  fluency  in  Spanish  helpful. 
Sample  clips  will  be  returned.  No  calls. 
VISTA,  2355  Salzedo  St.,  Coral  Gables, 
FL  33134. 


WRITING  COACH— Thriving  Zone  7 
daily  wants  a  metro  editor  to  lead  a  14 
person  reporting  staff.  We  want  a  writ¬ 
ing  coach,  not  a  copy  editor.  Applicants 
should  have  reporting  background, 
should  understand  great  writing  and 
how  to  give  it.  This  is  a  demanding,  high 
responsiblity  job  for  an  energetic  jour¬ 
nalist  with  the  skills,  judgment  and 
drive  to  advance  in  one  of  America’s 
leading  newspaper  groups.  In  return  we 
offer  a  $30,(JO0  salary,  a  commitment 
to  supervisory  training  and  one  of  the 
best  working  environments  around. 
Send  a  resume  with  a  list  of  references 
and  a  letter  explaining  your  concept  of 
good  reporting.  Box  9959,  Editor  & 
Publisher. 


EDITOR 

Editor  for  community  weekly  newspap¬ 
er.  Requires  copy,  layout  and  staff 
skills,  plus  community  relations  work. 
Three  to  5  years  exf^ience  in  hard 
news  required,  including  at  least  one 
veer  as  ^itor/supervisor.  Heightstown, 
NJ  area.  Please  send  resume  and  salary 
requirements  to  Box  9950,  Editor  & 
Publisher. 


MARKETING 


HELP  WANTED 


MARKETING 


CAREER  OPPORTUNITIES 
IN  NEWSPAPER 
MARKETING  MANAGEMENT 

We're  looking  for  three  professional  newspaper 
executives  to  join  our  expanding  Princeton,  N.J. 
headquarters  marketing  division. 

•  Advertising  Sales/Marketing  Director.  . . 

This  position  colls  for  a  person  with  strong 
newspaper  advertising  soles  and  management 
experience.  The  ideal  candidate  will  have  retail, 
national  and  classified  experience.  You  will  be 
calling  on  major  retailers  and  coordinating 
national  sales  efforts  on  behalf  of  our  newspapers. 
You  will  also  provide  counseling  service  to  our 
newspapers  on  special  sales  and  marketing 
projects. 

•  Circulation  Sales/Marketing  Director.  .  . 

The  right  candidate  will  have  a  successful 
background  in  circulation  sales,  promotion, 
training  and  management  systems.  Weekly,  free 
distribution  experience  would  be  a  plus.  You  will  be 
working  with  our  newspapers  helping  them  to 
develop  marketing  and  training  programs. 

•  Promotion/Graphic  Arts  Director.  .  . 

We're  looking  for  an  art  director  with  newspaper 
promotion  experience  to  head  up  our  in-nouse 
graphic  arts  service.  You  will  be  producing  agency 
quality  marketing  materials,  rate  cards  and 
promotion  programs  for  our  newspapers.  Editorial 
design  experience  would  be  a  plus. 

If  you're  interested  in  learning  more  about  these 
opportunities,  write  in  strict  confidence  to:  James  E. 
McKeorney,  Vice  President,  Marketing 

3ngersioll  $ut)ltcatton6  dCo. 

457  North  Harrison  Street 
Princeton,  New  Jersey  08540 


ARE  YOU  INTERESTED  in  a  real  chal¬ 
lenge?  We  are  about  to  convert  one  of 
our  area’s  weakest  PM  daily  newspapers 
to  one  of  the  best.  We  want  to  hire  a  new 
editor,  a  new  sales  manager,  an  new 
circulation  manager,  and  a  new  general 
manager.  We  are  looking  for  four  key 
people  who  can  ignite  our  product  and 
the  marketplace.  If  we  are  successful, 
these  four  people  will  enjoy  a  well  above 
average  income  and  a  major  portion  of 
the  ownership.  Send  complete  resume 
including  salary  requirements  to  Box 
9939,  Editor  &  Publisher. 


CITY  EDITOR 

Eastern  Washington  35,0(X)  AM  daily 
looking  for  a  city  editor  with  track  record 
of  solid  editing,  strong  leadership  and 
management  potential.  Will  directly 
supervise  10  reporters,  assistant  ci^ 
editor,  photo  staff.  Submit  resume  and 
references  to  Managing  Editor,  PO  Box 
2608,  Pasco,  WA  99302. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


MARKETING 


MARKETING/SALES  MANAGER 
NEWSFINDER,  the  Associated  Press 
news  service  for  weekly  newspapers, 
seeks  national  marketing/sales  mana¬ 
ger.  Successful  candidate  will  demons¬ 
trate  knowledge  of  weekly  publishing 
and  possess  and  excellent  track  record 
in  marketing  and/or  sales.  Send  a  letter 
of  introduction,  resume  and  salary 
requirements  to; 

David  M.  Skoloda 
General  Manager 
Newsfinder 
330  E.  Kilbourn  Ave. 
Milwaukee,  Wl  53202 
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FREELANCE 


WANTED  TO  BUY;  Non-fiction  articles 
for  new  national  magazine  for  college 
students.  Most  subjects.  Preference 
iven  to  unpublished  stories  about 
pring  Break,  drinking  laws,  Bahamas, 
Daytona  Beach,  Ft.  Lauderdale,  Color¬ 
ado  skiing.  Prompt  reply.  Write:  Manag¬ 
ing  Editor,  Editorial  Professionals,  Box 
2124,  White  Flint  Mall,  Kensington, 
MD  20895. 


WRITER/INTERVIEWER  to  write  biogra¬ 
phical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  published  writ¬ 
ing  to:  Jone  Meyer,  Editor,  Vocational 
Biographies  Inc.,  PO  Box  31,  Sauk 
Centre.  MN  56378. 


PHOTOGRAPHER 

CHIEF  PHOTOGRAPHER 
We’re  a  90,000  (AM/PM)  daily, 
135,000  Sunday  operation  in  a  beauti¬ 
ful  coastal  setting  in  Portland,  Maine 
and  we're  looking  for  a  chief  photogra¬ 
pher  to  direct  a  staff  of  7.  the  chief 
photographer  will  be  responsible  for  all 
phases  of  photography  including  the 
day-to-day  operation  of  the  department 
and  will  report  to  the  graphics  editor. 
Applicants  should  be  capable  of  active¬ 
ly  and  creatively  motivating  staff  and 
should  bring  exceptional  shooting  skills 
to  the  job.  Applicants  should  also 
possess  superior  organizational  skills 
and  be  thoroughly  knowledgeable  about 
the  latest  photographic  equipment  and 
processes.  Excellent  salary  and  bene¬ 
fits.  Submit  letter  of  application  and 
resume  in  confidence  to:  Guy  Gannett 
Publishing  Co.,  Attn:  Personnel  Depart¬ 
ment,  PO  Box  1460,  Portland,  Maine 
04104-5009.  Following  a  review  of 
resumes  received  our  personnel  depart¬ 
ment  will  make  interview  appointments 
by  telephone  with  selected  applicants. 
No  telephone  inquiries  please.  Equal 
Opportunity  Employer  M/k  Smoke-rree 
environment. 


WANTED  OFFBEAT  HUMOROUS 
photos  of  politicians.  National  or  Inter¬ 
national.  Send  to:  STING  1079,  Rt. 
202,  Blue  Bell,  PA  19422. 


PHOTOGRAPHY 

PICTURE  EDITOR  (assistant) 

The  Providence  Journal  seeks  a  picture 
editor  as  second  person  on  a  two-person 
desk  to  picture  edit  the  AM  cycle  paper. 
Qualifications  should  include  some 
desk  experience,  demonstrated  ability 
to  photojournalism,  and  strong  interper¬ 
sonal  skills. 

Excellent  compensation  and  benefit 
package.  Send  resume,  cover  letter  and 
work  samples  to:  Don  Zimmerman, 
Assistant  Director,  Personnel  and  Labor 
Relations,  The  Providence  Journal,  75 
Fountain  St,  Providence,  Rl  02902.  An 
Equal  Opportunity  Employer. 


_ PRODUCTION _ 

GOSS  COMMUNITY  press  supervisor  to 
run  8  units  and  color  deck.  Experience 
necessary.  Good  starting  salary  and  full 
company  benefits,  including  profit 
sharing.  Position  available  immediate¬ 
ly.  Apply  to;  Allen  Key,  Loudoun  Times- 
Mirror,  9  E.  Market  Street,  Leesburg, 
VA  22075.  (703)  777-1115. 


THE  AURBURN  (CA)  JOURNAL  is  look¬ 
ing  for  a  production  supervisor.  Should 
be  experienced  and/or  familiar  with 
Community  pressroom,  all  camera, 
composing  and  mailroom  operations. 
Must  work  well  with  people,  be  extreme¬ 
ly  qualify  oriented,  and  possess  motiva¬ 
tional  skills.  Salary  negotiable.  Excel¬ 
lent  opportunity  to  live  and  work  in  the 
beautiful  Northern  California  gold  coun¬ 
try.  Send  resume  and  references  to  Bob 
Badgley,  General  Manager,  The  Auburn 
Journal,  PO  Box  5910,  Auburn,  CA 
95604 


HELP  WANTED 


PRODUCTION 


PRESSROOM  SUPERINTENDENT 
Zone  9  is  seeking  a  pressroom  superin¬ 
tendent  for  over  lOO,000  circulation. 
Strong  management  and  metro  press 
experience  necessary.  Please  send 
resume  and  salary  requirement  to  Box 
9965,  Editor  &  Publisher. 


_ SALES _ 

ADVERTISING  DIRECTOR  AND 
GENERAL  MANAGER  POSITIONS 
OPEN.  We  are  looking  for  a  couple  of 
ambitious  and  hard  working  young  men 
who  aspire  to  become  publishers  of 
weekly  and  small  daily  newspapers. 
While  experience  is  necessary,  we  are 
willing  to  train  you  in  all  phases  of 
newspaper  operations.  We  want  energe¬ 
tic,  imaginative  and  promotion  minded 
individuals  on  our  team.  Send  resume 
to  Box  9921,  Editor  &  Publisher. 


_ TYPESETTING _ 

TYPESETTER  PASTEUP  DESIGN 
ARTIST  for  large  weekly  and  commer¬ 
cial  print  shop.  A  minimum  of  3  years 
experience.  Excellent  salary  and  bene¬ 
fits.  Send  resume  to  Western  Printing 
Center,  Box  1184,  Sioux  Falls,  SD 
57101.  Mr.  Lesnar  (605)  339-2383. 


POSITIONS 

WANTED 


_ ADVERTISING _ 

AD  DIRECTOR  OR 
RETAIL  ADVERTISING  MANAGER 
Newspaper  sales  professional  looking 
for  a  new  and  better  opportunity.  I  am 
young,  talented,  hard-working,  have 
demonstrated  the  ability  to  train,  lead, 
and  motivate  a  sales  force,  have  multi- 
media  and  management  experience, 
plus  impeccable  references.  These  are 
my  bad  qualities,  to  find  out  all  about 
my  good  qualities  you’ll  have  to  see  me 
at  a  personal  interview.  Box  9953, 
Editor  &  Publisher. 


ADMINISTRATIVE 

EXPERIENCED  TURN-AROUND  mana- 
er.  MBA  and  journalism  degrees, 
areer  growth  from  reporter,  editor, 
newspaper  group  corporate  marketing, 
advertising  director,  business  manager, 
general  manager,  publisher,  president 
of  small  group.  Excellent  trainer  and 
motivator.  Box  9926,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  news^per  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 


V.P.  MAJOR  PUBLICATION  seeks  posi¬ 
tion  as  Publisher  or  General  Manager  of 
community  oriented  newspaper.  Excel¬ 
lent  people,  sales  and  business  skills. 
Community,  family  and  business 
environment  more  important  than 
economic  package.  Box  9957,  Editor  & 
Publisher. 


VERSATILE  NEWSPAPER  EXECUTIVE, 
44,  who  feels  equally  comfortable 
making  sales  presentations,  analyzing 
financial  statements,  covering  news 
stories  or  supervising  production 
departments,  seeks  publisher  spot  on 
community-minded  small  daily.  Box 
9925,  Editor  &  Publisher. 


POSITIONS  WANTED 


CIRCULATION 


ONGOING  proven  sales.  Multi-versed, 
seasoned,  circulator  seeking  manage-  | 
ment  position.  Box  4231,  Santa  Ana, 
CA  92701. 


_ EDITORIAL _ 

27-year-old  blue-chip  prosjiect  in  Cali¬ 
fornia:  310  lifetime  hitter;  18  wins  in 
‘85  with  small  Gannett  daily;  seeks 
move  from  AA  to  AAA  daily  journalism 
as  reporter.  Marc  Birenbaum:  (209) 
625-4292. 


AMBITIOUS  YOUNG  (30)  Journalism 
graduate  Pepperdine  University  seeks 
position  in  Journalism  field.  Any  capac¬ 
ity  to  start.  Working  on  MBA.  Four  years 
experience  in  technical  writing  and 
documentation  management.  Box 
9951,  Editor  &  Publisher. 


AWARD-WINNING  medical  writer, 
6-year  track  record  at  130,000  daily 
producing  stories  for  weekly  Health 
Page.  Would  like  to  make  similar,  or 
better,  niche  for  health-related  stories 
at  progressive  daily  or  magazine.  Box 
9916,  Editor  &  Publisher. 


DESKMAN,  SUPERVISOR,  editorial 
page  writer.  Metro,  smaller  daily, 
academic  background.  Skilled,  mature 
editor,  writer.  Recently  made  ill-advised 
change  and  am  seeking  post  at  qualify 
paper  (it  doesn’t  have  to  be  large)  in 
pleasant  area.  Zones  1,  2,  3,  4.  Box 
9955,  Editor  &  Publisher. 


MAJOR  STATE  capital  editor,  award¬ 
winning  writer  seeks  editorial  manage¬ 
ment  post.  Box  9920,  Editor  & 
Publisher. 


MANAGING  EDITOR  of  weekly  group 
seeks  daily  editorial  position.  Commun¬ 
ity  oriented,  Missouri  grad,  versatile 
skills.  Attention  to  detail  without  losing 
the  big  picture.  Box  9945,  Editor  & 
Publisher. 


READY  FOR  BIG  LEAGUES,  Junior 
college  grad,  9  years  experience  with 
daily  paper,  will  add  punch  to  your 
sports  lineup.  Good  glovesman  on  the 
copy  desk,  handles  editing  and  layout 
smoothly.  Also,  hard-hitting  in  the  field 
with  knockout  stories  and  colorful 
features.  Available  now.  Contact  Steve 
Brown,  712  East  Drive,  Sheffield  Lake, 
OH  44054,  (216)  949-6330. 


THE 
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POSITIONS  WANTED 


EDITORIAL 


\  REPORTER,  10  years  experience  and 
two  APME  awards,  seeks  reporting  job 
otr  large  daily.  MA  in  mass  communica¬ 
tions.  Solid  background  in  local  govern¬ 
ment,  police  reporting.  Box  9911, 
Editor  &  Publisher. 


REPORTER:  Columbia  Journalism 
&hool  graduate,  experienced  in  report- 
I  ing  and  editing  for  weekly  newspapers, 

I  television  and  radio  stations,  seeks 
I  general  reporting  position  on  daily 
;  newspaper.  Prefer  Zone  9,  willing  to 
I  relocate  other  areas.  Box  9962,  Editor 
&  Publisher. 


SPORTS  COPY  EDITOR  at  major,  qual- 
I  ify  metro  seeks  sports  editor  or  assistant 
I  sports  editor  job.  Strong  manager,  orga- 
I  nizer.  Two-time  APSE  Best  Section 
I  winner  while  sports  editor  at  38,000 
i  AM.  Box  9918,  Editor  &  Publisher. 


SPORTS  EDITOR/WRITER.  Assistant 
sporte  editor,  10  years  experience  on 
medium-sized  daily,  wants  new  chal¬ 
lenge.  Top  writer,  columnist;  versatile 
journalist.  Box  9943,  Editor  & 
Publisher. 


TALENTED,  VERSATILE,  enthused 
sports  writer  with  top  editing-layout 
skills.  State  award-winning  columnist 
with  three  years  on  Pulitzer  prize  daily, 
2V%  on  metropolitan  daily.  Prefer 
zopnes  8  and  9.  Box  9946,  Editor  & 
Publisher. 


I  TEXAS  EDITOR  with  newsletter,  maga- 
I  zine  and  newspaper  experience  seeks 
job  change.  Skilled  in  rewrite,  editing, 
layout,  production  coordination,  train¬ 
ing  and  supervision.  Very  good  with 
business  topics.  Will  relocate  for  right 
opportunity.  Box  9903,  Editor  & 
Publisher. 


PRESSROOM 


ENERGETIC  Pressroom  Foreman  25 
years,  10  years  in  management,  news¬ 
paper  and  commercial  printing.  Heat 
Set,  Cold  Web  and  Letterpress  seeking 
new  challenges  in  any  area.  Box  9915, 
Editor  &  Publisher. 


_ PRODUCTION _ 

EXPERIENCED  newspaper  Electronic 
Technician — daily  publications 
orientated— -seeks  challenging  position 
with  medium  to  large  size  daily.  Write 
tO;  Tech,  PO  Box  266,  Quincy,  IL 
62306. 


PRESS/CAMERA/PLATE  superinten¬ 
dent,  38,  16  years  experience  Goss 
Metro  and  Urbanite.  (618)  457-5458 
or  (618)  549-8321  for  detailed  resume 
and  references. 
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SHOP  TALK  AT  THIRTY  — 

How  editors  view  writing  coaches 


By  Donald  Reed 

Newspaper  editors  are  steadfast  in 
a  first  love  for  excellence  in  reporting, 
writing  and  editing.  Content  is  the 
name  of  the  game  and,  for  most  edi¬ 
tors,  ranks  ahead  of  the  cosmetics  of 
layout  and  design. 

Editors  differ,  however,  on  the  role 
of  the  writing  coach  in  resolving 
today’s  “credibility  crisis”  with  read¬ 
ers. 

Few  editors  look  to  these  experts 
for  help  in  restoring  public  confidence 
in  the  product.  The  majority  get  a 
coach  simply  to  improve  writing. 

In  a  research  project  at  Oklahoma 
State  University,  80%  of  editors 
selected  across  the  nation  felt  the 
need  for  better  editorial  skills  was  of 
“greater  importance”  than  such 
newspaper  enhancements  as  design, 
layout  and  typography 

Of  the  editors  who  have  had  some 
form  of  coaching,  46%  did  so  for  bet¬ 
ter  writing;  5%  were  motivated  in  part 
by  the  credibility  issue. 

No  editor  gave  top  billing  to  the 
“window  dressing”  efforts,  but  15% 
said  word  and  visual  skills  should  be 
afforded  equal  stature. 

Chicago  Tribune  editor  James 
Squires  said,  “Appearance  and 
design  are  not  our  first  natural  loves.” 

“There  is  nothing  more  important 
than  reporting,  writing  and  editing, 
occasionally  defined  as  content,” 
said  editor  Gil  Spencer  of  the  New 
York  Daily  News.  “Without  strength 
in  those  areas  all  the  cosmetics  in  the 
world  don’t  help.” 

Since  Gannett  Co.  introduced  USA 
Today  as  a  colorful,  graphics-packed 
national  newspaper  in  1982,  similar 
bold  style  changes  have  surfaced  in 
other  papers. 

Robert  H.  Giles,  editor  of  Gan- 
nett’s  Rochester  (N.Y.)  Newspapers 
who  was  recently  appointed  execu¬ 
tive  editor  of  the  Detroit  News,  said 
cosmetics  are  important  because  they 
make  newspapers  more  attractive  and 
easier  to  read. 

“Improved  graphics  and  packaging 
often  place  greater  demands  on  the 
basic  editorial  skills  of  reporting, 
writing  and  editing,”  Giles  said.  “In  a 
well-designed  newspaper,  there  is 
more  thought  given  to  effective  hand- 


(Reed  is  assistant  professor,  School  of 
Journalism,  Oklahoma  State  Univer¬ 
sity.  He  formerly  was  managing  editor 
of  UPI  in  New  York  from  1979  to 
1983.) 


ling  of  information. 

“This  means,  often,  tighter  writing, 
emphasis  on  clarity  in  headlines  and 
informational  charts  as  well  as  stor¬ 
ies.  I  think  it  all  fits  together  and  is  not 
a  matter  of  one  versus  the  other. 

But  Trueman  E.  Farris  Jr.,  manag¬ 
ing  editor  of  the  Milwaukee  Sentinel, 
said  the  gray  New  York  Times  and  the 
Wall  Street  Journal,  “to  say  nothing 
of  the  Economist”  in  Great  Britain, 
show  “the  greater  importance  of 
writing  and  editing  in  developing 
reader  credibility.” 

“In  these  days  of  information 
glut,”  he  said,  “sharp  editing  is  parti¬ 
cularly  important.” 


“How  could  anyone 
argue  against  a  writing 
coach?”  asked  associate 
editor  James  McDaniel 
of  the  Memphis 
Commercial  Appeal. 


M.  E.  David  Lipman  of  the  St. 
Louis  Post-Dispatch  put  it  this  way: 
“We  are  only  as  good  as  our  report¬ 
ing,  writing  and  editing.  All  else 
enables  us  to  present  our  intelligence 
better  or  more  appealingly.” 

Inquiries  went  to  90  editors  last  fall 
and  drew  75  responses  from  large, 
medium  and  small  daily  newspapers. 
Other  results  included: 

•  78%  rely  on  senior  editors  and 
writers  to  tutor  younger  staff  mem¬ 
bers. 

•  43%  use  outside  coaches  per¬ 
iodically. 

•  20%  want  to  hire  a  coach  in  the 
future. 

•  15%  have  in-house  coaches  as 
part  of  the  staff. 

“How  could  anyone  argue  against  a 
writing  coach?”  asked  associate  edi¬ 
tor  James  McDaniel  of  the  Memphis 
Commercial  Appeal.  Only  four  edi¬ 
tors  in  the  survey  expressed  displea¬ 
sure  over  the  concept. 

The  key  to  improving  credibility 
isn’t  cosmetics,  said  Ted  M.  Natt, 
editor  and  publisher  of  the  Daily 
News,  Longview,  Wash. 

“What  cosmetics  affect  is  reader- 
ship,  not  believability,”  Natt  said. 
“The  more  attractive  the  package, 
the  more  likely  we  are  to  attract  read¬ 
ers.  Keeping  those  readers  depends 
on  content  —  is  it  fair,  accurate  and 
factual?  If  we  can  answer  those  ques¬ 


tions  affirmatively,  we  dramatically 
reduce  our  credibility  problem.” 

Editor  Charles  T.  Wanninger  of  the 
Chronicle-Tribune  in  Marion,  Ind. 
wants  to  use  a  coach  for  the  first  time 
this  year,  but  not  because  of  the  credi¬ 
bility  issue. 

“Certainly  that  is  important,”  he 
said,  “but  I  think  it  is  an  economic 
fact  of  life  that  our  writing  needs  to 
improve  if  we  are  going  to  compete 
with  the  flash  and  splash  of  the  elec¬ 
tronic  media.  Good  writing  can  save 
us  all,  but  we  are  going  to  have  to 
work  at  it.” 

Jim  Brown  spent  time  with  two 
nationally  known  coaches  before 
becoming  managing  editor/news  at 
the  Santa  Barbara  (Calif.)  News- 
Press.  The  paper’s  image  has  been 
revised  out  of  the  1950’s,  but  the 
“message  remains  the  words,”  he 
said. 

“Good  reporting  will  enhance 
credibility,  improve  the  readership  of 
the  paper  and  solidify  the  subscrip¬ 
tion  list  more  than  any  color  photos,” 

( Continued  on  page  30) 


“IF  YOU  MAKE  YOUR  LIVING 
REPORTING  THE  NEWS. 

YOU  NEEO  THIS  BOOK 
TO  BE  LEGAL” 

No  newsroom  should  be  without  it. 
The  Reporter’s  Handbook  isn’t  “puff.” 

It  contains  factual  information 
on  every  aspect  of  the  state’s 
legal  system  of  interest  to 
the  news  media. 

Published  by  The  Florida  Bar, 

The  Reporter’s  Handbook 
comes  to  you  in  a 
sturdy  three  ring  binder. 

Price:  $15.00  plus  5%  tax 

Here’s  what  you’ll  find  in 
The  Reporter’s  Handbook: 

•  Freedom  of  Information  Act 

•  Ethics  •  Discipline 

•  Defamation  •  Courtroom  Cameras 
•  Sunshine  Law  •  Public  Records 

•  Grand  Jury  System 
•  Privacy  and  Trespass 

Write  to: 

Public  Information  & 

Bar  Services  Department 
The  Florida  Bar 

Tallahassee,  Florida  32301-8226 
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Is  a  free  press  Frankenstein’s 
monster  in  disguise — a  well- 
meaning  but  socially  disruptive 
force? 

Should  its  freedoms  be  limited?  If  so, 
where  should  the  limits  be? 

As  one  of  America’s  largest 
newspaper-based  media  companies,  we 
felt  we  had  to  know  what  you  and  your 
fellow  citizens  thought  about  these 
questions,  so  we  hired  an  expert  to 
find  out. 

Between  April  and  December,  1985, 
Gallup  pollsters  conducted  over  4000 
interviews  on  our  behalf,  asked  nearly 
two  dozen  press  freedom-related  ques¬ 
tions,  and  found: 

•  In  general,  the  public  values  a  free 
press,  thinks  its  freedoms  should  take 
precedence  over  government  prerog¬ 
atives... but  not  over  individual  and 
community  rights. 

•  Specifically,  54%  think  it  should  be 
difficult  for  government  to  stop  news 
stories  from  being  published;  26% 
disagree. 

•  78%  think  reporters  should  be 
allowed  to  keep  their  sources  confi¬ 
dential;  15%  disagree. 

•42%  think  government  should 
require  the  press  to  cover  all  sides  of 
controversial  issues;  48%  disagree. 


•  51  %  think  government  should  out¬ 
law  election  predictions;  42% 
disagree. 

•67%  think  the  press  should  pay  dam¬ 
ages  if  a  story  turns  out  to  be  false; 
19%  disagree. 

What  do  you  think? 

The  primary  purpose  of  this  ad  is  to 
engage  you  in  a  dialogue  about  press 
issues — a  dialogue  that  will  strengthen 
the  relationship  between  the  press  and 
the  people  it  serves. 

To  that  end,  we’d  like  to  know  how 
free  you  think  the  press  should  be. 
Write  our  chairman,  Robert  Erburu, 
Times  Mirror,  Times  Mirror  Square, 
Suite  100,  Los  Angeles,  CA  90053. 

He’s  also  the  person  to  write  for  a 
summary  of  our  “People  &  The  Press’’ 
investigation  or  our  new  annual  report. 
Or  you  can  call  our  public  affairs  people 
at  (213)  972-3946. 


Times  Mirror 

We’re  interested  in  what  you  think. 


Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 
Hartford  Courant;  The  Morning  Call 
(Allentown,  PA);  The  Stamford  Advocate 
and  Greenwich  Time  (Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Magazine;  The  Sporting 
News. 

Times  Mirror  TV  Station;;: 

KDFW,  Dallas;  KTBC,  Austin;  KTVI, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300 
communities  in  15  northeastern,  west¬ 
ern  and  southwestern  states. 


Times  Mirror  PubUshing: 

Matthew  Bender  &  Co.,  law  books; 
C.V.  Mosby,  medical  and  college  pub¬ 
lishers;  Year  Book  Medical  Publishers, 
medical  publications;  Harry  N.  Abrams, 
art  books;  Mirror  Systems,  computer 
software;  Learning  International,  train¬ 
ing  programs;  Jeppesen  Sanderson, 
flight  information  and  training. 


Ill  terms  ui  saies,  we  raiu  aiiiuiig 

Fortune  magazine’s  “500.”  In  terms  of 
net  income,  we’re  79th. 


AREPUTAira 


We’re  not  surprised  peo¬ 
ple  are  talking.  Scripps 
Howard  has  outstanding  jour¬ 
nalists  in  the  family. 

John  Kaplan  of  The  Pitts¬ 
burgh  Press  was  named  run¬ 
ner-up  photographer  of  the 
year  in  the  National  Press 
Photographers’  Pictures  of  the 
Year  Contest. 

Rheta  Grimsley  Johnson 
of  The  Commercial  Appeal  in 
Memphis  won  the  National 


Headliner  Award  for  best 
local  interest  column. 

And  Andrew  Schneider 
and  Mary  Pat  Flaherty  of  The 
Pittsburgh  Press  captured  the 
Pulitzer  Prize  for  Specialized 
Reporting.  Their  series,  ‘‘The 
Challenge  of  a  Miracle:  Selling 
the  Gift,"  systematically  docu¬ 
mented  a  pattern  of  greed  and 
corruption  in  the  international 
organ  transplant  system. 

For  more  than  a  century. 


Scripps  Howard  papers  have 
broken  stories  that  have  led  to 
improvements  at  home  and 
across  the  nation.  We’re  com¬ 
mitted  to  serving  our 
communities. 

Our  strategy  is  to  attract 
the  very  best  people,  and  then 
make  sure  they  get  a  chance 
to  show  their  stuff.  We  like 
getting  that  kind  of  reputation. 
^  SCRIPPS  HOWARD 
iUl  NEWSPAPERS 


